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.ritish  Advertising  ‘‘Billy  Sunday”  Here 
to  Spend  $200,000  in  India  Tea  Drive 

lir  Charles  Higham,  Former  Brooklyn  Drug  Clerk  and  Scrub  Newspaper  Artist,  Now  Successful 
British  Advertising  Agent,  Tells  of  His  Career  and  Business  Philosophy. 


N  England  he  is  sometimes  called  the 
P.  T.  Barnum  of  the  advertising 

isiness. 

He  prefers  to  speak  of  himself  as  “.•\d- 
ertising's  Billy  Sunday.” 

But,  after  all,  his  own  name  is  sufn- 
ent  description— Sir  Charles  Frederick 
ligham.  ex-member  of  the  British  Par- 
ament,  and  Ixindon  advertising  agent. 

Sir  Charles,  in  his  cyclonic  way,  is 
siting  this  country  in  the  interest  of  the 
miia  Tea  Association,  London,  and  the 
ritidi  Empire  Exhibition. 

He  lias  $200,000  he  plans  to  si»en<l  in 
mcrican  newspapers  to  iM>pularize  tea 
inking,  and  he  informed  the  writer  he 
tindol  to  cable  the  exhibition  anthori- 
s  advising  them  to  set  aside  an  appro- 
latLn  for  advertisements  in  the  ITiitcd 
tatc^  press,  urging  .Xmcricans  to  attend 
t  exhibition  when  it  opens  for  the  sec- 
nd  year  this  summer. 

With  only  two  week’s  time  at  his  dis¬ 
til  in  this  country,  his  dale  Ixiok  has 
rnwn  to  cncyclojK-clic  proportions.  His 
alcra'i.ir  already  call'  for  10  'iK'eche'  in 
If  14  days. 

Sir  diaries  is  successful.  He  is 
He  is  {xipular. 

.\nd  there  are  those  in  llriHiklyn.  X. 

'll'  can  rememlnT  him  as  a  young  drug 
clerk  on  Court  street  there.  They 
■iIcIkiI  him  later  enlist  in  the  Spanish- 
‘■mi-ricnn  war,  take  a  fling  as  new'jgijier 
utist.  saw  him  turn  to  advertising,  lie- 
■me  advertising  manager  of  a  I!riM>klyn 
IrjMrtirent  store,  return  to  London,  his 
"ohpkm.  start  his  own  advertising 
sca.y,  and  become  knightal  for  his 
World  War  arlvertising. 

This  week  they  might  have  called  up- 
n  him  in  his  luxurious  rooms  in  the 
B"it7  Carlton  Hotel,  to  talk  over  old 
i  'mes. 

3  1  called  on  him  there,  and  with  amaz- 
,  s;  frankness  Sir  iTiarles  talked  over 
f  |tbo5e  old  times  with  me.  inters;iersing  his 
'  jaatobiography  with  his  .advertising  phil- 
joiophy  and  his  dreams  for  the  future  of 
his  business.  But  first  he  must  talk  of  the 
present. 

Sir  (Tarles.  to  use  his  own  phrase,  is 
jjralking.  talking  example  of  tlx'  now 

Ihrwnedic  slogan — “.Advertising  Pays.” 
When  Sir  diaries  speaks  of  advertis- 
“•R.  he  stresses  newsp.aper  advertising. 

"Ninety-eight  per  cent  of  tlic  money  of 
'**7  40  clients.  1  spend  in  newspaper  ad- 
'vfiising.”  he  declared. 

•^’’d  I  take  my  own  medicine,  too.  I 
■dvertise  my  agency  continually  in  the 
'-'mdon  dailies. 

I  employ  no  solicitors,  believing  that 
•hen  an  advertiser  sends  for  me,  SO  per 
*^1  ’s  made. 

“  through  my  advertisements 
I  obtained  this  present  commission 
the  India  Tea  .Associ.ation.  Nfy 
in  fact,  cost  me  $250.  and  I  obtained 
order  to  spend  $200,000  a  year  for  five 
;s<*rs  m  America  to  popul.trize  tea  drink- 
once  more,  if  you  will 
advertising  pays. 

..  _  ’’d  the  tea  campaign  paid  also.  We 
y^d  last  year,  concentrating  in  New 
®r'’i®’’0oklyn,  Philadelphia  newspapers. 
(V  *  1  a  string  of  40  newspapers 

oug..cut  the  country.  Tea  sales  in¬ 


By  PHILIP  SCHUYLER 


SIR  CH.4RLES  HICHAM 


creased  3,000,000  pounds  weight  in  the 
year. 

“This  year  we  will  concentrate  in  Chi¬ 
cago. 

“Newspapers  are  the  clieaiiest  aiul  best 
media  for  advertising,  I  believe.  Through 
them  an  .advertiser  is  able  to  reach  the 
greatest  numlier  of  prospects  effectively, 
cheaply,  and  in  the  shortest  time.” 

The  titkxl  British  agent  had  arrived 
in  New  York  shortly  after  noon  on  the 
day  I  talked  to  him  in  the  Ritz.  The 
ocean  trip  had  been  arduous,  nc  said,  and 
he  was  supposed  to  be  enjoying  a  few 
hours  respite  before  riding  his  whirlwind 
program. 

Dressed  in  blue  lounge  coat  and  gray 
ix‘pper-and-salt  trousers,  he  lolled  lazily 
on  a  plush  divan,  stretching  his  feet  lie- 
fore  him.  encased  in  buttoned  patent 
leather  boots  with  black  cloth  lops.  For 
added  comfort,  he  had  undone  Us  stiff 
collar  and  light  grey  tie. 

He  has  a  smooth-shaven  jolly,  round 


face,  and  smiles  often.  His  hair  is  silky 
grey  and  curls  up  over  each  ear. 

Sir  Charles  talks  easily  in  the  English 
public  school  staccato.  He  admits  his 
gift  of  easy  speech  is  one  of  his  most 
important  business  assets.  Every  bit  of 
copy  he  writes,  he  said,  is  dictated. 
While  he  paces  the  floor  of  his  office, 
talking,  two  stenographers  take  notes 
.and  thus  his  advertising  copy  and  slogans 
are  created.  Three  books  on  advertising 
have  been  “written”  by  Sir  Charles  in 
this  way,  he  declared. 

“Yes,”  he  replied  to  a  question,  “in 
England  I  am  called  the  P.  T.  Barnum 
of  the  advertising  business. 

“.And  I  don’t  mind  it  at  all.  Barnum, 
you  know,  beat  the  big  drum,  and  claimed 
with  loud  ballyhoo  he  had  the  greatest 
show  on  earth  for  the  meager  sum  of 
fifty  cents.  He  got  crowds  into  his  tents 
this  way,  and  when  they  left  they  told 
friends  it  was  well  worth  a  dollar. 

“That  is,  to  my  mind,  one  of  the  es¬ 


sential  tricks  of  advertising,— the  making 
of  friends  and  second  sales. 

“.American  advertising  agencies  are 
underpaid  for  the  work  they  do,  I  think. 
Now,  if  you  will  pardon  my  mention  of 
it,  I  am,  perhaps,  the  highest  paid  writer 
in  the  world — and  I  am  a  writer  of  ad¬ 
vertising  or  publicity. 

’’.All  I  claim  to  be  able  to  do  is  to  set 
d<nvn  simple  salesmanship  on  paper,  so 
childishly  put  that  the  ignorant  can  un¬ 
derstand,  and  so  strong  that  even  the 
most  intellectual  will  act  upon  it. 

■’Stenographers  often  can  write  better 
English  than  advertising  men.  But  for 
the  uleas  we  dictate,  big  money  is  paid 
in  this  age  of  publicity. 

“.Advertisers  may  well  remember  it  is 
not  the  space  Ixjught  but  what  is  put  in 
that  space  that  counts.  Tixi  much  can’t 
lx-  paid  for  words. 

’’Two  years  ago  1  was  paid  $2.5(X)  for 
a  live-word  advertisement.  T<xlay  the 
purchaser  considers  that  advertisement  is 
worth  $2.0(X),000.” 

"Slogans  are  an  im]x»rtant  part  of  ad¬ 
vertising,”  he  continued,  "but  they  should 
he  selling  slogans,  rather  than  clever 
ones." 

.Now,  becoming  reminiscent.  Sir  Charles 
went  back  over  his  early  Brooklyn  days, 
leading  his  autobiography  up  to  the  pres¬ 
ent,  at  which,  he  declared,  he  had  no 
complaint. 

"rve  had  no  education”,  he  began,  with 
a  significant  sweeping  gesture,  which 
compelled  attention  to  the  comforts  of 
the  Kitz  suite. 

"My  fatlxT  died  when  I  was  11  years 
old,  aixl  I  was  forced  to  leave  school. 
My  mother  nuirried  again.  With  her 
and  my  stepfather,  I  emigrated  to  this 
Country,  when  1  was  14  years  old. 

"My  stepfather  was  a  builder.  He 
obtained  work  with  the  BriK)klyn  Rapid 
Transit  Company,  where  he  is  still  em- 
ploye<l. 

".AlKiUt  the  first  position  I  obtained 
was  in  a  chemist  shop  on  Court  street, 
Brosiklyn.  Here  1  minded  my  own  busi¬ 
ness  aixl  was  courteous.  1  remember  an 
old  gentleman  used  to  come  daily  to  the 
chemist  shop  with  a  brown  bottle  to  be 
filled.  He  always  a.sked  for  soda,  but  my 
Ixjss  told  me  to  fill  the  bottle  with  brandy. 

"It  seems  the  client  was  a  temperance 
agitator  and  was  ashamed  to  enter  a 
saloon  and  ask  for  brandy,  although  he 
was  quite  a  tippler. 

“My  boss  was  proud  of  me  for  not  ask¬ 
ing  questions  and  minding  my  own  busi¬ 
ness,  and  when  he  failed  he  got  work  for 
I  me  as  bookkeeper  in  a  law  firm  at  $15  a 
■  week. 

r  “On  the  side  at  this  time,  I  used  to 
I  hire  a  dress  suit  in  the  evenings  and  pve 
dramatic  recitals.  It  was  then  I  noticed 
1  I  had  somewhat  of  a  flair  for  advertising. 

1  You  see,  instead  of  advertising  the  fact 
that  I  gave  dramatic  recitations,  I  had 
sense  enough  to  choose  the  grander  word 
[  ’recitals’,  and  in  consequence  got  more 
orders.” 

For  a  while,  too,  he  said,  he  was  staff 
j  artist  for  the  Brooklyn  edition  of  the 
i  .Vcw  York  World.  But  he  never  kept  up 
his  art  study,  although  he  claims  his 
-  ability  to  pick  and  choose  good  art  work 
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is  today  considerable  assistance  in  his 
work. 

“.■\t  any  rate  I  det'ided  to  go  into  ad¬ 
vertising,  and  noticing  an  advertisement 
in  the  paper  for  a  solicitor  at  $12  a  week, 

I  applied  and  was  accepted. 

“When  the  law  firm  heiird  about  it,  they 
immediately  offered  to  raise  my  wages  to 
$25  a  week. 

“The  advertising  jiosition  was  only  on 
a  six  weeks’  trial.  But  remembering  the 
old  adage  ‘Take  no  risks  and  take  no 
prizes’,  I  left  the  law  firm  for  the  new 
work. 

“.■\t  the  end  of  the  six  weeks,  1  lost  this 
job,  but  right  away  obtained  another 
witli  the  Liberty  Silk  Company  in  tlie 
advertising  department  at  $12  a  week. 
In  four  days,  I  showed  them  1  could  write 
advertising,  and  they  made  me  advertis¬ 
ing  manager  at  $50  a  week. 

“Some  time  later,  1  was  offered  the 
chance  to  become  advertising  manager  of 
Loeser’s  department  store,  Brooklyn. 
They  told  me  I  would  be  paid  SKK)  a 
week.  \\  hen  I  came  back  home  and  told 
my  mother  ab(5ut  it,  she  was  astouiukxl. 

“Is  there  anyone  in  Brooklyn  mad 
enough  to  pay  you  SI 00  a  week,’  she  said. 

“\Vhen  1  became  30.  1  had  saved  a 
considerable  sum  of  money,  and  decided  to 
return  to  my  old  Lmdon  home.  .Arriv¬ 
ing  there  1  met  (jordon  Selfridge. 

“‘Mr.  Higham,’  he  said  to  me,  ‘your 
advertising  methods  may  be  all  right  in 
■America,  but  you  are  five  years  ahead  of 
your  time  in  Kngland !’ 

“ ‘Goixl.’  said  I.  ‘Then  England  is  a 
real  gold  mine  for  me,  if  I  stick  it.  And 
I  stuck  it. 

“1  have  won  success  by  making  suc¬ 
cesses.  I  never  considered  compensation. 
Advertising  is  my  hobby  not  my  work. 
1  am  proud  to  be  an  advertising  man.  1 
stood  for  Barliament  as  an  advertising 
man  and  was  elected,  although  I  only 
made  three  speeches  and  they  were  on 
advertising  subjects. 

“During  the  war  I  was  knighted  for 
services  I  performed  in  writing  appeals 
for  men  an<l  money.  Spending  S30',),0(X) 
in  newspa)X‘r  advertising,  we  were  able 
to  raise  ?4..^,0r)0.(XKl,  when  editorial 
appeals  had  failed.” 

Before  concluding  the  interview.  Sir 
diaries  told  why  he  was  so  proud  of  his 
profession,  and  gave  his  idea  of  what  ad¬ 
vertising  of  the  future  would  be  like. 

“I  suppose  1  am  a  natural  reformer. 
Probably  I  should  have  been  a  preacher 
and  I  may  be  yet,  who  knows?  That  is 
why  1  like  to  speak  of  myself  as  adver¬ 
tising’s  Billy  Sunday. 

“In  advertising  I  always  preach  the  joy 
of  living,  instead  of  the  fear  of  dying.  I 
fear  death,  not  Ix-cause  of  the  unknown 
ahead  of  me,  but  because  of  the  known 
I  leave  behind. 

“.•Advertising  of  the  future.  I  believe, 
will  give  publicity  to  ideas  anti  ideals  in¬ 
stead  of  prothicts. 

“If  I  were  Henry  Ford  today,  and  as 
keen  for  peace  as  he  is  said  to  be,  and  as 
altruistic  as  he  seems  to  lie.  instead  of 
spending  $5,(KM),(K)0  advertising  my  auto¬ 
mobile.  I  wonkl  use  the  money  to  express 
my  point  of  view  on  peace  in  paid  space. 
And  I  believe  I  would  sell  more  Ford 
cars  that  way,  too. 

“At  any  rate,  my  ambition  of  the  mo¬ 
ment  is  to  find  an  inspired  millionaire, 
who  longs  for  World  Peace,  and  wants 
to  make  goixl  use  of  his  money,  while 
he  lives.” 

A  luncheon  in  honor  of  Sir  C  harles 
Higham  was  given  by  James  AV'.  Brown 
at  the  Hardware  Club  at  noon  on  Tues¬ 
day,  attended  by  New’  York  newspaper 
business  executives.  Don  C.  Seitz.  .Vi’tc 
Vnrk  World,  introduced  as  the  dean  of 
Xew  York  newspaper  managers,  wel¬ 
comed  Sir  Charles  who.  he  recalled,  he 
had  employed  as  a  cub  on  tlie  Xew  York 
World  when  Sir  Charles  was  a  youth. 
Louis  AA^iley,  Nc-i’  York  Times,  spoke  of 
newspiipcr  conditions  in  Xew  York. 

In  an  informal  address  Sir  Charles  told 
of  his  early  struggles  in  Xew  York  anil 
of  his  advertising  success  in  Ivngland. 
explained  his  mission  to  .America  in  be¬ 
half  of  the  India  Tea  camptiign  and  the 
Wembley  Exposition,  a  huge  success  last 
year  and  to  be  continued  this  year,  and 
(laid  tribute  to  the  cooperation  of  the 
newspaper  press  of  this  country. 
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Manai^cr  of  A«!vertis»ing,  St.  Paul  Daily  News 


'^piIE  recent  discussion  in  Editor  & 
*-  Pt  ni.tSHER  of  the  week-end  adver¬ 
tising  traffic  jam  is  more  than  ordinarily 
interesting.  AVhile 

-  it  is  true  from  a 

strictly  mechani- 
c  a  1  production 
point  of  vie  w 
that  it  would  be 
advantageous  for 
newspapers  to 
have  their  adver¬ 
tising  volume 
equally  balanced 
over  the  different 
days  of  the  week, 
it  must  be  re¬ 
membered  that 
the  life  of  a  news- 

M.  \V.  Tiiompso.n-  paper  is  depend¬ 
ent  upon  its  abil¬ 
ity  to  serve.  A  newspaper  which  grows 
and  prospers  must  see  the  viewpoint  of 
its  readers  and  its  advertisers  as  well  as 
its  own  angle.  In  a  large  way  the  entire 
question  will  be  solved  the  same  as  all 
other  economic  conditions  are  solved  by 
the  fundamental  laws  of  supply,  demand 
and  distribution. 

Here  in  St.  Paul  the  situation  is  typi¬ 
cal  of  the  smaller  city.  The  average 
merchant  does  two  to  three  times  the 
volume  of  business  on  Saturday  that  he 
does  on  other  days  of  the  week.  The  re¬ 
sult  of  this  is  an  easier  market  in  which 
to  sell  merchandise  on  Saturday  than  on 
other  days  of  the  week,  so  the  one  time 
a  week  advertiser  naturally  gravitates  to 
the  I'riday  paper,  which  gives  him  better 
production  for  his  advertising  costs  than 
pajK'rs  published  earlier  in  the  week.  To 
put  any  penalty  on  such  advertisers 
would  be  essentially  to  discourage  adver¬ 
tising  and  to  retard  business. 

There  is  another  phase  to  this  on  which 
none  of  the  newspaper  executives  have 
touched  so  far.  That  is,  such  a  policy  as 
has  been  pursued  by  the  merchants  will 
ultimately  come  to  a  place  where  of  its 
own  accord,  business  conditions  will 
cause  a  leveling  off  of  this  advertising. 
This  to  an  extent  has  taken  place  in  St. 
Paul.  I'riday  advertising  continued  to 
increase  over  a  period  of  years  in  St. 
Paul  and  then  re<Tched  the  point  where 
many  of  the  local  stores  secured  a  volume 
of  business  difficult  to  handle  in  one  day 
with  the  regular  staff'  of  sales  ix-uple, 
while  this  same  staff  is  only  one-half  or 
ime-third  occupied  during  earlier  days  of 
the  week. 

There  was  a  natural  reaction  against 
this  without  jiarticular  effort  on  the  part 
of  the  newspaiK-r.  .A  number  of  our 
stores  have  reasonably  curtailed  their 
advertising  on  F'ridays,  and  increased 
their  advertising  earlier  in  the  week,  in 
order  to  get  what  to  them  is  a  sounder 
division  of  their  business. 

Our  largest  store,  the  Golden  Rule, 
seldom  runs  larger  copy  on  Friday  than 
on  other  days  of  the  week. 

Our  second  store,  the  Emporium,  gen¬ 
erally  uses  its  heaviest  advertising  on 
Monday. 

Our  third  store.  .Schuneman  &  Evans, 
runs  occasional  heavy  copy,  but  it  is  or¬ 
dered  just  as  often  for  mid  week  or  early 
week  run  as  it  is  for  Friday.  .Several  of 
our  other  large  stores  are  adopting  about 
the  same  policy.  Our  two  largest 
women’s  six'cialty  stores,  Husch  Bros, 
and  Macey’s,  practically  never  run  their 
large  copy  on  Friday,  but  incline  rather 
to  heavy  advertising  during  the  mid 
week. 

The  present  pyramiding  of  our  Friday 
papers  comes  rather  from  the  clothiers 
and  furniture  houses,  who  use  hut  one 
ad  a  week  and  naturally  go  into  their 
most  profitable  market. 

The  idea  of  inducing  the  general  na¬ 
tional  publicity  accounts  to  prepare  their 


schedules  to  run  on  the  lighter  days  of 
the  week  should  be  entirely  sound.  These 
advertisers  are  not  dependent  largely,  as 
are  the  local  stores,  on  next  day  results, 
hut  are  building  general  prestige  for  their 
prixlucts  and  should  be  able  to  do  this 
fully  as  well  in  the  early  week  days.  In 
addition,  they  would  often  have  the  ad¬ 
vantage  of  being  able  to  secure  better 
pages  in  the  paper  and  better  locations 
than  on  the  crowded  days. 

There  is  no  indication,  in  this  field  at 
least,  of  the  large  F'riday  papers  growing 
to  an  extent  that  would  decrease  adver¬ 
tising  value.  Instead,  the  opposite  is  true 
in  so  far  as  the  local  advertiser  is  con¬ 
cerned.  The  concensus  of  opinion  in  St. 
Paul  would  probably  show  a  belief  in 
the  ability  to  secure  from  two  to  two 
and  one-half  times  the  results  from  F'ri¬ 
day  advertising  that  is  secureil  earlier  in 
the  week.  Tbe  exception  to  this  condi¬ 
tion  might  possibly  be  found  in  two  or 
three  of  our  leading  stores  that  have  suf¬ 
ficient  prestige  to  pull  heavy  results  dur¬ 
ing  the  earlier  part  of  the  week. 

Mechanical  handling  of  this  larger  vol¬ 
ume  of  Friday  advertising  can  be  solved 
by  the  gradual  education  of  the  advertiser 
to  the  advantage  of  early  copy.  In 
St.  Paul  two  years  ago  practically  every 
store  in  the  city  was  advertising  on  a  24- 
hour  basis. 

That  is,  copy  was  submitted  the  day 
preceding  publication,  and  largely  late  in 
the  day  for  the  afternoon  paper  the  fol¬ 
lowing  day. 

This  year  five  of  our  largest  advertis¬ 
ers  are  on  a  48-hour  schedule  and  adhere 
to  it  95  per  cent  of  the  time.  A  number 
of  our  moderate  sized  advertisers  who 
use  Friday  papers  only,  are  submitting 
copy  two  and  three  days  in  advance  of 
publication.  This  has  not  been  an  easy 
problem  to  solve  in  St.  Paul  and  meant 
hard  work.  In  addition  to  selling  the 
early  copy  idea,  a  good  deal  was  accom¬ 
plished  by  taking  over  the  writing  of 
copy  for  some  of  the  accounts  where_  it 
was  impossible  to  secure  co-operation 
with  other  measures. 

This  problem  is,  of  course,  quite  differ¬ 
ent  in  a  citv  with  the  volume  of  advertis¬ 
ing  shown  in  St.  Paul  as  compared  with 
the  newspapers  carrying  from  twenty  to 
thirtv  million  lines  per  year.  The  St. 
Paul  situation  is  typical,  however,  of  a 
very  large  number  of  moderate  sizeil 
newspapers,  published  in  the  medium  and 
smaller  cities  throughout  the  country. 

MATTOON  BULLETIN  ALIVE 

Attempt  to  Force  Suspension  Failed, 
Publisher  EUliott  States 

The  Matloon  (Ill.)  Morning  bulletin . 
which  was  stated  recently  to  have  sus- 
liended  publication,  denies  the  report  and 
declares  through  its  publisher,  Roy  L. 
F'.lliott.  that  it  has  not  missed  an  issue. 

“There  is  no  denial  that  an  attempt 
has  been  made  to  put  the  paper  out  of 
business,”  Mr.  Elliott  said,  “but  so  far 
the  attempt  has  failed,  and  it  looks  now 
as  if  it  will  fail  miserably.  The  com¬ 
pany  is  not  insolvent.  We  can  cli^e 
tomorrow  and  the  machinery  and  equip¬ 
ment  on  hand  will  sell  for  more  thati 
etiough  to  liquidate.  Two  forces  work¬ 
ing.  me  to  put  the  paper  out  of  business 
entirely,  and  the  other  to  gain  control 
and  dictate  the  policies  of  the  paper, 
brought  about  the  crisis.  These  are  the 
facts  and  we  are  entitleil  to  a  correction.” 

A.  N.  A.  Chooses  Chicago 

The  semi-annual  meeting  of  the  Asso¬ 
ciation  of  Xational  .-Advertisers  will  be 
held  at  the  Edgewater  Beach  Hotel, 
Chicago,  on  May  6,  7  and  8. 


( liy  Telegraph  To  Editor  &  1'ublishq 
Los  Angeles,  Cal.,  March  17.—. r 
a  meeting  of  the  board  of  directors  hi' 
at  the  offices  of  A'anderbilt  Xewspape 
Inc.,  A\'.  S.  Siemon  of  49  Wi.  ! 
street,  Xew  York;  Edw.  Poe  of  Bah 
more,  Md. ;  Rolxirt  F'iedler  of  Xew  A’a,  i 
City,  and  Ben  Mellon  of  Xew  A’ork  Cr 
were  elected  members  of  the  board  « 
directors  to  till  the  vacancies  cause  j 
by  the  resignations  of  diaries  E  ! 
Fisher,  Charles  11.  Brockhagen,  Mr;  ^ 
Isabelle  Baker,  and  Miss  Ruth  L.  Stall  I 
•All  except  ^Ir.  F'iedler  are  on  tk  ; 
Pacific  coast  and  taking  an  active  pj.- 
in  the  affairs  of  the  company.  The  otiic  I 
members  of  the  board  are  Comefc 
A’anderbilt  Jr.,  Alfred  I.  Du  For 
Ray  T.  Baker,  H.  B.  Granlee,  Dough- 
W.  Churchill,  Morton  M.  Littleton  ar: 

J.  W.  Brodix. 

.\nnouncement  was  also  made  thi 
Ben  Mellon,  who  has  had  20  years  ei 
perience  that  has  included  every  branc 
of  the  newspaper  business,  had  been  a[- 
jxiinted  general  manager  of  all  A’ande: 
iiilt  newspaper  properties. 

It  was  announced  that  Mr.  Vande: 
hilt,  Mr.  Mellon,  and  J.  W.  Brodii 
would  leave  within  the  next  few  days  a 
a  business  trip  that  would  include  St 
F'rancisco,  Miami  and  Xew  York. 

Mr.  Mellon  announced  at  the  sam; 
time  that  the  positions  of  supervisin; 
editor,  director  of  circulation,  and  df 
rector  of  advertising  had  tieen  abolished 
stating  that  B.  B.  Marcum,  director  oi 
circulation  of  all  A'anderbilt  newspaper: 
had  resigned. 

F?.  A.  Barrymore,  formerly  of  the 
Brooklyn  Eagle,  has  succeeded  Graham 
Hughes,  resigned,  as  head  of  the  real 
estate  department  of  the  Los  Angeles 
Illustrated  Daily  News,  and  Larri 
Compton  of  the  Hammill  Sutpher 
Agency,  has  succeeded  D.  M.  Bangs, 
signed,  as  head  of  the  automobile  depart 
ment  of  the  same  paper. 

AA’hile  all  leased  wires  of  the  C.  V 
Service  on  the  Pacific  coast  were  dis¬ 
continued  early  this  week  under  an  ordr 
issued  by  Mr.  Mellon,  it  was  stated  that 
the  present  intention  was  to  extend  the 
news,  feature  and  picture  activities  ot 
the  A'’anderbilt  organizations  and  that  of¬ 
fices  would  he  opened  shortly  in  both  N't* 
York  and  Chicago  to  act  for  both  the 
editorial  and  advertising  branches  of  the 
or.gani/ation. 

Portland  Ad  Club  Merger  Completei 

Merger  of  the  two  Portland,  Ore.,  ^ 
vertising  organizations,  the  Advertisiife 
(,'luh  of  Portland  and  the  Portland  .Ad¬ 
vertising  Men’s  .‘Association,  has  been 
completed.  After  this  arrangement  was 
reconimeiided  hy  the  officers  of  the 
Pacific  Coast  .Advertising  Clubs  the 
.Association  acted  immeeliately,  but  the 
tdub  took  30  days  for  consideration.  It 
has  now  approved  the  merger  by  a  vote 
of  101  to  20. 

Provision  has  been  made  that  actual 
advertising  men  will  have  a  larger  part 
ill  the  control  of  the  club  hereafter.  B.v 
a  vote  of  113  to  8  it  was  decided  to 
elect  to  its  offices  only  men  having  some 
direct  advertising  connection.  Womeii 
will  now  be  eligible  to  membership,  a 
step  that  the  club,  before  its  consoWa 
tion,  had  always  declined  to  take. 

Tennessee  Has  New  Evening  Daily 

J.  F.  Toney  is  publisher  of  the 
(Tenn.)  Magnet,  a  new  evening  daih’- 
The  newspaper  has  been  admitted  to  As¬ 
sociated  Press  membership. 

1.  N.  S.  Opens  New  Bureau 

International  News  Service  has 
a  new  bureau  in  Hartford,  Conn.,  witn 
W.  H.  Sheehan  as  manager. 


••  --.c  ’ 


DENY  CONSPIRACY  AGAINST  DIRECT  ADVERTISERS 


Southern  Newspapers,  Four  As,  and  American  Press  Association  Aver,  Answering  Trade  Commis¬ 
sion,  Publishers  Pay  Agency  Commission  for  Services  Which  Direct  Advertisers  Cannot  Render 


Publishers  Pay  Agency  Commission  for  Services  Which  Direct  Advertisers  Cannot  Render 
— All  Deny  Advertising  Is  Interstate  Commerce. 


tlu-  afori-mcntii'iu'cl  tr;ule  custom  to  a 
greater  extent  than  ever  before  in  the 
liistory  of  the  wurlil. 

Answer  of  the  A.  A.  A.  A.  Tlie 
auencies  deny  the  alle,:tations  on  the 
Kroinul  that  tliey  are  in  part  inaccurate 
and  incomplete  statements  of  their  re¬ 
lations  and  business  methods  ami  in  part 
are  untrue,  and  set  forth  as  hdlows  "the 
true  facts  in  connection  with  the  sub¬ 
jects  covered 

The  business  of  the  agency  is  entirely  one  of 
service: 

(a)  To  the  broad  field  of  adtvrtising  in  gen- 
cro.l,  in  promoting  the  wise  and  effective  use  of 
advertising,  in  enlarging  its  sco()e  and  value 
and  as  a  reliable  medium  of  information  to  the 
public;  and  in  making  it  profitable  and  of  per¬ 
manent  value  to  all  concerned;  and  resimndcnts 
aver  that  to  a  large  extent  the  agencies  in  this 
relation  have  Iteen  resjKmsihle  for  the  general 
improvement  in  and  the  great  development  and 
growth  of  advertising,  which  has  taken  place 
since  agencies  became  a  factor  in  the  business. 

In  developing  this  general  and  fundamental 
service,  the  agencies  necessarily  perform  a  dis¬ 
tinct  service  to  the  other  essential  arnut  of  the 
atlvertising  industry,  Iteing 

(b)  To  the  advertieer. — The  advertising 
agency  enables  the  advertiser  and  the  potential 
advertiser  to  make  an  advantageous  use  of  ad¬ 
vertising.  By  so  doing,  it  renders  a  double  ser¬ 
vice^  to  the  advertiser,  first,  in  making  his  ad¬ 
vertising  profitable  to  him;  second,  in  increasing 
and  sustaining  the  volume  of  advertising,  which 
enables  the  publisher  to  charge  a  rate  to  all  ad¬ 
vertisers  lower  than  would  lie  profitable  if  the 
volume  of  advertising  were  small.  The  agency's 
service  to  the  advertiser  generally  includes  a 
careful  examination  into  the  advertiser’s  busi¬ 
ness,  the  article  to  be  ailvertised,  its  cost  of 
production,  its  probable  market  and  the  buying 
ability  and  habit  of  that  market,  the  probable 
volume  of  sales,  extent  of  profit  to  be  derived, 
ability  of  the  advertiser  to  finance  the  produc¬ 
tion  and  distribution  of  the  article,  history  of 
the  trade,  and  ether  conditions  that  are  condu¬ 
cive  or  essential  to  successful  advertising.  As 
a  re.sult  of  its  inquiries  and  its  knowledge  of  the 
business  of  advertising,  the  agency  may  and. 
frequently  does  recommend  to  the  advertiser  anv* 
desirable  changes  in  production  and  recommends 
a  plan  of  advertising  anti  marketing  including 
the  amount  of  money  probably  needed  for  its 
successful  use,  and  including  copy  and  text 
subsequently  to  be  used  in  publications,  and  the 
agency  thereupon  suggests  the  nature  of  the 
media  to  lie  used  and,  at  the  direction  of  the 
advertiser,  arranges  with  the  publishers  for  the 
insertion  of  said  advertising  in  various  news- 
Iiapers  and  other  publications  in  all  parts  of 
the  United  States. 

The  agency  places  orders  for  the  advertiser 
for  matrices,  proofs  and  other  materials  neces¬ 
sary  for  reproduction  and  assists  the  advertiser 
in  getting  such  of  these  as  are  necessary 
promptly  supplied  to  the  oublisher,  wholly  as 
a  part  cf  the  service  rendered  by  the  agency 
to  the  advertiser.  At  no  time  does  the  agency 
have  any  ownership  in  such  contrivances  or  me¬ 
chanical  parts  and  they  are  always  the  property 
of  the  advertiser  and  sent  by  or  for  him  to 
the  publisher  and  returned  bv  the  publisher  at 
the  advertiser’s  direction  or  held  by  the  pub¬ 
lisher  for  the  advertiser,  and  are  not  commo¬ 
dities  of  commerce. 

Some  agencies  charge  a  special  fee  to  the 
advertiser  for  this  and  other  said  services 
to  the  advertiser,  srmte  charge  the  advertiser 
the  cost,  some  make  no  service  charge  what¬ 
ever.  There  is  not,  and  never  has  lieen  any 
uniformity  as  to  this  custom;  there  is  not  and 
has  leen  no  agreement  among  the  agencies 
or  between  any  of  the  respondents  hereto  con¬ 
cerning  this  feature,  and  it  forms  no  part  of 
the  service  of  the  agencies  which  is  paid  for 
hy  the  publisher. 

Respondents  admit  th.at  such  advertising  is 
then  printed  and  circulated  hy  said  publishers, 
ami  they  also  admit  that  the  purpose  of  the  ad¬ 
vertiser  and  effect  of  such  publication  and 
circulation  is  largely  to  promote  advertising 
and  commetce. 

<c)  The  sendee  of  the  agency  to  the  pub¬ 
lisher  is  as  hercinltefore  set  forth,  vir.,  the 
promotion  and  development  of  atlvertising  in 
general,  in  creating  a  permanent  and  ever-in¬ 
creasing  market  for  publisher’s  advertising  space, 
in  developing  and  protlucing  for  the  publisher 
a  large  number  of  accounts  covering  a  wide  field 
of  industry,  in  active  soliciting  of  new  adver¬ 
tising  accounts  and  in  preparing  these  accounts 
so  that  they  will  be  continuous  and  successful, 
and  in  developing  and  expanding  existing  adver¬ 
tising  by  making  advertising  profitable. 

The  general  plan  of  remuneration  to  the 
agencies  hv  publishers  for  service  to  them  is  as 
follows;  -fhe  agencies  pay  the  publishers  the 
latters’  charge  for  inserting  and  printing  and 
distributing  such  advertisements  in  accordance 
with  the  "card  rates”  of  each  publisher.  These 
card  rates  vary  in  various  locations  and  in 
various  newspapers,  and  the  agency  respondents 
aver  there  is  no  understanding  or  agreement 
c  neerning  them.  It  is  the  custom  of  some  pub¬ 
lishers  to  grant  2  per  cent  for  cash  on  paymrat 
of  invoice  and  if  is  the  custom  of  agencies 
in  such  rases  to  pay  cash  and  receive  such  rash 
di-count.  The  agencies  collect  from  the  adver- 
ti-er,  and  customarily  give  the  advertiser  the 
cash  discount  received  from  the  publisher.  The 


Complete  denial  of  conspiracy  to  force  I 
national  advertisers  to  place  their  Intsi-  lint 
ness  through  certain  advertising  agencies  age 
is  contained  in  the  answers  tiled  this  spa 
week  by  the  American  Association  of  age 
Advertising  Agencies,  the  American  pul 
Press  Association,  and  the  Southern  ad\ 
Newspaper  Publishers  Association  to  a  hy 
complaint  recently  brought  by  the  Fe<l-  so 
eral  Trade  Commission.  In  substance,  sur 
publishers,  representatives,  and  agencies  the 
declare  that  the  payment  of  commissions  pla 
by  publishers  to  agencies  is  in  compensa-  ad 
tion  for  services  rendered  to  the  pub-  ad' 
iishers,  and  that  advertisers  who  place  ve; 
business  direct  are  not  entitled  to  such  of 
commission  because  they  do  not  render  set 
such  services.  These  services  are  <le-  nu 
fined  ter.sely  in  the  answer  of  the  tht 
.A  A.  A.  .X.  as  follows :  vei 

“The  promotion  and  devcloiimcnt  of  of 
advertising  in  general,  in  creating  a 
permanent  and  ever-increasing  market 
for  publishers’  advertising  space,  in  de- 
veloping  and  prtKlucing  f<.ir  the  publisher  ag 
a  large  number  of  accounts  covering  a 
wide  field  of  industry,  in  active  soliciting  hs 
of  new  advertising  accounts  and  in  pre-  ag 
paring  these  accounts  so  that  they  will 
be  continuous  and  successful,  and  in  pa 
developing  and  e.xpanding  e.xisting  adver-  ^b 
tising  by  making  advertising  profitable.”  fa 
The  replies  of  the  several  respondents  fm 
are  grouped  as  they  answer  each  of  the  _ 
paragraphed  charges  of  the  complaint, 
(printed  in  full  in  Editor  &  Publisher 
of  .Ian.  3,  1925)  as  follows: 

Paragraph  I.-— This  is  a  general  catalog  *— 
of  the  -Associations  cited  and  the  officers 
and  directors  of  each,  together  with  a 
general  statement  of  the  functions  of 
each  association. 

.Answer  of  S.  N.  P.  A. — Several  pub¬ 
lishers  cited  as  officers  and  directors  are 
shown  to  be  no  longer  serving  as  such. 

It  is  denied  that  the  association  nr  its 
officers  and  directors  have  any  authority 
to  bind  individual  members  of  the  asso¬ 
ciation  to  anything  or  that  they  have 
ever  bound  or  attempted  to  bind  any  of 
them  to  do  anything.  It  is  also  shown 
that  the  members  are  not  bound  by  the 
rules,  or  otherwise,  to  do  anything  ex¬ 
cept  pay  their  dues  so  long  as  they  re¬ 
main  members,  and  that  every  member 
exercises  his  own  free  will  about  every¬ 
thing.  It  is  statecl  that  the  membership, 
numbering  more  than  1(X)  and  changin.g 
from  time  to  time,  constitutes  only  a 
small  percentage  of  the  number  of  news¬ 
papers  in  the  association’s  territory. 

The  publishers  state  that  they  do  iKit 
know  what  arrangements  the  agencies 
have  with  manufacturers  and  other  deal¬ 
ers,  and  that  the  newspapers  pay  the 
agencies  for  the  service  rendered  the 
publishers. 

•Answer  of  .-A.  ,A.  A.  .A. — The  agencies 
deny  that  they  or  any  of  them  have  hy 
the  means  set  forth  in  the  complaint  or 
hy  any  other  means  used  any  unfair 
method  of  competitifin  in  interstate  com¬ 
merce.  They  further  allege  that  tlie 
statement  of  the  engagement,  duties,  ser¬ 
vice  an<l  relations  of  agencies  in 
Paragraph  1  of  the  complaint  is  incom¬ 
plete  and  inaccurate. 

Answer  of  A.  P.  A. — The  corporation 
denies  that  some  of  the  means  and  meth¬ 
ods  charged  against  it  in  the  complaint 
were  applied  in  its  business,  anti  ex¬ 
pressly  denies  that  it  by  any  means 
used  any  unfair  method  in  interstate  com¬ 
merce. 

Paragraph  II.— This  is  the  commis¬ 
sion's  definition  of  the  trade  and  tech¬ 
nical  terms  used  in  the  complaint. 

-Answer  of  the  S.  N.  P.  .A. — The  puh- 
hshers  deny  every  allegation,  including 
the  accuracy  of  the  definitions. 

Answer  of  the  A.  A.  A.  A.— The 
agencies  deny  that  the  definitions  are  i 
complete  or  accurate. 

_  Answer  of  A.  P.  A. — All  allegations  * 
•n  this  paragraph  arc  admitted. 


WITH  THE  BALL  TEAMS  IN  FLORIDA 
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Editor  &  Publisher  for  March  21,  1925 


IDEAL  HUSBAND  IS  KANSAS  EDITOR 


‘■Don't  forpet  to  empty  the  pan  under  the  refrigerator,”  says  Mrs.  Ralph  Teiinal 
of  Sabetha.  kan..  to  her  husband,  above,  as  she  leaves  for  her  bridge  club.  Mrs. 
Teiinal.  in  a  satire  on  Aineriran  women,  declared  at  the  recent  annual  meeting  of 
Kansas  editors  at  Topeka  that  wives  should  have  a  husband  to  make  money,  a 
husband  for  social  eclat  and  a  tabby-<‘Jt  husband  to  do  the  housework.  Mrs. 
Tennal  admits  that  personally  she  has  a  three-in-one  husband.  He  is  the  publisher 
of  the  Sabetha  (Kan.)  Herald.  Mr.  and  Mrs.  Tennal  bave  a  summer  borne  where 
the  view  was  taken. 


i:i>>  the  .igetK\  lor  the  agency  ^crvice 
a  c*  generally  of  15  per  cent. 

Ke'-i  ojnieiits  admit  that  some  advertisers  des¬ 
ignated  as  “national”  have  comlucted  their  ad- 
serti-ing  NMthout  eniidoving  sai(i  agencies,  but 
rt  >ix»n(ient'-  expressly  tleiiy  that  such  advertisers 
have  reiideretl  to  the  pul)li?»hers  the  service 
rendered  l»y  agencies  as  alM>ve  described  and 
lor  which  the  imblishers  |i;iy  the  afore-said 
c«min;ission  to  s;inl  rcsiH>ndent  agencies;  or 
that  such  sci-calletl  national  advertisers  have 
Iteen  able  to  effect  many  cconomie>  enjoved 
by  naiional  ailvertisers  whose  adverti-ing  i-* 
handled  by  an  agency;  or  that  such  so-called 
national  a*lvertiscrs  have  rendered  to  advertis¬ 
ing  in  general  any  such  service  as  agencies 
have  been  an<l  are  rendering. 

And  respondent  agencies  specially  aver  that 
the  course  of  business  above  descrilH*d  with 
resj'cct  to  the  rendition  of  service  by  agencies 
to  publishers  and  the  isT\ment  of  the  agency 
commission  on  that  account  was  in  existence 
long  iK'fore  the  formation  of  the  American 
Ass<#ciation  of  Advertising  Agencies  aiu!  is 
no\\  carried  on  by  publishers  generally  with 
all  arencjcs  whether  or  not  the  latter  are  mem¬ 
bers  of  j-.aid  res|K,indent  association  of  agencies. 

■Answer  of  A.  P.  A. — Respondent,  liav- 
ing  insurticient  knowledge  of  tlie  alle¬ 
gations,  denies  them. 

I’aragraph  I\’. — The  commission  sets 
forth  its  conception  of  the  operations  of 
the  .American  Press  Association,  in 
soliciting  from  national  advertisers  and 
agencies  advertising  for  the  8,(X)0  new>- 
IKipers  it  represents  in  practically  every 
state  in  the  union.  It  is  stated  that  tliis 
association  procures  from  the  agencies 
tyiK;-parts  used  in  the  printing  of  such 
advertising  and  ships  these  type-parts  to 
newspaiKTS  throughout  the  United  States. 
The  commission  al.so  states  that  the  re- 
si>ondent  coriKjration  publishes  a  monthly 
trade  periodical  circulating  among  pub¬ 
lishers,  advertising  agencies,  and  special 
representatives  throughout  the  country. 

.Answers  of  S.  N.  P.  A.  and  .A.  .A. 
A.  .A. — Both  of  these  respondents  declare 
that  they  have  no  knowledge  as  to  the 
facts  alleged,  and  the  .A.  .A.  .A.  .A.  deny 
espc>cially  that  the  .American  Press  .Asso¬ 
ciation  produces  type-parts  from  the 
agencies  in  any  manner  other  than  that 
stated  above. 

.Answer  of  A.  P.  A. — Respondent  ad¬ 
mits  that  it  is  engaged  in  soliciting  from 
national  advertisers  and  from  agencies 
advertisements  to  be  inserted  in  country 
newspapers  published  throughout  the 
L  nited  States ;  that  in  soliciting  such 
advertising,  respondent  acts  as  agent  for 
and  receives  its  remuneration  from  the 
publishers ;  that  said  publishers  are  about 
7300  in  number ;  that  said  newspapers  cir¬ 
culate  in  the  towns  and  villages  in  which 
they  are  published,  to  some  extent  in 
the  county  in  which  such  town  or  vil¬ 
lage  is  located,  and  to  a  very  limited 
extent,  outside  such  county ;  that  re¬ 
spondent  is  also  engaged  in  the  publica¬ 
tion  of  a  monthly  trade  periodical 
called  the  American  Press,  devoted  to 
the  publishing  and  advertising  business, 
which  said  trade  journal  circulates  among 
publishers,  advertising  agencies  and  spe¬ 
cial  representatives,  with  a  circulation  of 
about  5,500.  Respondent  denies  each  and 
every  allegation  contained  in  paragraph 
IV  of  the  said  complaint,  except  as  spe¬ 
cifically  admitted,  and  further  denies  that 
it  procures  any  national  or  other  adver¬ 
tising  through  or  from  respondent.  .Amer¬ 
ican  .Association  of  .Advertising  .Agencies, 
but  admits  that  it  receives  practically  all 
of  its  advertising  through  advertising 
agencies.  Respondent  further  denies  that 
it  procures  from  any  agencies  any  type- 
parts  to  be  used  in  the  printing  of  ad¬ 
vertisements  and  further  denies  that  it 
ships  any  such  type-parts  to  any  pub¬ 
lishers  of  newspapers. 

Respondent  alleges  that  its  business 
consists  in  increasing  by  every  legitimate 
means  the  use  by  n.ational  advertisers  of 
country  newspapers  as  an  advertising 
medium  and  tliat  its  relation  to  country 
newspapers  is  that  of  advertising  repre¬ 
sentative,  remunerated  for  its  services  as 
such  representative  by  a  commission  of 
15  per  cent  of  the  so-calletl  gross  rate, 
out  of  which  commission  respondent  pays 
the  2  per  cent  cash  discount,  thereby  re¬ 
ducing  respondent’s  commission  to  13.3 
per  cent.  That  respondent’s  remuneration 
for  its  services  is  a  part  of  the  so-called 
net  rate,  just  as  the  other  relevant  ex¬ 
penses  of  the  publisher  are  factors  in  such 
rate.  Respondent  solicits  advertisements 
for  the  country  newspapers  it  serves,  fur¬ 
nishes  the  publisher  of  such  newspapers 
contracts,  copy  for  the  advertisements  and 
instructions  for  insertions  thereof,  col¬ 
lects  the  char.ge  for  such  advertisements, 
and  pays  the  publisher.  Respondent  in 


addition,  relieves  the  advertiser  or  the 
advertising  agency  (as  the  case  may  be) 
from  the  necessity  of  dealin.g  witli  nu¬ 
merous  publishers  of  country  newsnaiKTs 
and  checking  up  insertions  in  such  news- 
pa])ers,  and  attends  to  all  such  details. 
Resix.)ndent  therefore  renders  valuable 
services  (a)  to  country  newspaiK’rs  in 
general,  by  promoting  tiieir  use  as  an 
advertising  medium  by  national  adver¬ 
tisers:  (h)  to  national  advertisers,  by 
demonstrating  to  them  the  value  and 
utility  of  country  newspapers  as  an  ad¬ 
vertising  medium,  and  (c)  to  advertis¬ 
ing  agencies,  by  relieving  them  of  the 
enormous  imss  of  details  incident  to 
contracting  with  a  list  of  country  news- 
l>apers  and  furnishing  copy  and  insertion 
instructions  to  them  and  checking  up 
on  insertions,  which  mass  of  fletails 
would  otherwise  militate  a.gainst  the  use 
of  country  newsp;ipers  as  an  advertising 
medium. 

I’aragraph  A'. — The  commissfon  charges 
that  newspaper  publishers  generally  have 
held  themselves  out  as  having  two  rates 
at  which  they  compute  and  charge  for 
the  publication  of  national  advertising — • 
gross  rates  and  net  rates.  As  the  com¬ 
mission’s  charge  have  been  once  pul)- 
lishcd  fully  and  their  general  import  can 
be  realized  from  the  following  answers 
the  details  of  the  complaint  will  not 
again  be  set  forth. 

.Answer  of  S.  X.  P.  .A. — The  pub¬ 
lishers  admit  that  for  convenience  rates 
are  sometimes  referred  to  as  gross  and 
net  rates,  but  show  that  the  contract 
rate  to  agencies  and  to  advertisers  is  the 
same,  except  that  agencies  are  allowed 
a  percent  by  the  publishers  for  the  ser¬ 
vices  to  the  publisher  in  developin,g  ad¬ 
vertising.  paying  therefor,  etc.  They 
deny  that  publisher's  throughout  the 
I’nitcd  States  have  generally  held  them¬ 
selves  out  as  having  two  rates  for  so- 
called  national  a<lvcrtising.  It  is  shown 
that  each  publisher  fixes  his  own  rate 
and  that  the  rate  differs  in  newspapers 
of  the  same  community  and  from  the 
rate  in  other  communities.  They  deny 
that  any  combination  or  conspiracy  exists 
Ivetween  publishers  and  any  of  the  other 
respondents  regarding  rates.  They  ad¬ 
mit  that  direct  advertisers  probably 
existed  before  there  was  a  need  for 
agencies,  but  show  that  the  trade  custom 
allowing  the  agencies  a  percent  gradually 
grew  up  Ix-cause  of  the  need  of  the 
agency  to  develop  and  increase  advertis¬ 
ing.  They  show  that  the  amount  the 
newspaper  pays  the  agency  is  reasonable 
and  that  it  cannot  obtain  such  service 
elsewhere  at  any  sueh  reasonable  cost. 

.Answer  of  the  -A.  .A.  .A.  .A. — The 
agencies  deny  the  allegations  and  set 
forth  “the  true  facts  pertaining  to  the 
subject”  as  follows: 


O  it  of  the  ciist(»m  tlescrilied  (the  acencj 
commission),  some  publishers  and  some  agen- 
cies  have  at  times  u-ed  the  words  “gross”  and 
“net”  rates — the  gross  rale  meaning  the  card 
rate  of  each  publisher  and  the  net  rate  meaning 
the  card  rate  less  the  agency  commission  paid 
tor  service  to  the  publisher.  Resjiondents  deny 
that  publishers  eeuerally  hold  thv*mselves  out 
as  having  two  rates  for  the  use  of  their  space 
by  national  advertisers  and  a\er  that  exactly 
the  contrary  is  the  rule. 

Respondents  si>ecifically  deny  that  said  rates 
are  in  any  sense  dominated  by  them  or  any 
of  them  individually  or  collectively  and  on  the 
contrary  aver  that  they  arc  fixed  indei>endently 
bv  each  publisher  and  x’ary  between  and  within 
ditTerent  communities  from  time  to  time  and 
in  accordance  with  the  individual  and  uncon¬ 
trolled  decision  of  each  sei>arate  publisher,  and 
under  conditions  of  active  ami  free  comjietition. 

Resp<»ndents  deny  that  the  so-called  “gross” 
rate  is  fixed  as  the  rate  to  the  agency  business 
solely  and  on  the  contrary  aver  that  the  so- 
called  “gross”  rate  is  the  publishers’  card  rate 
to  \ye  applied  to  all  national  advertising  alike. 
Respondents  further  allege  that  many  publishers 
bill  the  agencies  at  the  full  card  rate,  subject 
to  deduction  of  commission  by  the  agency,  and 
others  bill  the  agency  at  the  full  card  rate  less 
the  C(nnmission,  subject  to  cash  discount  as 
earned  by  the  agency. 

ResfHmdents  further  deny  that  they  have 
engaged  in  any  conspiracy  or  combination  with 
respect  to  these  rates  or  the  com|>ensation  above 
«lescrihed,  and  further  deny  that  practically  all 
the  new'spa|)ers  in  the  United  States  had  made 
a  practice  of  charging  direct  advertisers  at 
the  so-called  net  rates  upon  the  same  terras  and 
comlitior.s  accorded  by  said  publishers  to  said 
afjencies,  and  furtlier  aver  that  the  facts  arc 
ju'it  contrary  to  the  allepations  in  said  com¬ 
plaint. 

.Answer  of  .A.  P.  .A. — Respondent  is 
without  sufficient  knowledge  as  to  any 
of  the  allegations  except  as  they  refer 
to  advertising  in  country  newspapers, 
and  as  to  such  advertising,  the  facts  are 
as  follows :  The  “gross”  rate  means  the 
card  rate  of  a  publisher  of  a  country 
newspaper,  and  the  “net”  rate  means  the 
card  rate  less  the  commission  to  an 
agency.  Respondent  denies  that  the  pub¬ 
lishers  of  country  newspapers  hold  them¬ 
selves  out  as  having  two  rates  for  the 
use  of  their  space  by  national  adver¬ 
tisers  and  avers  that  the  contrary  is  the 
general  rule.  Said  rates  are  fixed  inde¬ 
pendently  by  each  publisher  and  vary  in 
different  communities.  Respondent  de¬ 
nies  that  it  has  engaged  in  any  combina¬ 
tion  or  conspiracy  with  respect  to  any 
such  rates  or  the  payment  thereof. 

Paragraph  A'l. — The  commission  sets 
forth  the  character  of  national  adver¬ 
tising  as  an  essential  instrumentality  of 
interstate  commerce. 

.Answer  of  S.  N.  P.  .A. — The  publishers 
admit  that  newspaper  advertising  is  one 
means  of  informing  the  public,  but  aver 
that  so-called  national  advertising  is 
carried  on  in  different  ways.  They  do  not 
know  whether  or  not  advertising  accom¬ 
plishes  all  that  the  commission  claims, 
for  it,  hut  show  that  no  act  of  any  one 
or  more  of  them  has  any  effect  on  either 
advertising  or  interstate  commerce  or 
any  part  thereof.  They  further  expressly 
deny  that  advertising,  or  what  each,  any 


or  all  of  the  respondents  do.  or  any  part 
thereof  which  the  commission  complains 
of,  is  interstate  commerce. 

•Answer  of  .A.  A.  .A.  .A. — The  agencies 
characterize  the  commission's  descrip¬ 
tion  of  national  advertising  as  inadequate 
and  incorrect,  and  therefore  deny  it,  and 
they  deny  that  the  advertising  they  con- 
<luct,  or  any  of  its  purposes,  methods, 
parts  or  elements  is  an  instrumentality 
or  any  part  of  interstate  commerce,  and 
that  any  of  their  activities  or  inactivities 
in  using  or  promoting  such  advertising 
has  any  restrictive  effect  on  such  com¬ 
merce.  They  aver  that  their  service  to 
a<lvertising  has  been  wholly  to  stimulate 
general  advertising  and  to  enlarge  gen¬ 
eral  trade  and  commerce  and  to  promote 
and  encourage  comix-tition,  and  to  reduce 
the  cost  of  advertising  to  the  advertiser, 
to  rtsluce  the  cost  of  publication  to  the 
publisher,  and  to  rerluce  the  cost  of  the 
conniKKlity  to  the  consumer.  They  state 
that  national  advertising,  while  highly 
imiK)rtant  and  beneficial  to  all  classes  of 
industry,  is  essential  and  indispensable 
to  the  distribution  of  goods  in  interstate 
commerce. 

•Answer  of  .A.  P.  .A.— Respondent  de¬ 
nies  the  allegations  and  specifically  de¬ 
nies  that  it  IS  engaged  in  interstate  com¬ 
merce  and  further  specifically  denies  that 
it  has  restricted  such  commerce  or  any 
iwrt  of  it. 

Paragraph  ATI. — The  commission  al¬ 
leges  that  about  one-third  of  the  ad¬ 
vertising  revenue  of  newspapers,  es¬ 
timated  at  $600,000,000  annually,  comes 
from  national  advertising  and  that  the 
publishers’  profits  dei)ends  in  many  in¬ 
stances  upon  the  amount  of  national  ad¬ 
vertising  they  obtain. 

.Answer  of  S.  X.  P.  .A.— The  pub¬ 
lishers  show'  that  by  far  the  greater 
amount  of  newspaper  advertising  is  not 
.so-called  national  advertising  and  they 
deny  that  the  earning  of  a  profit  by  the 
newspapers  depends  on  the  amount  of 
so-called  national  advertising  they  secure. 
The  publishers  state  that  they  do  not 
kTiow  what  advertisers  spend  on  news¬ 
paper  advertising  or  what  amount  might 
be  considered  “national  advertising." 
They  further  show  that  part  of  the  ad¬ 
vertising  in  the  newspapers  is  not  de¬ 
veloped  by  any  of  tlie  respondents  to  the 
complaint  and  they  expressly  deny  that 
publishers  uniformly  demand  a  higher 
rate  for  so-called  national  advertising 
than  all  other  advertising.  They  show 
that  there  are  many  forms  of  advertis¬ 
ing  that  the  newspaper  charges  more  for 
than  so-called  national  advertising. 

.Answer  of  .A.  A.  A.  A. — The  agencies, 
having  no  information  regarding  the 
allegations,  deny  them. 

.Answer  of  A.  P.  A.— Respondent  de¬ 
nies  the  allegations,  except  that  respond¬ 
ent  alleges  that  the  newspapers  receive 
vastly  more  revenue  from  local  advertis¬ 
ing  than  from  so-called  national  adver¬ 
tising.  and  that  in  the  case  of  country 
newspapers,  the  oj^ration  of  a  job  print¬ 
ing  plant,  which  is  almost  universally  a 
branch  of  the  business  of  the  publisher 
of  country  newspapers,  is  commonly  a 
more  important  source  of  revenue  than 
so-called  national  advertising. 

Paragraph  AT  1 1. — The  commission 
charges  a  conspiracy  during  the  past  five 
years  between  the  respondents  to  compel 
national  advertisers  to  employ  the  re¬ 
spondent  agencies  or  other  agencies  in 
the  placing  of  national  advertising  in 
newspapers,  to  prevent  such  advertisers 
from  advertising  directly  in  newspapers 
at  net  rates  and  to  compel  these  ad¬ 
vertisers  to  pay  for  direct  advertising  at 
gross  rates,  citing  the  several  steps  by 
which  this  con.‘»piracy  is  said  to  have 
been  made  effective.  .As  the  nature  of 
the  char,ges  is  made  evident  by  the 
denials,  the  specifications  neevl  not  again 
be  stated. 

.Answer  of  S.  X.  P.  .A. — The  pub¬ 
lishers  deny  all  knowledge  of  the  con¬ 
spiracy  charged  and  they  also  show 
again  that  the  direct  advertisers  perform 
no  service  for  newspapers  or  publishers 
and  that  they  are  not  entitled  to  any 
per  cent  whatever  from  the  publisher 
respondents.  Their  denials  of  the 
specifications  follows: 

(a)  They  deny  that  they  have  ever 
conspired  with  any  of  the  respondents, 
that  they  agreed  among  themselves  to 
(.Continued  on  page  36) 
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CONVENTIONS  CROWD  THE  SPRING  CALENDAR 

rapril  Meetings  of  Associated  Press  and  A.  N.  P.  A.,  Themselves  of  Unusual  Interest,  Will  Open  Season 
of  Meetings  That  Will  Attract  Newspaper  and  Advertising  Folk  From  Many  Countries 

n'K  have  with  us  again  the  V  ernal  in  the  Old  Ut)niinii)n.  Secretary  H.  C. 

”  Fuuiiiox.  witli  its  associations  of  ington;  Frank  L.  Hlanciiard,  New  York;  in  three  countries  have  to  date  agreed  to  Hotaling  has  not  vet  comt)leted  his  pro- 


”  Eiiuiiiox,  witli  its  associations  of  > 
j  ith-.vanl-bound  song-birds,  sprouting  < 
(  and  tulips,  baseball  teams  fol-  t 

!  line  the  birds  course,  rubbers  and  um-  ' 
irt'.las  leading  a  busy  life,  and  several  < 
*  l-.inil  newspaiier  and  advertising  ex-  - 
J  arranging  their  desks  for  the  < 

.  .v.inn  of  cvmventions  scheduled  for  : 
ii  next  three  months.  I 

I  First  on  the  calendar  and  in  the  minds  . 
•:  some  live  hundred  or  so  of  tlie  leaders  t 
organized  journalism  ci>me  the  April  i 
t  itiuions  of  the  Associated  I’ress  and  ■ 
i'e  American  XewspiixT  Publishers  I 
'.vviaiiiin,  sclieduled  as  usual  for  the  < 
'  Jd.irt-Astoria  Hotel  dui  ing  the  week  j 
i  \pril  19. 

I  Business  opens  on  Monday,  a  day  | 
,  •!;«•  titan  has  Iteen  the  custom.  The 

■  -  ^ated  Press  membership  will  gather 
i;  a  special  meeting  on  .April  20  called 

the  directors  to  discuss  association 
chief  of  which,  it  is  hinted,  is 
i.-e  matter  of  radio  broadcastitig  by 
r!;'iers.  The  following  day,  April  21,  . 
[ v  !l  be  marked  by  the  annual  meeting, 
r  '^ch  will  ratify  any  actions  taken  the  ' 
ji-tiioiis  day,  elect  new  directors,  discuss 
'v  and  old  business,  atid  attend  the 
i;;::ual  luncheou.  at  which  Vice-  President 
-  ais  will  be  the  speaker.  The  meeting 
Ml  be  the  twenty-fifth  presided  over  by 
hank  B.  Noyes,  publisher  of  the  ll'asli- 
p.lon  Star,  who  has  Iteen  president  since 
f  t  present  bixly  was  organized  in  1901. 

A  record  attendance  is  forecast. 

The  last  sentence  applies  also  to  the 

■  iing  of  the  American  Newsi»per 
^'jblishers  .Association,  starting  .April  22. 
'■'■Ich  promises  .several  discussions  of 
A  de  interest  to  publishers.  .Among  the 
I  t  topics  are  the  relations  of  the 

dit  Bureau  of  Circulations  to  news- 
;  p;r  publi.shers ;  the  ixtstal  rate  situa- 

■  as  develoited  during  the  68th 
A  nuress  and  as  publishers  want  it  to 

■  r'.trlop  in  the  6‘)th  Congress ;  prospects 
:  the  print  paper  market ;  the  unchecked 
Avance  in  wages  to  mechanical  depart- 
-rnt  employes,  and  a  host  of  other  sub- 

of  lesser  importance.  The  annual 
A“qiiet  of  the  Bureau  of  .Advertising 
T.  be  held  .April  22.  The  .Ad  Bureau 
^mittee  will  meet  April  20. 

One  event  will  be  missing  from  this 
rck— the  annual  gathering  of  the  .Amer- 
'  Society  of  Newspajjer  Kditors, 
'ill  was  held  in  Washington  last  Jan- 

unscheduled,  but  important,  gather- 
I  of  the  week  will  be  that  of  represent- 
|- viN  of  regional  press  associations — the 
[  'anl.  Southern,  New  England,  Pacific 
.•.>t  associations  and  other  groups — to 
I'lulate  plans  for  a  meeting  in  June  at 
•  est  Baden  Springs,  Ind.  This  assem- 
1  gi:  has  been  sponsored  by  President 
undsay  of  the  Inland  association  and  has 
■'  rived  a  cordial  response  from  other 
'•^relations.  .A  council  of  the  regional 
A  xiatidiis  has  long  been  the  subject  of 
desultory  conversation,  but  has  never 
:<en  nearer  fruition  than  at  present. 

And,  immediately  after  the  publishers 
ad  their  round  of  business  meetings, 
alls  on  representatives,  advertisers  and 
.■  r.cies  two  or  three  plays,  and  the 
annual  jollification  staged  by  M.  Koenigs- 

of  the  King  Features  Syndicate,  the 

shifts  to  Columbia,  Mo. 

•v  I*  annual  journalism  week  of 

Lniversity  of  Missouri  will  be  held 
the  campus  May  4-9.  The  Missouri 
enters’  Guild  will  meet  Monday.  Tues- 
fy  IS  a  day  of  special  unannounced 
jOtures.  Wednesday.  Thursday  and 
fiiday  the  Missouri  Press  .Association 
’dl  give  attention  to  work-a-day  prob- 
®is  and  on  Friday  night  what  is  de- 
^bed  by  Dean  Walter  Williams  of  the 
xnool  of  Journalism  as  a  “uni(iue 
.oumahsm  Week  banquet”  is  on  the 
Some  of  the  speakers  scheduled  to 
n  ^  the  Missourians  are : 

Jr-  0-  McIntyre,  E.  B.  Garnett,  Sunday 
^or  City  Star;  Burt  P.  Gar- 

Editorial  Research  Service,  Wash¬ 


ington;  Frank  L.  Blanchard.  New  A'ork ; 
G.  V'.  Kenton,  St.  Louis ;  Herbert  Bay¬ 
ard  Swope,  A’l’tf  York  ll’orld;  David  E 
Smiley,  Philadelphia  Public  Ledger; 
Col.  F.  P.  Holland,  Holland's  Maga¬ 
zine;  M.  E.  Foster,  Houston  Chronicle ; 
George  M.  Burbach,  .Advertising  Man¬ 
ager,  St.  Louis  Post-Dispatch;  Roy  W. 
Howard,  Scripps-HotMrd  newspapers; 
James  O'Shaughnessy,  E.xecutive  Secre¬ 
tary  .American  .Association  of  -Advertis¬ 
ing  .Agencies;  Paul  Patterson,  Baltimore 
.Sun;  Elmo  Scott  Watson,  editor.  Pub¬ 
lishers  Auxiliary;  Walter  M.  Harrison, 
Oklahoma  City  Oklahomian;  James  W. 
Brown,  Editor'  &  PuBi-isiiER;  F.  Douglas 
Williams.  .American  Representative 
Reuters ;  Herbert  S.  Hadley,  Chancellor 
Washington  University ;  Kep.  Harry  B. 
Dawes,  John  Clyde  Oswald,  American 
Printer;  Herbert  S.  Houston,  George  W. 
■Marble,  President  National  Editorial 
.Association ;  Eugene  B.  Roach,  President 
Missouri  Press  .Association ;  and  Dr. 
J.  M.  _  Puig  Casaurance,  Minister  of 
Education  in  the  Cabinet  of  President 
Calles  of  Me.xico. 

They  will  still  be  talking  about  the 
Missouri  banquet  when  the  curtain  rises 
in  Houston,  Tex.,  where  the  .Associated 
Advertising  Clubs  of  the  World  hold  their 
annual  meeting  May  9-16.  More  than 
3.000  reservations  !iavc  lieen  made  at 
Houston  hotels,  it  was  announced  this 
week  by  President  Lou  E.  Holland,  who 
stated  that  the  complete  list  of  conven¬ 
tion  speakers  and  the  business  program 
would  be  announced  shortly. 

“This  convention  will  be  particularly 
interesting  because  of  its  Pan-.American 
aspect.”  Mr.  Holland  said. 

"Governments  of  all  the  nations  on  the 
two  .American  continents  have  been 
officially  invited  to  send  representatives. 
.Altogether,  we  e.xpect  delegates  from  22 
nations  will  be  in  attendance.” 

Mr.  Holland  said  12  advertising  clubs 


in  three  countries  have  to  date  agreed  to 
send  100  or  more  delegates  each  to  tlie 
convention.  They  are :  London,  New 
A’ork,  Philadelpliia,  Mexico  City,  St. 
l.ouis,  Kansas  City,  Columbus,  O.,  St. 
Petersburg,  Fla.,  Corsicana,  Tex., 
Dallas,  (ialveston,  and  Fort  Worth. 

Newspapers  are  supporting  this  year’s 
convention  as  never  before,  according  to 
.Mr.  Hollaiul.  He  said  about  80  daily 
uewspaiH;rs  have  volunteered  to  publish 
free  advertisements  urging  advertising 
men  to  go  to  Houston  next  May.  The 
list  includes  the  Boston  Transcript, 
Indianapolis  Xews,  St.  Louis  Post-Dis¬ 
patch,  San  Francisco  Call-Post,  and 
Buffalo  H.r press. 

Philadelphia  and  St.  Petersburg,  Fla., 
are  actively  campaigning  for  the  1926 
convention  and  there  have  been  reports 
that  the  .Adcraft  Club  of  Detroit  may 
send  a  strong  delegation  to  land  the  con¬ 
vention  for  the  City  of  the  Straits. 

The  executive  committee  of  the  Second 
District  .A.  .A.  C.  W.,  this  week  an¬ 
nounced  that  the  district  convention 
would  be  held  at  Bethlehem,  Pa.,  June 
1-3.  H.  C.  Squires,  president  of  the 
International  Correspondence  Schools, 
Scranton,  Pa.,  was  apixiinted  chairman  of 
the  program  committee.  Kowe  Stewart, 
generxl  manager  of  the  Philadelphia 
Record,  is  district  chairman. 

Immediately  after  this  meeting  comes 
the  semi-annual  convention  of  the  .Asso¬ 
ciation  of  National  .Advertisers,  to  lx* 
held  in  Chicago  June  6-8.  The  program 
has  not  yet  been  completed,  but  it  never 
fails  to  attract  and  reward  between  200 
and  300  advertising  executives  of  inter¬ 
nationally-known  products. 

The  dates — ^June  1-3 — have  also  been 
appointed  by  the  National  Editorial  .Asso¬ 
ciation  for  the  annual  meeting  of  editors 
and  publishers  of  the  country  press  in 
Richmond,  Va.,  to  be  followed  by  ten 
days  of  visits  to  .scenic  and  historic  places 


SONGS  OF  THE  CRAFT 

iWritton  Exclusively  for  EDITOR  &  PUBLISHER) 
THE  DREAMERS 
By  Henry  Edward  Warner 

I'd  like  to  know  Gutenberg  now; 

I'd  like  to  just  wuteh  him.  and  guess 
What's  going  on  back  of  bis  brow 
As  be  gapes  at  a  rotary  press. 

I'd  like  to  be  with  him.  to  stroll 

Through  the  room  where  the  cylinders  grind — 

I'd  like  to  just  see 
^liat  reactions  might  be 

In  the  working  of  Gutenberg's  mind! 

I'd  like  to  know  Morse,  could  he  come 
-And  gaze  on  the  marvels  of  Now! 

I'd  like  to  ask  Morse  if  he  knew 

Where  his  dream-thought  was  destined,  somehow! 
“What  hath  God  wrought?”  .  .  Flashed  lazily  then 

.A  message  too  halting  and  slow  ! 

.And  I'd  like  to  see  Morse 
Trace  the  unwired  course 

Of  the  thing  that  is  called  Radio! 

Speed  presses!  Flash  news!  'Round  the  world 
Hath  intercourse  welded  a  thought! 

Of  the  breath  of  an  instant  are  whirled 
The  dreams  of  the  planets  men  caught 
.And  O!  I  would  like  to  see  Morse 

And  Gutenberg,  they  whose  brains  gleamed. 
Flashed,  died  in  the  clay 
.At  the  end  of  their  day. 

Leaving  more  than  they  ever  had  dreamed. 


in  the  Did  Dominion.  Secretary  H.  C. 
Hotaling  has  not  yet  completed  his  pro¬ 
gram  arrangements.  .Among  his  prob¬ 
lems  is  the  disposition  of  some  76 
valuiihle  prizes  for  particii>ation  in  the 
nicmber.ship  campaign  which  the  associa¬ 
tion  has  conducted  during  the  past  year. 

( )nly  49  memtx-rs  have  so  far  entererl  the 
contest  by  enrolling  one  or  more  of  the 
387  new  members  added  to  the  list. 

While  the  country  newspaper  men  are 
getting  acquainted  with  “t)ld  Virginny,”^ 
that  branch  of  the  newspaper  fraternity 
included  in  the  IntemationM  Circulatiorr 
Managers  .Association  will  be  talking 
shop  and  frolicking  near  the  roof  of  the 
continent  at  Colorado  Springs,  June  9-11. 
Will  O.  Butler,  circulation  manager  of 
the  Colorado  Springs  Gazette  &  Tele¬ 
graph,  has  tracked  his  colleagues  through 
several  states  and  even  into  Canada  for 
many  years  and  finally  induced  them  to 
take  the  long  jump  to  his  favorite  play¬ 
ground  in  the  Rockies.  The  meeting 
will  be  presided  over  by  Roy  Hatton, 
Detroit  Free  Press,  vice-president,  as 
President  Robert  S.  Weir,  Syracuse 
Journal,  is  now  recovering  from  a  severe 
illness  and  does  not  expect  to  attend  the 
meeting. 

The  program  of  the  Southern  News¬ 
paper  Publishers  .Association’s  annual 
convention  at  .Asheville,  N.  C.,  July  6-8 
is  now  being  arranged  by  the  officers  co¬ 
operating  with  a  committee  of  which 
AViley  L.  Morgan,  Kno.ndlle  Sentinel,  is 
chairman.  It  is  expecteil  that  the  two 
outstanding  subjects  for  discussion  will 
be  second-class  jxistal  rates,  and  the  com¬ 
plaint  against  the  S.  N.  P.  .A.  by  the- 
Federal  Trade  Commission. 

These  are  the  conventions  and  gather¬ 
ings  which  will  be  attended  by  men  and 
women  of  national  eminence  in  their 
chosen  work  and  there  are  innumerable 
other  meetings,  of  state  and  regional 
assiKiations  which  will  attract  note¬ 
worthy,  if  smaller,  attendances.  In  al¬ 
most  every  state  Ixxsses  of  the  newspaper 
shop  will  have  a  chance  to  take  two  or 
three  days  off  this  summer  for  a  trip  to 
the  shore  of  the  sea  or  a  cool  lake  where 
a  little  routine  business  will  be  trans¬ 
acted  while  he  and  his  contemporaries 
indulge  in  the  pleasures  of  the  country. 
The  Sun  crossing  the  equator  texlay  ought 
to  note  quite  a  bit  of  newspaper  history 
made  in  the  U.  S.  .A.  Ix'fore  he  again- 
passes  the  line  next  September. 

UNIQUE  RAZOR  AD  DRIVE 

Auto  Strop  Safety  Razor  Company  Test¬ 
ing  a  “Dealer-Teaser”  Campaign 

“Dealer-Teaser”  is  probably  the  best 
name  for  a  newspaix'r  advertising  can*- 
{laign  now  being  staged  in  New  A'ork 
City  by  the  .Auto  Strop  Safety  Razor 
Company,  through  its  agency.  Lord  & 
Thomas. 

Whatever  name  is  given  it,  the  results 
so  far  are  entirely  satisfactory,  S.  E. 
Stampleman,  sales  manager  informed 
Editor  &  Pubi.isiifr  this  week.  It  is 
planned  to  carry  the  campaign  to  other 
cities  later,  using  the  daily  newspapers, 
he  .said. 

The  response  has  been  most  gratifying, 
Mr.  Stampleman  sakl  on  March  19,  two 
days  after  the  first  advertisement  a^F- 
peareil. 

“AA’e  have  12  trunk  lines  linked  up  on 
one  board,  arxi  the  12  operators  have  had 
to  work  almost  continually  answ:rriag 
inquiries”,  he  declared,  stating  that  be¬ 
cause  of  the  large  number  it  would  be 
impcssible  to  give  the  actual  number  of 
queries. 

‘‘We  testerl  out  the  campaign  in  smaller 
cities  before  we  brought  it  into  New 
York”,  he  continued,  “and  had  a.sfonish- 
ingly  gooil  results. 

“In  Rochester,  for  instance,  •e  used 
only  one  newspaper  which  has  a  eircula-- 
tion  of  about  42,000  and  sold  40X)CO 
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AKRON  TIMES  MERGED  WITH  THE  PRESS 
AFTER  PURCHASE  BY  SCRIPPS-HOWARD 

Will  Be  Issued  Evening  and  Sunday  Morning  With  Judd  as 
Editor,  Herman  as  Business  Manager — Reported 
Price  is  $750,000 


Mi’iius  -Viti’.t  was  siild  in  DccciiiIkt  to 
the  l\’i;,islt'r  ami  Trihuih'  and  combined 
with  the  latter  iiaper.  The  Sairaiiit'iila 
Star  a  few  weeks  a}>o  was  sold  to  the 
Stii  rumen  Ip  Hcc  and  consolidated.  With 
tile  TiiiKs  purchase,  the  Scripps- Howard 
XewspaiKTS  now  own  two  Sunday  news- 
pai)er.< — the  first  heins;  the  I’ittshurRh 
I’icss,  which  was  purchased  in  August, 


COOLIDGE  PROTESTS 
WRITERS  DASH 


Threatens  to  Conclude  Press  Cogi| 
ence  When  Press  Service  Meg 
Rush  to  Wires  on  Warren 
Flash 


WITH 


Let 


Busine 

Newspai 


^pilh.  .t/.roii  ((lliio)  Timrs,  ;m  eveniiiR 
and  .'Sunday  newspaper,  this  week 
was  sold  to  the  Scripps- 1  loward  News¬ 
papers  and  was 
merRed  with  the 
I’ress  as 
the  .Ikroii  Timi's- 
J^rrss  and  Akron 
.Siindnv  Times. 

The  lirst  issue 
under  the  new 
ownership  ai>- 
IH-.aretl  Sunday, 

.March  1.^.  While 
the  consideration 
invr)lved  was  not 
made  public,  it  is 
Ih  lieveil  to  lie 
about  $7?0.0()(>, 
for  which  the 
purchasers  ob¬ 
tained  the  build¬ 
ing  and  property  at  75  South  High  street, 
equipment,  contracts,  press  and  syndicate 
services,  subscription  lists  and  goodwill. 

L.  K.  Jud<l.  islitor  of  the  Press,  will 
remain  in  charge  as  editor  of  the  limes 
Press,  and  Ix-on  K.  Herman,  until  now 
with  the  .l/cni/’/nT  Tress,  will  be  business 
manager.  W.  Ki-e  Maxwell,  who  was 
editor  of  the  Times  and.  with  Ross  k. 
Walker,  hifsiness  manager,  controlled  the 
paper,  will  remain  with  the  Tinies-l’ress 
as  an  editorial  writer.  The  paper  is 
being  published  from  the  plant  of  the 
Press,  which  houses  the  business  and 
mechanical  departments.  Pending  altera¬ 
tions  of  the  Press  huikling,  editorial 

offices  will  lie  at  the  Times  plant. 

Consummation  of  the  merger  followed 
several  months  of  conferences  between 
Messrs.  Walker  and  Maxwell  and  Rov 
W.  Howard,  chairman  of  the  board  of 
the  Scripps-lloward  Newspapers;  \V.  G. 
(liandler,  president  of  the  Scripps- 

Howard  I-eague  of  Ohio,  and  K.  E. 

Cook,  tditor-in 
chief  of  the 

Scripps  -  1  toward 
Ix-ague  of  Ohiip. 
In  a  statement  of 
police  published 
March  14,  the 

new  ownership 
<leclared  that  the 
Tinu-  Picss  will 
he  independent 
and  non-partisan, 
but  not  neutral, 
in  national,  state, 
atul  local  politics. 

The  T  i  m  <■  ' 

traces  its  history 
as  a  <!aily  to 
when  the 

Tiiilx  Pemieiul  was  established  by 
Russell  T.  at'd  William  15.  Hobson,  who 
two  y;  ars  l.iter  added  to  it  the  .Akron 
Times.  ,i  weekly  Democratic  pain-r.  P.oth 
properlii'  in  1S97  passed  to  Ealward  S. 
Harter  and  W  illiam  E.  Gayer  and  the 
latter  so'd  his  interest  in  I'Ml  t"  Judae 
t'.  R.  Grant.  The  paper's  name  was 
ch.ingel  to  the  Times-Pemoeiut  and 
later  to  the  . Akron  rimes. 

In  I  ti'toher.  Iblh,  the  pajier  w;is  sold 
to  Mc'-rs.  Walker,  Maxwell.  .iihI  other 
stockho'ders.  who  reorgani/eil  it  as  the 
Times  Publishing  Company.  Maxwell  was 
president.  Walker  secretary  and  treas¬ 
urer,  and  on  the  board  of  directors,  iti  ad- 
•litioti  to  them,  were  Mary  M.  W  alker, 
W.  H.  Kroeger,  and  \V.  K.  A'oung. 

Before  going  to  .Akroti.  Messrs.  Max¬ 
well  and  Walker  ha<l  Iwen  associated  on 
the  Teoriu  .foiirnul  and  Travs.  rif-l . 
Maxwell  as  matiaging  editor  of  both 
papers  and  Walker  as  business  manager 
of  the  Journal.  15oth  have  beeti  active 
in  .Akron  civic  affairs  and  both  hold 
appointmetits  from  Gov.  Dotiahey-  Mex- 
well  as  trustee  of  the  Kent  State  N’ortnal 
School  and  AA'alker  as  a  member  of  the 
Ohio  Penitentiary  Commission.  Their 
plans  for  the  future  have  not  heeti  an- 
iM)nnce<i,  but  it  is  stated  that  after  details 
of  the  consolidation  have  been  worke<l 


out,  they  will  continue  to  be  associated 
in  business. 

The  -Akron  purchase  is  the  third  im- 
IKirtant  newspaiwr  tran.saction  this  win¬ 
ter  in  which  the  .Scripps-lloward  News¬ 
papers  liave  been  concerned.  The  Des 


l'>-’3. 

Other  Ohio  newspapers  owned  by 
Scriiips- Howard  are  the  Clex'elunJ  Tress, 
(iilumhus  Citizen,  (ineinnuti  Post, 
Toleiio  Xezi‘S-Bec  and  I'oioigstfwn 
7'c/cgra);i. 


ARCHITECT’S  DRAWING  OF  N.  Y.  EVENING 
POST’S  NEW  $3,500,000  PLANT 


W’.\siiin(;to\,  D.  C.,  March  18.- 
White  House  Correspondents’  Assoeij- 
this  week  considered  invoking  a  new- 
governing  the  conduct  of  the  W  isii!- 
correspondents  attending  President  i 
idge’s  twice-a-week  "press  confe 


ities 


This  was  provoked  by  an  nnprcc.oGfcroduccS 
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episode  at  the  President’s  "press  cor 
ence"  Tuesday. 

As  the  President  sifted  the  rnst. r 
ty  pewritten  (piestions  invariably  prr 
by  various  corresponileiits  oeiore 
admitted  to  tbe  President’s  nrivate  - 
turn,  he  replied  to  an  inquiry  re.^pcc 
the  status  of  the  AVarren  nomination 
announcing  there  would  lie  no  recess™ 
IKiintment  following  the  rejtx-tion  otJOianje*  F 
•Alichigan  man  for  the  second  time  by 
Senate. 

Three  correspondents  for  as  many : 
press  associations  m.ade  a  dash  for 
nearest  door  to  send  a  "flash’’  of  the! 
news  in  the  AA’arren  case. 

The  IVesident  looked  up  from 
sheaf  of  papers  he  held.  He  was  r 
festly  displeased  by  the  interruption 
though  it  is  not  unusual  for  the  j 
association  men  to  “lieat  it  to  the  ne. 
telephone”  with  an  im|iortant  item 
news  before  a  Presidential  "confer! 
is  concluded. 

“If  those  participating  in  the  c. 
ence  do  not  care  to  remain  until  it 
concluded  we  may  as  well  conclude 
now,”  was  the  burden  of  the  Preside 
rebuke. 

The  correspondents  grouped  cl 
around  the  President’s  desk  were  ' 
by  surprise. 

t  harles  S.  Groves,  veteran  C'lrn.' 

<lent  of  the  Boston  Globe,  whose  rela 
with  Mr.  Coolidge  are  intimate,  rest 
the  occasion. 

He  explained  to  the  President  the, 
asscKiation  men  meant  no  discourtesy 
were  merely  performing  a  duty  they 
trained  to  perform. 

Members  of  the  AAMiite  House  As 
tion  later  held  an  informal  meeting 
their  press  room  to  discuss  the  adv 
bility  of  a  rule  that  no  correspe 
should  leave  a  Presidential  “confere:.. 
until  the  President  had  signified  it  to 
an  end. 

It  was  later  decided  that  such  a  nik 
unnecessary.  George  Durno,  Inter, 
tional  News  Service,  president  of  the 
sociation,  announced  tliat  the  men 
continue  to  leave  the  conference 
flashes  or  bulletins,  but  more  quietly 
unobtrusively. 

The  AVhitc  House  correspondents 
soon  to  take  a  trip  on  the  Maytk 
down  the  Potomac.  The  President 
be  guest  of  honor  on  Saturday  ni^t 
the  annual  banquet  of  the  AAliite  ' 
Gorrespondents’  .Association  at  the 
flower  Hotel,  which  promises  to  1 
biggest  gathering  of  the  association 
held 
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1  A ESr I N ED  to  form  a  s;r.k:ng  a  1- 
^  ililioii  to  the  city'v  -.kyline.  is  the 
Nvvintcdi  -lory  idaiit,  which  Cyrus  11.  K. 
Curtis  i-  hiiibling  fr.r  his  Xize  )'ork  lizr- 
n/n.g  Tost,  invidviiig  an  outlay  of  ap- 
proxim.ilely  $.5.,s(Ki,()(l0  exclusive  of 
oquipmeMit.  It  is  heing  crecteil  by  the 
Thompson  Starrett  t'omixmy  from  plans 
hy  Horace  Trumhancr,  Philadelphia 
architect,  and  will  be  ready  for  occupancy 
alMHit  May  1.  1926. 

It  will  ci'ver  the  entire  southerly  Car¬ 
lisle  street  block  front,  from  AA'ashington 
to  AA'est  streets,  a  plot  18.2.xl23.4xi33x 
irregular. 

It  will  extend  for  seven  stories  before 
the  first  set  back  appears  and  then  will 
ascend  to  the  thirteenth  story  before  there 
is  tbe  second  break,  an  additional  feature 
being  tbe  two  towers  that  will  rise  above 


the  -vve.i  ll'Kirs.  on  the  AA'est  and  A\''ash- 
ington  street  sides. 

Provision  has  been  made  for  a  large 
Court  on  the  Carlisle  street  frontage. 

firanite  will  be  used  in  tbe  exterior 
construction  for  the  first  story,  with 
brick  and  terra  cotta  specified  for  the 
balance  of  tbe  facade. 

•According  to  present  tentative  plans 
tbe  new.siiaper  will  occupy  the  basement, 
ground,  and  first  three  or  four  floors  of 
tbe  building  the  remainder  of  which  will 
lie  turned  over  for  offices.  Tbe  press 
room  will  be  on  the  first  floor,  a  little 
above  the  level  of  the  street,  with  tbe 
circulation  department  on  the  mezzanine 
over  tbe  press  room.  The  business  and 
tbe  advertising  offices  will  lie  at  the  front 
of  the  building  on  the  first  floor.  The 
editorial  department,  an  upper  floor. 


Health  Features 

The  newspaper  was  declared  to  be 
imixirtant  a  factor  as  the  pill  bottle 
maintaining  public  health,  by  speaker) 
the  congress  on  medical  education,  pul 
health  and  hospitals,  holding  a  4. ' 
session  at  the  Congress  I  lotel,  QiicaP 
recently  under  the  direction  of  the  Aw 
ican  Aledical  Association. 

City  Health  Commissioner  Bund-- 
told  of  the  service  to  the  city’s  pew- 
health  publicity  brought,  and  how  he  c 
tained  columns  of  space  for  his  dep*'’ 
ment  and  for  healtli  campiaigns  in  : 
daily  newspapiers. 

“'The  growth  of  the  health  column 
newspapers  is  significant,”  he  declare'; 
mentioning  the  columns  of  Dr.  Brady 
the  Chicago  Dailv  Nnvs  and  Dr.  Evi'- 
of  the  Chicago  Tribune. 


Xew  Y( 
New  Yo 
Chicago 
Chicago 
Philadel 
Detroit 
Los  An 
Los  An 
San  Fr: 
Oaklanc 
Portlan 
Clevelai 
Boston 
Baltimr 
Rochesi 
Birtnini 
Newari 
New  C 
Minnea 

•  ■K. 


Editor  &  Publisher  for  March  21,  1925 


0 


hpLOYMENT  ADS  EVEN 
I  WITH  1924  RECORD 


|gjel  ButineM  Reflected  in  Large  City 
(liewspaperi*  Help  and  Situa¬ 
tion*  Wanted 
Column* 

,  Employment  conditions  in  the  large 
[i;ies  are  about  the  same  as  tliey  were  a 
ear  ago,  according  to  coinirrirative  want 
ii  statistics  gatliered  from  more  than  a 
i-ire  of  newspapers.  The  table  below 
r;-pr.a!’.ic>  s  the  replies  of  these  papers  to 
lecr.mi'.  asking  them  for  the  lineage 
;  i  number  of  situations  wanted  and  help 
b-tiil  advertisements  published  Sunday, 
','5'cli  IS,  1925,  and  March  9  or  10.  1925, 
r-  i  the  corresponding  issues  last  year. 


expands  financial  section 


ICkange*  Follow  a*  Schneider  Leave* 
New  York  Po*t  for  Sun 

Important  changes  in  the  financial  news 
;  ;;rtmi'n's  of  two  New  York  newsp.a- 
will  become  effective  after  March  21, 
■r'.  Franz  Schneider,  Jr.,  leaves  the 
ViTi'  Torit  /rtrnmg  Post  to  become  ti- 
ri  ii.il  editor  of  the  Xcw  York  Sun. 

Paul  Willard  Garrett,  writer  of  “The 
ir.f'! "r”  column  of  the  Evening  Post, 
i "  become  acting  financial  editor  of  that 
r.\-p.iper,  Merritt  Bond,  managing  eil- 
'• announced. 

Mr.  Garrett  takes  the  place  vacaterl  by 
Schneider,  which,  according  to  a  pre- 
V'  announcement  was  to  be  fillc<l  by 
Glenn  Griswold,  editor  of  the  Chicago 
iiurtial  of  Commerce.  Mr.  Griswold  de¬ 
cided  this  week  to  retain  his  Chicago 

"The  Sun’s  financial  section  will  be  im¬ 
mediately  enlarged,”  Mr.  Schneider  said. 
".\ddition  of  a  special  Saturday  financial 
section,  completely  reviewing  business  (.f* 
the  week,  is  under  contemplation.” 

Mr.  Schneider  will  take  with  him  from 
the  Post  to  the  Sun  Carlton  .\.  Shively, 
assistant  financial  editor ;  Vincent  ( luy 
Sanborn,  railroad  editor,  and  Miss  Kath- 
lene  Mcl.aughlin,  a  member  of  the  finan¬ 
cial  staff. 

Mr.  Bond  said  he  would  not  be  .able 
to  announce  how  these  vticancies  would 
be  filled  before  next  week. 

In  addition  to  financial  editorship  of 
die  Sun,  Mr.  Schneider  will  continue  to 
write  his  daily  column  “Business  Today” 
^  his  weekly  financial  review.  The 
Snancial  charts,  long  a  feature  of  the 
Post,  will  be  added  to  the  Sun's  financial 
!«ees.  On  the  Post  Mr.  Schneider  devel- 
^  a  system  of  checking  and  rccheck- 
in?  stock  and  bond  tables  which  resulted 
in  an  amazimrly  small  number  of  errors 
ami  which  he  will  put  into  operation  in 
hi«  new  position.  He  was  the  Post’s  fi¬ 
nancial  editor  for  five  years. 


FUTURE  EDITORS  AND  PUBLISHERS  EXCHANGE  IDEAS 


Some  of  the  five  hundred  High  School  girls  and  boys  from  various  cities  in  the  East,  who  took  part  in  the  great 
Iiilerstute  Publication  Contest  held  at  Columhia  University.  Each  c«ntc>tant  entered  some  bit  of  writing  or  editorial  matter. 


and  the  judges  presented  prizes  to  thos 

Mr.  Garrett  who  takes  charge  of  the 
Post’s  financial  deiwrtmcnt  joined  the 
newsiKiper  in  I'HO.  He  is  a  graduate  ot 
Whitman  t'ollcgc,  and  has  an  M.  .\.  de¬ 
gree  from  Columbia  University.  During 
the  war  he  was  connected  with  the  price 
section  of  the  War  Industries  Board, 
Washington,  D.  C.  I.ater  he  was  associ¬ 
ated  with  the  American  International 
Corporation,  from  which  position  he 
joined  the  Evening  Post  staff,  developing 
the  investment  column,  which  runs  under 
the  heading  “The  Investor.” 


Daily  Cited  for  Contempt 

•Mien  T.  Spivey,  publisher,  a  Le>lie 
Boling,  city  editor,  W.  Kay  I>iomis. 
busiiK’ss  manager  and  1  Toward  Melson, 
a  reporter  for  the  Hast  St.  Louis  (111.) 
Journal  have  Ikcii  cited  for  contempt  of 
court  by  County  Jiulge  W.  K.  Weber  of 


considered  most  worthy. 

Belleville.  The  hearing  is  set  for 
March  21.  Judge  Weber  contends  that 
a  statement  in  a  story  of  the  hearing  of 
an  election  conte.st  is  a  reflection  on  him. 

Change*  on  Pitt*burgh  Pre** 

T.  R.  Williams,  formerly  business  man¬ 
ager  of  the  Pittsburgh  Press,  has  taken 
a  special  assignment  for  the  Scripps- 
Howard  iicwsikiikts  for  an  indefinite 
|Kri<Hl.  Owen  M.  Phillips,  formerly  busi¬ 
ness  irumager  of  the  Voungstour,  (O.) 
Telegram,  is  functioning  as  business  man¬ 
ager  of  the  Press  during  the  peri<xl  of 
Mr.  Williams’  absence. 


Printer*  Mfg.  Company  Move* 

The  general  .sales  offices  of  the  Printers 
Manufacturing  Company  have  been 
moved  from  Minneaiiolis  to  417  South 
Dcarliorn  street,  Chicago. 


FORESHADOWED  EVENTS 

March  24-  Interstate  Circulation 
Managers  Assn.,  annual  conven¬ 
tion,  .Altoona,  Pa. 

March  25 — .Agricultural  Publishers* 
Assn.,  convention,  Chicago. 

March  26— Florida  Press  .Assn., 
first  journalism  week.  University 
of  Florida,  Gainesville,  Fla. 

•April  10-11 — Southern  Illinois  Ed¬ 
itorial  .A-ssn.,  Belleville. 

.April  11 — Eastern  Oklahoma  Pub¬ 
lishers  Assn.,  annual  meeting. 

.April  17 — Pacific  Slope  Newspaper 
Conference,  Portland.  Ore. 

.April  23 — Georgia  Press  .Assn..  Sa¬ 
vannah.  Ga. 


NEWSPAPER  FIGURES  THAT  REFLECT  STATE  OF  EMPLOYMENT  MARKET 
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N’ew  York  World . 

.  1)1.6.30 

3,1.38 

16,823 

,3,170 

11,512 

2,81.3 

11.617 

2.828 

.3,001 

1.51.3 

5.301 

1..3.34 

3,3,39 

1.016 

3.270 

910 

New  \ork  T  imes . 

10.0,3.3 

1,209 

10,002 

1,145 

l.‘)44 

24,3 

1,988 

2.32 

4,977 

1,1,32 

,3,()20 

1.151 

1„3,31 

333 

1.353 

319 

Chicago  D,aily  News* . 

2,224 

42,3 

2.5.30 

.321 

2.2<)8 

426 

2.81.1 

518 

327 

121 

.301 

118 

2,30 

91 

211 

74 

Chicago  Tribune . 

lo.-fif) 

1..348 

10.47.3 

l.3f)5 

,3.8.30 

4.81 

4.177 

34.1 

1  ,3.82 

379 

1. 7,3.3 

4?1 

803 

243 

670 

170 

Philadelphia  IiKiuircr . 

7 

1.272 

5.910 

1.180 

3.180 

851 

2.745 

687 

1.42,3 

491 

1,2,33 

394 

615 

216 

540 

187 

Detroit  Free  Press . 

5,810 

569 

5,530 

564 

2,282 

224 

2,142 

247 

2(>(> 

()() 

224 

54 

126 

3.3 

84 

24 

bos  Angeles  Examiner . 

4,.30_’ 

71,3 

.3.298 

81() 

2.0)  9 

.122 

2t;»8 

448 

635 

240 

722 

267 

433 

180 

380 

142 

.Angeles  Times . 

2.4.V) 

3.3.3 

2..304 

.141 

i.oas 

322 

1.0.30 

2‘)7 

han  Francisco  Examiner. . . . 

,3.71  i 

(>8i 

3.778 

im 

1,108 

243 

1.2(.7 

280 

1.073 

3(4 

W5 

3i2 

297 

112 

3,32 

125 

l*akland  Tribune . 

4.30 

8,3 

408 

70 

2.3.3 

78 

270 

80 

lAirtland  Oregonian . 

2  128 

338 

2,576 

,392 

756 

112 

924 

1.30 

1.2(V) 

3i5 

1.3^ 

.341 

.3(4 

1.37 

546 

1.33 

Ueveland  Plain  Dealer . 

5.040 

604 

5,166 

719 

1,960 

288 

1.876 

337 

(44 

195 

658 

188 

336 

107 

,37.8 

117 

Boston  Globe . 

4,fi08 

640 

.3.142 

722 

1.374 

190 

1,364 

218 

l.,380 

286 

1.350 

212 

24.3 

37 

2(8) 

44 

Baltimore  Sun . 

.3,.300 

409 

2,925 

451 

1.490 

279 

1.540 

262 

670 

216 

6.30 

197 

485 

l(i(> 

420 

1,38 

Kochestcr  Dem.  &  Clirniiicle. 

.3'>2 

39,3 

2,494 

412 

913 

172 

76,3 

U)3 

927 

19,3 

843 

172 

248 

54 

187 

36 

Birmingh.am  News . 

i.w 

243 

1,862 

243 

246 

,37 

3.34 

41 

119 

24 

127 

24 

4<) 

10 

44 

8 

Newark  News* . 

.  2..357 

383 

2,407 

,398 

2,278 

373 

2,093 

,320 

282 

65 

285 

63 

314 

6,3 

64 

Mw  Orleans  T  imes- Pica vune 

434 

2.-308 

4.37 

7,32 

1.3,3 

768 

1,3.3 

(i<f> 

p))) 

712 

214 

.3.U 

88 

,360 

102 

•Minneapolis  Tribune  . 

.  2..348 

417 

2,427 

402 

8.M 

189 

985 

213 

5ol 

153 

852 

251 

191 

73 

289 

97 

No  Sunday  edition.  Figures  in  Sunday  columns  are  tho»e  for  the  preceiling  S.alurdays.  Oakland  Triliiiue  and  I.cw  Angeles  Times  did  not  supply  figures  for  Sunday,  March  16,  1924. 
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NEW  AND  AUTHENTIC  HISTOHY  OF  THE 

iisiiTi  i\  n  (AisiBiKHMisnr'TT 


ITT: 


By  ALBERT  EYANtfER  COlEMAN'^IYearson  IhcVcwyoriHeraldstaff 

COPyRiGHT  1924  3y  E.OITOR  I  PUBLlSHCR- ALL  RIGHTS,  IMCLUOlPIG  rOREIGH  RIGHTS,  PROTECTED. 


Mr.  C  haiiilicrs  a  tew  days  later  rejTorted  an  ( )ranfjemen’s  picnic  at 
J'din  Park.  J  here  was  a  rifit ;  a  man  was  killed,  and  many  injured.  I'liis 
was  his  first  hi^'  "scoop."  i lurrying  to  the  office  he  wrote  a  four  column 
story  and  was  congratulated  on  all  sides,  h'or  more  than  30  years  he 
hehl  the  record  as  the  only  rejiorter  who  had  interviewed  lohn  1).  Rocke¬ 
feller. 

Mr.  Bennett  always  ha<l  his  eyes  open  watching  for  talent,  and  in 
1873  made  a  very  liberal  offer  to  young  Chamliers,  which  he  accepted. 

C  hamhers  hail  ju.st  returned  from  having  had  himself  committed  to 
lOoomingdale  Asylum  as  a  patient,  and  wrote  a  thrilling  account  for 
the  J  rihune  of  the  horrors  he  had  witnessed  therein.  The  Herald  sent 
him  to  locate  the  .source  of  the  Mississipjii  River,  which  he  discovered 
to  he  Elk  Lake.  His  letters  de.scrihing  the  e.xpedition  and  his  great 
achievement  apjieared  in  the  Herald,  illustrated  with  majis  of  the  region. 
He  was  the  Herald’s  corresiwndent  in  Cuba  during  the  “Virgimus” 
troubles,  .served  as  luirojiean  correspondent,  and  was  sent  to  Sjiain  during 
the  Carlist  War.  In  1876,  Mr.  Chambers  was  made  city  editor  of  the 
Herald,  with  Mr.  Meighan,  night  city  editor,  during  which  jieriod  the 
latter  distinguished  himself  by  leaving  the  desk  to  hurry  to  Brooklyn  by 
ferry,  to  report  the  terrible  Brooklyn  Theatre  fire;  returning  after  mid¬ 
night  and  writing  a  two  column  story  for  that  morning’s  paper,  illustrat¬ 
ing  what  active  rejiorters  did  in  those  days,  when  there  were  no  telephones, 
and  few  telegraph  lines. 

Mr.  ('hamhers  was  subserjueiitly  apjTointed  foreign  editor,  and  Mr. 
Meighan  began  his  long  occupancy  of  the  city  editor’s  chair. 

In  1880,  Chambers  was  sent  to  Philadelphia  as  resident  corre- 
s])ondent,  and  in  the  cour.se  of  the  performance  of  his  duties  unfortunately 
lilK'Iled  Senator  McPherson  and  was  fined  $l,0fX),  which  the  Herald  paid. 
He  was  Washington  correspondent  for  a  time,  and  was  rt“called  to  the 
New  York  office  late  in  1885,  Mr.  Bennett  having  him  in  mind  for  a 
higher  post.  In  this  connection  it  may  be  recalled  that,  among  the  many 
apocrv]>hal  stories  told  about  Mr.  Bennett,  was  one  related  by  Mr.  Leo 
Redding  in  his  article  on  him  in  lii’cryhody’s  Mamicinc,  in  which  Bennett 
was  held  uj)  to  ridicule  in  a  supposed  conversation  with  Henry  Watterson 
on  iKiard  an  ocean  liner  as  she  arrived  at  Ouarantine,  by  having  said  that 
the  first  Herald  rejxn  ter  over  the  side  would  lie  made  managing  editor. 

'I  he  first  one  to  leach  the  deck  hajiiienerl  to  be  Julius  Chambers,  and  he 
thus  was  supjiosed  to  have  accidentally  got  the  job. 

Xow  the  facts  are.  that  when  Maurice  M.  Minton  wearied  of  the 
thankless  ta.sk  of  holding  down  the  editorial  chair.  Mr.  Bennett  at  once 
s])oke  of  Chambers  ,-is  bis  successor,  and  the  true  story  of  his  selection 
is  as  follows : 

.^summoning  Chamliers  to  his  private  office,  Mr.  Bennett  said: 

“It  is  now  three  o’clock.  As  an  evidence  of  my  appreciation  of  your 
e.xcellent  work  at  Washington  and  elsewhere,  I  reipiest  you  to  take  the 
managing  editor’s  desk  at  4  o’clock.’’ 

t  liamliers,  with  one  of  his  hearty  laughs,  said : 

“  riianks.  Sir;  I’ll  run  out  and  get  a  bite  and  lie  on  the  new  job  at  4 
precisely;’’  and  that  was  all. 

Mr.  Minton,  who  was  well  (iiialified  for  the  ixisition,  was  made  a 
memlxT  of  the  dramatic  staff,  and  in  Octolx'r,  1887,  liecame  the  Herald’s 
dramatic  editor. 

Chambers  was  a  veritable  “human  dynamo;’’  in  .spite  of  long  hours; 
constant  mental  .strain ;  and  interrujitions  of  every  .sort,  he  kept  up  with 
his  work  and  was  the  most  cheerful  man  in  the  building,  greeting  his 
associates  with  a  pleasant,  “Good  Morning,’’  as  he  arrived,  and  affording 
a  striking  e.xample  to  all  of  devotion  to  duty.  The  Herald  jirospered 
under  his  editorial  management ;  the  circulation  lost  during  the  news- 
tlealers'  war  was  more  than  doubled,  and  on  certain  Sundays,  exceeded 
190,000. 

Mr.  Bennett,  busy  with  his  plans  for  a  daily  paper  in  Paris,  was  in 
Europe  most  of  the  time,  depending  on  his  editor  more  than  usual  for 
wise  guidance  of  the  Herald,  and  his  confidence  in  Chandlers’  giMnl  judg¬ 
ment  was  fully  justified. 

Founding  of  the  Paris  Herald 

Mr.  Bennett  bail  long  contemplated  the  starting  of  a  daily  newsiiajx-r 
in  Paris,  but  it  was  not  until  October  4,  1887,  that  the  first  issue  of  the 
'‘European  Edilion  of  the  Herald”  appeared,  under  the  skilled  sujiervision 
of  Mr.  Chandlers,  who,  with  others  had  been  called  from  Xew  York  to 
take  temjiorary  charge  of  the  infant  sheet,  and  organize  its  editorial  and 
mechanical  dejiartments. 

The  Herald  had  had  no  easy  task  in  protecting  its  sjiecial  cable 


despatches  from  news  pirates.  It  did  so  at  great  expense  in  the  c 
and  one  of  the  reasons  for  the  starting  of  the  Paris  Herald  was  to  : 
a  means  of  jndilication  for  siiecial  cablegrams  which  had  been  ir 
appropriated  abroad  from  the  Herald  without  credit.  Six  member 
the  XV'w  York  Herald  .staff  were  called  to  Paris  to  put  the  infant;;, 
“on  its  legs’’  as  Chambers  said,  and  included  Mr.  John  Henderson, 
skilled  foreman  of  the  composing  room,  and  who  was  afterward  prim, 
to  lie  the  night  editor  of  the  X’ew  ^'ork  Herald,  and  who  luld 
responsible  post  for  years. 

While  Chambers  was  absent  in  Paris,  W.  J.  C.  Meighan 
aiijxiinted  acting  managing  editor,  continuing  in  charge  until  the  re: 
of  Mr.  (Jhamlx:rs  on  Dey.  16,  1887. 

.\n  amusing  incident  in  connection  with  the  first  issue  of  the  I 
Herald,  was  the  despatch  from  the  joint  staff',  d.'ited  from  “Bureau 
Paris.  46  .\venue  de  L’Opera,”  and  sent  to  the  London  office: 

“Dear  Mr.  - , 

'I'he  wire  is  now  working,  but  not  very  well.  Felicitations.  ,\ 
let  her  go! 

(Signed ) 

Barnard,  Meltzer,  llender.son.  Ives.  Wyles,  Bishop  and  Chambe: 

.\  second  desjiatch  as  received  in  London  was  an  unintelligible  ja:. 
of  letters  and  phrases,  such  as  “X.  C,  Gu.  Ru.  &c.’’ 

The  editor  in  the  Xew  York  ( )ffice.  commenting  on  the  disapimir: 
mishap,  said : 

“It  is  charitably  sujTposed  that  in  the  ‘enthuse’  of  the  moment, 
six  wise  men  from  Gotham,  and  the  one  from  the  ‘Hub’  tried  to  get 
the  wire  simultaneously  with  their  resjx-ctive  congratulations.  .Vppan: 
they  all  succeeded.  It  has  been  ascertained  that  the  name  of  the  tcka'i 
operator  is  not  Ignatius  Donnelly,  for  ‘English  as  she  is  wired’  in 
above  fashion  has  no  ci])her  significance.” 

'I'hc  “Euroixan  E-dition’s’’  first  issue  did  not  apix:ar  as  “Volume 
Xumber  1’’;  on  the  contrary,  it  made  its  initial  Ixiw,  captioned: 

“Xew  York  Herald:  Euroix-an  Edition.  —  Whole  Xumlx'r,  1867i 
(The  Xew  York  edition’s  total  issues  to  date.) 

At  the  heail  of  the  editorial  column  it  was  announced  that: 

“The  Xew  York  Herald  is  ])ublished  in  Xew  York  and  Paris  o 
day  in  the  year.  'I  hc  EuroiJean  Edition  is  sold  at  10  centimes  in  Lr 
and  at  15  centimes  elsewhere." 

The  ])aper  consisted  of  four  pages,  typographically  attractive  w 
its  large  tyjx:  and  handsome  head  lines.  It  carried  long  cables  from: 
Xew  York  office  and  specials  from  London,  Rome  and  Ericdricli>r 
Germany;  while  the  financial  news  from  Chapel  Court,  I^ndon, and iV- 
street  was  very  complete. 

On  page  two,  columns  of  “Personal  Intelligence"  were  fwti:' 
while  sporting  news  largely  filled  page  three.  Page  four  was  entin 
filled  with  advertisements. 

The  first  intimation  that  it  was  a  newly  started  paper  came  on ' 

7,  when  under  the  head  of  “What  Paris  Says,’’  it  was  stated  that 

“A  correspondent  calls  our  attention  to  two  or  three  typographical  errors  vi 
have  crept  into  our  columns  during  the  past  few  days.  We  had  casually  r,ut." 
them  ourselves,  sadly,  yet  with  calm  resignation. 

“W'e  have  parted  with  the  gentlemanly  compositor  who  would  insist  on 
his  p’s  out  of  the  y  box — parted  with  entire  g<KKl  feeling  on  both  sides,  while 
humorist  who  discovered  the  man  was  ‘frequently  an  Irishman,’  has  niyster''-  ' 
disappeared.  However,  as  our  readers  must  know,  a  newly  organized  nltice  is  •' 
a  new  machine  of  any  kind.  It  docs  not  run  smoothly  at  first  but  soon  will.” 

(To  he  eonfinued  next  week) 


CORRESPONDENTS  HOLD  REUNION 

Pennsylvania  Legislative  Writers  Cele¬ 
brate  30th  Anniversary 

I’ennsylvania  legislative  TorrespoiKl- 
ents  .\ssociatioii  obscrvcsl  its  .Wth  an¬ 
niversary  with  a  reunion  dinner  at 
Harrisburg,  I’a.,  March  11. 

One  of  its  organizers.  Colonel  1  lenry 
Hall,  a  veteran  Washington  corre¬ 
spondent,  who  ‘‘covered’’  the  legislature 
.K)  years  ago,  and  for  two  sessions  sat 
as  a  member  of  the  House,  attended  the 
dinner.  Other  men  who  were  active 
here  as  writers  15  and  20  years  ago  who 
came  back  to  reminisce  with  the  younger 
men  were  .Alexander  P.  Moore.  Ambas- 
sailor  to  Spain  and  one-time  reporter 


for  and  later  publisher  of  the 
Leader;  David  E.  Smiley,  editor  t.-c 
of  the  Philadelphia  Publie  Ledger;  .  . 
1'.  Short,  Clearfield  Republiean;  Johi 
Reitinger,  for  years  .Associated 
corresjiondent  in  the  Senate;  Howard 
Derr,  Philadelphia  Record;  Walter 
( 'hristy,  Pittsburgh  GarrcRf-Tnw 
Charles  E.  Dor  worth,  of  Rellefonte. 
(ieorge  1'.  Holmes,  now  County  Ccs 
missioner  of  Philadelphia;  Colonel bi  '-, 
Xox  McCain.  Philadelphia  Public  ■ 
ger,  and  George  J.  Brennen,  Pliihdi'e 
Inquiier. 

Governor  Pinchot  and  other 
officials  were  among  the  guests. 

.A.  Boyd  Hamilton,  of  the  Hj" 
burg  Telegraph,  president  of  the 
ciation,  presided. 
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050^/  UfieCleveland 
PLAIN  DEALERc/W 


IQ'l^'was  a  “hard  pull”  year — an 

^  J excellent  period  in  which  to  test  the 
strenj^th  (or  weakness)  of  advertising  mediums. 

National  advertisers  who  carefully 

deliberated  on  markets  and  media  staked  more  than 
8,000,000  lines  on  Cleveland  newspapers  in  Northern 
Ohio. 

Over  4,000,000  lines  of  this  went  to 

the  Cleveland  Plain  Dealer  ALONE. 

These  advertisers  made  no  mistake! 
Reader-acceptance  of  a  great  news- 

paper — one  of  the  greatest  in  the  country  and  by  far 
the  greatest  in  the  prosperous  Northern  Ohio  market 
— was  directly  reflected  by  ad\ertiser- acceptance. 

1586  national  advertisers  believe  that 

the  Plain  Dealer  has  the  BUYERS;  they  were  respon¬ 
sible  for  51%  of  the  total  national  lineage  in  Cleveland 
newspapers  in  1924  appearing  in  the  Plain  Dealer 
ALONE. 

965  of  these  advertisers  used  no  other 

Cleveland  newspaper! 


%e  Cleveland  Plain  Dealer 

in  Cleveland  andNorthern  OA/b^ONE  Medium  ASJSifE,'^ One  Cost  ^WUlsell  it 


Market  of  the  Pla’in 


The  Plain  Dealer  has 
the  BUYERS 


J.  B.  WOODWARD 
110  E.  42nd  St., 
New  York 


WOODWARD  &  KELLY 
350  N.  Mich.  Ave.,  Chicago 
Fine  Arts  Bldg.,  Detroit 


R.  J.  BIDWELL  CO. 
Times  Building 
Los  Angeles,  Cal. 


R.  J.  BIDWELL  CO. 
742  Market  Street 
San  Francisco,  Cal. 


PRESS  SPEEDS  SUCCOR 
TO  TORNADO  AREA 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHILIP  SCHUYLER  - 


“Just  as  a  mcrcliant  to  be  successful 
in  bonds  or  in  biscuits,  must  constantly 
apply  himself,  so  a  newspaper  man  must 
Ik*  constantly  on  the  alert,  trying  to  deter¬ 
mine  what  the  public  is  interested  in.  He 
must  have  a  willingness  to  make  changes, 
a  willingness  to  walk  along  new  paths.” 

The  story  Mr.  Crist  tells  of  how  he  en¬ 
tered  newspaper  work  shows  his  early 
willingness  to  walk  along  new  paths.  In 
1893  he  was  earning  S9  a  week  as  office 
boy  for  a  Washington  patent  attorney. 

He  saw  an  ad  in  the  “Want”  columns 
of  the  IVasItiiiton  Star,  calling  for  a  boy 
to  work  in  the  Brooklyn  Eagle  Bureau. 

He  applied  for  the  job,  was  offered  $8  a 
week  and  accepted. 

“I  didn’t  like  the  idea  of  going  back¬ 
ward  in  my  progress  through  the  world,” 

Mr.  Crist  explained.  “But  knew  there 
was  a  charm  about  newspaper  work. 

.\nd  anj'way  I  wanted  a  change.” 

Mr.  Crist  has  remained  with  the  Eagle 
the  32  years  since,  and  his  progress  has  tral  Railroad,  the  nnl; 
always  been  upwards.  en  country,  and  e.\p 

He  is  now  one  of  the  few  managing  While  this  arrangei 
editors  in  the  country,  who,  in  addition  broadcasts  of  two 
to  his  editorial  position  is  an  officer  in  tions  in  ^icago  Kl 
the  publishing  company.  He  is  treasurer  W  TAS,  Elgin  abam 
of  the  Eagle.  programs  and  began 


HARRIS  M.  CRIST  Willing  to  trj*  new  path* 


t'KESHN'ESS  and  novelty — newspaper  Atlanta,  and  as  a  result  the  Eagle  feat- 
managing  editors  seek  to  see  the  ac-  ured  a  new  aiul  entertaining  angle  on  the 
tion  liehind  these  words  reflected  in  their  tiff. 

columns  continually,  else  what  price  their  The  Eagle  recently  conducted  a  search- 
positions.'  injr  crusade  showing  up  the  laxity  of  the 

“But  they  far  too  frequently  look  in  parole  law  which  was  crowded  with  local 
the  wrong  places,”  said  Harris  M.  Crist,  interest, 
manging  editor  of  the  Brooklyn  llagle  to 
the  writer  this  week.  H 

“News  agencies  and  syndicates  can  fill  w 
tip  any  newspaper  if  the  management  is  h; 
content  with  their  brand  of  novelty  and 
freshness,”  he  explainetl. 

"In  many  instances,  indeed,  these  agen¬ 
cies  have  made  a  lot  of  managers  feel 
that  great  individual  enterprise  is  no 
longer  essential.  The  newsiiapers  man¬ 
aged  on  this  basis,  however,  reflect  a 
stiKlgy  policy  and  become  highly  stan- 
dardizt'd. 

“The  managing  editor  who  realizes 
there  is  just  as  much  opi>ortunity  now* 
for  individual  effort,  enterprise,  and  for 
the  trial  of  new  ideas  as  ever  before,  will 
present  a  paiier  which  has  real  freshness 
and  is  crammed  with  novelties,  as  well 
as  the  news." 

“Blit."  I  countered,  just  for  argument’s 
sake.  "I  am  told  there  is  a  sorry  tale  of 
budget',  which  ni.akes  for  low  .salaries  in 
local  editorial  nMinis— a  story  that  stifles 
interc't  and  kills  novel  stories,  although 
the  idea  was  lir.st  lusty.” 

Mr.  Crist  was  quick  in  answer. 

person  clever  enough  to  produce  a 
new  idea."  he  said,  “will  be  clever  enough 
to  llnd  a  man  to  make  it  effective.  No 
bright  practical  idea  has  ever  languished 
and  died  for  lack  of  someone  to  exploit 
it.” 

I  asked  if  perhaps  it  wasn’t  rather  diffi¬ 
cult  to  he  continually  fresh  and  novel  and 
still  keep  the  newspaper  free  from  a  “yel¬ 
low"  tint.  His  answer  was  e.xpected  and 
brief.  Merely: 

“It  is  not  necessary  to  be  ‘yellow’  to  be 
entertaining.’’ 

.And  as  proof  one  need  not  talk  further 
with  Mr.  Crist  but  rather  talk  to  his 
newspap<'r. 

The  Eagle  cannot  be  called  yellow  by 
the  farthest  stretch  of  imagination,  and 
is  entertaining,  it  is  always  putting  on 
new  novelties,  and  its  pages  quite  fre¬ 
quently  crackle  with  freshness. 

It  wasn’t  long  ago  tliat  the  Gutzom 
Borglum  controversy  was  being  poured 
into  newspaper  offices  by  wire  services. 

Mr.  Crist  sent  a  staff  reporter  down  to 


j^OST  of  the  far-sighted 
^  ^  publishers  who  were 
quick  to  recognize  the  econ¬ 
omies  of  the  Associated 
Press  in  its  infancy  have  again 
shown  their  alertness  by  ob¬ 
taining  the  exclusive  rights  in 
their  respective  cities  to  the 
Consolidated  Press — the  first 
service  designed  to  avoid 
duplication  and  to  furnish 
instead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated 
Press  Assn. 

Executive  Offices,  Evening  Star 
Building,  Washington,  D.  C. 


CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manager 
Member  of  Audit  Bureau  of  Circulations 
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The  Star  Covers  The  National  Capital — 

Completely 

The  Star  with  its  circulation  of  101,868  Evening 
and  107,268  Sunday  gives  advertisers  almost  one 
hundred  per  cent,  coverage  actually;  and  actually 
one  hundred  per  cent,  of  efficiency  in  a  community 
where  there  are  the  resources  to  indulge  personal 
taste  and  inclination  in  both  commodities  and  lux¬ 
uries. 

You  need  only  ONE  medium — for  THE  STAR 
will  place  your  message  squarely  before  the  Wash¬ 
ington  public. 


He 

NEW  YORK  OmCE 
Dan  A.  Carroll 
110  E.  42nd  Street 


CHICAGO  OFTICE 
J.  E.  Luta 
Toiwer  Buildinc 
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EDITORS,  CIRCULATORS,  ADVERTISING 
MEN  ATTEND  OREGON  CONFERENCE 

Two  Hundred  Delegates  at  7th  Annual  Meeting,  Eugene,  Ore. 
— G.  K.  Aiken  Heads  State  Editors — Circulators  Elect 
W.  D.  Lyness  President 


{Special  to  Editor  &  Publisher) 

■W.'ITH  more  than  200  delegates  present  Alester  College,  St.  Paul,  Minn.,  and 
”  the  Seventh  Annual  Oregon  News-  engaged  in  newspaper  work  on  the  Pine 

paper  Conference  held  at  Eugene,  Friday  Cototly  Courier,  the  Forest  Lake  Enter- 

ami  Saturday  of  prise  and  the  St.  Paul  Pioneer  Press  in 

last  week  under  Minnesota  before  coming  west.  Hefore 


W.  D.  Lyness 


auspices  of  the 
I’niversity  o  f 
Oregon  School  of 
Journalism  was 
the  most  success¬ 
ful  meeting  in  the 
history  of  the 
gatherings. 

The  Conference 


nual  convention 
of  the  Pacific 
Northwest  Cir¬ 
culation  Manag¬ 
ers  -Association 


come  from  geographical  extremes  of  the 
state,  .\iken  drove  .s.sO  miles  from  On¬ 
tario  near  the  Idaho  line  to  come  to  the 
Conference. 

The  new  president  is  a  native  of  Aber¬ 
deen.  Scotland,  coming  to  .America  ?i7 
years  ago.  Me  i>  a  grailuate  of  Mac- 


becoming  publisher  of  the  .Argus  he 
served  on  three  Washington  state  news- 
paiiers,  the  Taeonia  Ledger,  the  Pasco 
Progress  and  the  Caseadc  Miner. 

Felicitations  on  the  success  of  the 
( )regon  conference  were  received  by  wire 
from  O.  II.  Woixly,  Okanogan,  Wash., 
president  of  the  Washington  State  Press 
-Association  who  complimented  the  Ore- 
was  featured  this  gon  and  Washington  schools  of  journal- 
year  by  the  an-  ism  for  their  services  to  the  press  of  the 
two  states. 

W.  D.  Lyness,  circulation  manager  of 
the  Taeoma  X eios-Tribune  was  elected 
president  for  the  ensuing  year  aiul  Long¬ 
view.  Wash.,  was  selected  as  the  ne.xt 
meeting  place  by  the  Pacific  Northwest 
Circulation  Managers’  .Association.  Mr. 
Lyness  succeeds  C.  H.  Breed,  circulation 
manager  of  the  Spokane  Spokesman 
/v’cr'/ctf.  Other  officers  elected  were :  J. 
F.  Howard,  Albany  (Ore.)  Demoerat, 
vice-president;  Ellis  B.  Hall,  Centralia 
(Wash.)  Chromcle,  secretary-treasurer, 
and  Frank  L.  Garrison,  Seattle  Post- 
Intelligencer,  and  E.  A.  McKee,  Long- 
■zdew  (Wash.)  News,  directors. 

The  I>ongview  meeting  will  be  held  in 
-April  of  next  year.  By  action  of  the 
-Association  an  annual  meeting  was  sub¬ 
stituted  for  semi-annual  gatherings.  One 
of  the  features  of  the  program  was  a 
joint  meeting  at  which  circulation  man¬ 
agers  and  editors  discussed  the  question 
“Editorial  and  Circulation  Problems. 
What  the  Circulation  Men  Have  Dis¬ 
covered  -About  Newspaper  Readers”. 

Mr.  Lyness  and  David  H.  Smith,  the 
Oregon  Portland  Journal  spoke  on  be¬ 
half  of  the  circulation  managers  and  .A. 
E.  Voorhies,  Grant's  Pass  Courier, 
George  K.  .Aiken,  Ontario  Argus  and 
Paid  R.  Kelty,  Eugene  Guard  for  the 
editors. 

Mr.  -Aiken  declared  a  stable  and  pros¬ 
perous  community  makes  circulation  and 
collections  easier  than  a  community  with 
a  population  that  changes  constantly  be¬ 
cause  of  industrial  or  other  conditions. 
.\  newspaper,  he  said,  should  have  a 
direct  interest  in  stabilized  conditions. 

More  than  twenty  subjects  were  dis¬ 
cussed  in  the  sessions  of  the  circulation 
managers  including  the  following:  “In- 
deiH'ndent  Carriers  7'er.cus  Salaried  Car- 
the  A’alue  of  Features “the 


and  addressed  by  Walter  Burn  of  .San 
Francisco,  Pacific  Coast  manager,  adver¬ 
tising  bureau,  -American  Newspaper  Pub¬ 
lishers’  .Association,  and  John  Henry 
Nash,  San  Francisco,  one  of  the  fore¬ 
most  of  American  Printers. 

Editors  and  Publishers  of  daily  and 
weekly  newspapers  of  trade  and  class 
journals,  heads  of  news  services,  ad¬ 
vertising  men,  printers  and  free  lance 
writers  attendee!.  In  addition  to  the 
Circulation  Managers  -Association  the 
following  groups  met  on  the  University 
campus :  the  Oregon  -State  Editorial 
-Association;  Trade  and  Gass  Journal 
-Association  of  Oregon ;  Ben  Franklin 
Gub  of  the  Williamette  Valley ;  Oregon 
members  of  the  Associated  Press  and 
clients  of  the  United  Press. 

These  groups  held  several  joint  ses¬ 
sions  with  the  editors.  An  important 
action  of  the  Conference  was  the  appoint¬ 
ment  of  a  committee  to  co-operate  with 
a  similar  group  from  the  State  Editorial 
.Association  to  agree  upon  a  plan  for  the 
employment  of  an  executive  field  secre¬ 
tary,  to  outline  his  duties,  and  to  finance 
such  an  officer. 

The  delegates  agreed  upon  July  16  and 
17  as  the  dates  for  the  annual  meeting  of 
the  State  Editorial  Association  at  Grant’s 
Pass.  The  rep<irt  on  the  field  secretary 
will  be  made  at  that  time. 

George  K.  -Aiken,  publisher  of  the  On¬ 
tario  .Irgus  succeeded  Edgar  McDaniel, 
publisher  of  the  .Xortb  Pend  Coos  Bay 
Harbor,  as  Conference  president;  George 
S.  Turnbull.  University  of  Oregon  pro¬ 
fessor  of  journalism  was  named  secre¬ 
tary.  The  new  aiu!  retiring  presidents  riers 


Mr.  Nash,  San  Francisco  printer,  w^ 
one  of  the  outstanding  figures  at  this 
year’s  Conference.  He  spoke  for  an  hour 
and  a  half  Saturday  morning  on  “Print¬ 
ing  As  a  Fine  -Art  and  the  Making  of 
h'ine  Books”  and  the  delegates  clamored 
for  more.  Editors  and  Publishers  who 
do  not  run  job  shops  were  as  keenly  in¬ 
terested  as  the  printer  editors.  Mr.  Nash 
who  is  one  of  the  most  successful  com¬ 
mercial  printers  in  -America  as  well  as  a 
leader  in  beautiful  work,  displayed  rare 
books  and  examples  of  printing  valued  at 
more  than  $25,(X)0  including  “Eusebius” 
the  first  book  printed  in  roman  types,  the 
work  of  Jensen  in  A'enice  in  1470;  “Hy- 
pertomachia  Poliphili”  printed  by  .\1  Dus 
-Manutius  in  149f);  the  Nuremberg 
Gironicle,  printed  in  1493  and  “Two 
Odes  by  Mr.  Gray”  the  work  of  Horace 
WaliHile's  Strawberry  Hill  Press  1757. 

-Advertising  problems  were  discussed 
by  Mr.  Burn  and  Ralph  E.  Morrison, 
niiinager  of  the  U'eslern  Parmer,  Port¬ 
land,  and  formerly  with  the  Kansas  City 
Star. 

“In  nearly  every  city  which  I  have 
visited  I  find  a  local  manufacturer  ship¬ 
ping  much  of  his  merchandise  hundreds 
and  thousands  of  miles  away,”  said  Mr. 
Burn  “and  goods  shipped  into  the  town 
from  a  competitor  equally  distant  being 
sold  in  the  very  shadow  of  the  local  man’s 
factory.  This  is  not  only  one  of  the 
biggest  factors  in  economic  waste  but  it 
is  also  a  striking  example  of  neglected 
opportunity.  If  these  manufacturers  can 
be  shown  with  the  help  of  the  newspapers 
that  there  is  a  profitable  business  waiting 
for  them  in  their  own  community,  news¬ 
paper  advertising  will  grow,  our  Pacific 
Oaast  manufacturers  will  reduce  selling 
costs,  and  economies  will  result  by  which 
the  ultimate  consumer  will  benefit.” 

Mr.  Morrison  discussed  the  group  plan 
of  obtaining  foreign  advertising.  He 
argued  that  a  representative  of  a  group 
of  Oregon  newspapers,  each  with  leader¬ 
ship  in  a  particular  territory,  would 
command  much  more  attention  from  the 
California  and  F-astern  advertising  agency 
and  space  buyer  than  the  single  news¬ 
paper  could  win. 


Norwegian  Newsprint 


Prompt  shipments 


tnqtnries  solicited 


NORWEGIAN  PAPER  MILLS  AGENCY,  INC. 

33  West  42nd  Street  New  York  City 

Telephone  Penn.  7443 


Gordon  J.  Taylor  of  the  Molalk 
Pioneer,  who  represented  Oregon  news- 
papers  at  the  legislature,  declared  that 
legislative  and  voter’s  pamphlets  issued 
by  the  state  preceding  an  election  are 
costing  the  commonwealth  $25,000  yearly,  i*- 
-A  bill  sponsored  by  the  State  Editoriai  \ 
-Association  to  abolish  those  pamphlets  ' 
failed  at  the  recent  session  of  the 
legislature. 

Officers  of  the  Trade  and  Gass  Journal 
-Association  elected  were :  Mr.  Morrison, 
president ;  Jerrold  Owen,  Pacific  Legion^ 
vice-president ;  W.  C.  Kaley,  Orego% 

I  'oter,  secretary-treasurer,  and  StejAen 
Hart,  Commercial  Kei’iezc,  and  Curtis 
L.  I  leach.  Pacific  Northwest  HoUl 
Nezes,  trustees. 

Conference  speakers  includeil :  E.  A 
Koen,  Oregon  City  Banner-Courier, 

.\.  E.  Voorhies,  Grants  Pass  Courier, 
Earl  C.  Brownlee,  Forest  Groz'e  Nezm- 1 
Times;  George  E.  .Aiken,  Ontario 
.drgus;  Paul  R.  Kelly,  Eugene  Guard,  j 
B.  W.  Bates,  Koseburg  Nezes  Reziert: 
-Arne  Rae,  Tillamook  Herald;  Henry  R. 
Payek.  Portland ;  N.  J.  Levinson,  Port¬ 
land  Telegram ;  Horace  E.  Thomas. 
Portland  Oregonian;  Fred  T.  Mellinger, 
Tillamook  Herald;  \V.  .Arthur  Steelt, 
Clatskanie  Chief,  and  Frank  Jenkins, 
Eugene  Regi.zter. 


Staff  Gives  Radio  Show 

Editors  and  reporters  of  the  Spring- 
field  (Ma.ss.)  Union  staff,  broadcast  i 
minstrel  show  Wednesday  night,  March 
18,  through  Station  WBZ,  Springneld 
The  show  was  preparerl  and  rehearsed 
entirely  for  the  radio  audience  and  was 
the  first  of  its  kind  to  be  broadcast  by 
the  Springfield  studio.  The  entire  book 
of  the  show  was  written  in  the  “office," 
the  principal  contributors  being  William 
Hatch,  assignment  editor ;  Roger  Holdea 
special  writer,  and  John  Skinner,  veterai 
reporter. 

Daily  Discontinues  Rotogravure 

The  Brooklyn  Standard-Union  has  dis¬ 
continued  its  Sunday  rotogravure  sectioB. 


-Serial  Story  as  a  Circulation  Buikler 
“How  to  Overcome  the  Annual  Summer 
Slump  in  Sunday  Sales;”  “How  to  In¬ 
crease  Mail  Circulation  in  Rural  Dis¬ 
tricts;”  “The  Best  Methods  of  House  to 
House  Canvass;”  “Colledions “Cir¬ 
cular  Letters." 


The  Times  Stands  First 

Rxiracts  from  address  by  Professor 
G.  B.  H otchkiss  of  N e-u'  York 
l^niversity 

\VK  USE  THE  NEW  YORK  TLMES 
more  than  any  other  newspaper  hecause 
result.s  have  justified  it.  The  superior 
(piality  of  The  Times  for  our  purpose.s 
has  been  proved  by  all  the  available  evi¬ 
dence.  *  *  *  It  is  strong  for  our  use 
hecause  it  is  solid;  it  is  instructive;  it  is 
constructive.  It  does  not  run  to  fads. 

*  *  *  * 

It  is  not  surprising  that  The  Times 
stands  first  with  our  students.  ♦  *  * 

Their  interest  in  education  and  in  read¬ 
ing  matter  is  for  the  solid  things;  so  it 
is  natural  that  The  Times  would  he  the 
best  medium  for  reaching  them.  'I'hen. 
too,  in  advertising  such  as  ours  it  is 
natural  that  readers  should  look  to  the 
newspaper  that  gives  them  the  greatest 
amount  of  such  information.  In  other 
words,  the  strength  of  the  educational 
section  in  The  Times  and  the  amount  of 
educational  advertising  jirovide  a  recep¬ 
tive  background. 
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Watch  for  Your  Copy 

OF  THE 

Linotype  Instruction  Book 

[NOW  ON  THE  PRESS] 

231  PAGES  16  CHAPTERS 
MORE  THAN  150  ILLUSTRATIONS 
COMPLETE  INDEX 

Prepared  hy  the  Engineering  Staff  of  the  Linotype  Company  for  the  profit 
of  all  "vcho  (fucn  or  operate  Linotypes.  Copies  ZL'ill  he 
distributed  to  all  Linotype-equipped  plants 

Mergenthaler  Linotype  Company 

Brooklyn,^  Tork 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  in  the  Princifal  Cities  of  the  World 


Composed  on  the  Linotype  in  the  Caslon  Old  Face  Series  except  for  the  hand-set  title  line 
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“DRESS  WELL”  MOTIF  BEING  STRESSED 
IN  SPRING  APPEALS  TO  MEN 


Mallory  Hats,  Hart,  Schaffner  &  Marx  and  Shoe  Companies 
Spe  iding  Large  Sums  in  Newspapers — Local  Merchants 
Aiding  “Dress  Well”  Drive 

By  HAMMOND  EDWARD  FRANKLIN 


Jl’.  MORGAN  once  said,  “I  never 
•  l.M.k  a  man  up;  I  look  him  over.” 

\  huge  volume  of  nevvspaiR'r  space  tni> 
spring,  especially  during  the  /fvera 
weeks  ahead  of  ha.sler  on  .\i)ril  12.  will 
lie  puhlishi'd  by  manufacturers  and  retail- 
cr>  to  encourage  the  public  to  dress  well. 

The  women  have  been  much  more  easy 
to  win  over  to  buy  the  latest  styles  ot 
all  kinds  of  apparel  than  the  men.  hut  the 
mere  males  gradually  are  succumbing,  aiul 
this  spring  season  should  respond  with 
more  money  than  previously,  due  to  a 
number  of  well  diri-cted  activities. 

One  of  the  first  spring  “dress  well  ad¬ 
vertisers  to  go  after  the  business  with  a 
lilxral  newspaixr  appropriation  is  the 
maker  of  Mallory  Hats,  termed  ”  1  he 
hats  of  unexampled  smartness— at  the 
head  for  over  one  hundred  years".  I  he 
advertising  meets  low-price  chain-store 
competition  (which  also  uses  plenty  ot 
newspaper  lineage)  hy  coming  out  in  the 
open  as  follows : 

“  l  l'e  imlKTlant  tliioK  aliimt  yniir  hat  isn  t 
the  Slim  it  costs.  It’s  the  soniethiiiK  you  get — 

*  "A''cheap  hat  fools  iiolx  <ly  hut  the  wearer. 
It  doesn’t  look  anything  like  a  tine  be¬ 

gin  with,  and  c'cn  if  it  linl  it 
it  up.  I’ut  seven  dollars  into  a  Mallory  Hat 
this  soring.  Know  Ihe  glow  and  thrill  ot  wear¬ 
ing  a  hat  that  styles  voiir  whole  apiiearatice. 
for  vour  hat  is  the  only-  .articK  of  dress  that 
is  on  the  observer’s  direct  level  of  vision.  Wear 
•1  fashionably  formed,  iinely  felled  lusiiriously 
lined  Mallory  Hat.  and  enjoy  the  secret  appro- 
haticii  of  vourself;  the  oiK-n  admiration  of 
others.  Anii-a  Mallory  Hat  is  cheaper  than 
a  cheap  h.at.  It  is  not  the  cast.away  purchase 
of  a  few  weeks,  but  the  cherished  |K>ssession  ot 
a  season." 

Considerable  tie-up  space  is  being 
bought  by  retailers  who  carry  Mallory 

1  lats.  .  . 

.\fter  giving  the  high  spots  ot  styles 
and  colors  for  spring.  Hart,  .Schattner 
&  Marx  add.  "The  few  dollars  more  yam 
pav  for  such  tjuality  gives  you  $10  to  $20 
more  service.  Ihe  way  to  save  is  to  find 
the  Hart,  Schaffner  &  Marx 
is  estimated  that  upwards  of  $300,000  a 
year  is  being  spent  for  space  about  these 
clothes  in  the  newspapers,  presumably 
mostly  by  the  retailers  since  the  company 
offers  a  comprehensive  mat  service.- 
Other  manufacturers  are  making  better 
advertisers  of  the  dealers  by  furnishing 
advertising  material  prejiared  by  the 
country’s  leading  advertising  brains. 

.\  sensational  sale  is  reported  to  have 
followecl  the  newspaper  advertising  of 
Knit-tex  Coats. 

Stacy-Adams  Company  of  Brockton, 
Mass ,  makers  of  men’s  fine  shoes  retail¬ 
ing  from  $12.50  to  $16,  after  49  years  of 
silence  last  year  adopted  a  policy  of  na¬ 
tional  newspaper  advertising  in  rotogra¬ 
vure  sections.  This  spring  the  company 
is  continuing  this  policy,  which  has  met 
with  an  excellent  response  from  its  trade. 

Individual  stores  in  many  instances  are 
producing  a  high  grade  of  spring  copy  to 
raise  the  level  of  men’s  dress.  Much  can 
lie  done  through  special  pages,  syndicated 
features  and  co-operative  advertising  to 
foster  this  purpose  and  to  create  further 
business  for  the  newspaper. 

One  of  the  country’s  most  successful 
co-operative  campaigns  has  been  that  of 
the  Pennsylvania  Shoe  Retailers’  Asso¬ 
ciation,  of  which  I.ee  Reineberg  of  ^  ork. 
Pa.  is  president.  This  campaign  has  been 
in  effect  tw’O  years.  C.  F.  Harwood  said 
about  it : 

“The  educational  campaign  of  this  as¬ 
sociation  at  a  cost  of  $500  for  copy  mid 
art  has  a  four-fold  purpose.  It  was  de- 
signed  and  written  to  educate  tlie  public 
to  wear  better  footwear,  more  footwear, 
and  to  purchase  from  a  reliable  shoe 
merchant. 

“Let  me  take  the  first  reason :  To  e<iu- 
cate  the  public  to  wear  hotter  footwear. 
Throughout  the  copy  is  mentioned  the 
fact  that  it  is  cheaper  in  the  long  run  to 
buv  lictter  footwear,  that  gocxl  footwear 


outlasts  and  outlooks  cheaper  fovitwear. 
'1  he  seciind  and  third  reasons  dovetail 
rather  closely, — to  wear  more  footwear 
and  to  wear  correct  footwear,  for  by 
wearing  correct  footwear  tliey  naturally 
will  wear  more  footwear,  in  addition  to 
the  fact  that  two  pairs  of  shoes  worn  al¬ 
ternately  will  outwear  three  pairs  worn 
consecutively." 

Kach  advertisement  measures  14  inches, 
riius.  if  tliere  are  14  members  of  the  as¬ 
sociation  in  the  town,  the  cost  at  a  rate 
of  $1  per  inch  is  only  one  dollar  apiece. 
The  stores  carry  tlie  association  emblem 
in  their  windows.  Mats  or  electros  are 
furnished  by  the  association.  .\t  the 
association's  recent  convention  it  was  de¬ 
cided  to  extend  this  service  to  other  mer¬ 
chants  on  the  .\tlantic  coast  in  New 
Jersey,  Maryland,  Virginia  and  District 
of  Columbia,  but  the  idea  is  one  which  is 
applicable  by  newspapers  everywhere  in 
collaboration  with  local  merchants. 

The  most  ambitious  movement  to  raise 
standards  of  attire  is  the  “Dress  Well  atid 
Succeed"  campaign  which  is  nurtured  by 
the  National  .-Kssociation  of  Retail  Cloth¬ 
iers  and  PTirnishers,  223  West  Jackson 
Boulevard.  Chicago.  111.,  with  Cltarles  E. 
Wry  as  executive  director. 

The  associatioti  has  arranged  with  a 
prominent  writer  on  men’s  fashions  to 
furnish  a  weekly  article,  which  may  lie 
printerl  as  a  feature  or  split  into  six  daily 
"takes”,  for  publication  by  one  newspaper 
in  a  city  on  the  usual  syndicate  basis,  the 
cost  based  upon  population.  The  material 
is  in  mat  form. 

The  organization  furnishes  without 
charge  copy  for  five  illustrated  full  page 
advertisements  in  detail  outlining  the 
"dress  well’’  idea  as  applied  to  hats,  col¬ 
lars  and  ties,  gloves,  shoes,  hosiery, 
shirts  :ind  other  dress  accessories  and  24 
(piarter-page  institutional  advertisements 
on  the  value  of  dressing  correctly.  The 
full  page  copy  covers  spring  opening, 
straw  hat  opening,  fall  opening,  overcoats, 
formtil  aitparel  an<l  Christmas  copy.  The 
institutional  copy  four  columns  by  ten 
inches  is  recommended  for  release  the 
first  week  in  the  month.  The  slogan, 
"Dress  well  and  succeed",  is  used  con¬ 
tinually. 

Contract  forms  are  furnished  for  sign¬ 
ing  tip  the  local  dealers. 

The  lirst  step  is  declared  to  be  to  call 
a  meeting  of  the  members  of  the  state  and 
National  Retail  Clothiers  and  Furnishers 
.Associations.  -At  this  meeting  the  mem¬ 
bers  are  expected  to  decide  whether  the 
campaign  w’ill  be  limiterl  to  members  or 
other  retailers  invited  to  join  in.  The 
latter  course  is  advised.  It  is  suggested 
a  committee  of  local  dealers  work  with 
the  newspaper  in  lining  up  supporters  of 
the  campaign.  Local  clubs,  such  as  Ro¬ 
tary,  are  interested. 

It  is  the  hope  of  the  association  that 
“Dress  well  and  succeed”  will  become  as 
powerful  a  slogan  as  “Say  it  with  flow¬ 
ers”.  Already  merchants  in  a  numtier  of 
cities  have  taken  up  the  idea  and  several 
manufacturers  also  have  made  it  the  key¬ 
note  of  campaigns. 

FniTOR  &  Publisher  in  previous  is- 


L<m  Angles,  Calif. 

Gained  S,C3I  Daily  Average  Circulation. 

Sworn  Clovernmont  Statement,  Six  Months 
Rndlne  Sept,  .30,  1023.  1(17.640  Dally.  Sly 
Months  Endine  Sept.  30,  1024.  174. 2S0  Dally. 
Increase  In  Dally  Ayeraee  Circulation,  6.631. 

IT  COVERS  THE  FIELD  COMPLETELY 

REPRESENTATIVES : 

H.  W.  Moloney,  604  Times  Bldg.,  New  York. 
G.  Logan  Payne  Co.,  401  Tower  Bldg.,  6 
North  Michigan  Ave.,  Chicago. 

A.  J.  Norris  Hill,  710  Hearst  Bldg.,  San 
Francisco.  Calif. 


sues  has  told  the  story  of  what  a  group 
of  Texas  retailers  did  to  raise  standards 
of  dress  and  of  how  a  California  asso¬ 
ciation  of  master  tailors  stirred  up  in¬ 
terest  in  custom  tailoring  with  well 
worked  out  newspaper  campaigns.  It  is 
to  be  noted  that  Hart,  Schaffner  &  .Marx 
with  $.')(X),00(1  and  B.  Kuppenl  leinier  with 
Sl-sO.OOO  are  the  only  two  men’s  apparel 
national  advertisers  who  appear  on  the 
.Vmerican  Newspaper  I’uhlishers  -Ksso- 
ciation  list  of  ld23  great  users  of  news¬ 
paper  space. 


AD  CAMPAIGN  FOR  MOVIES 

Warner  Bros.  Will  Spend  $500,000, 
Principally  in  Newspapers 

^Preliminary  plans  for  a  nation-wide 
S.sOO.OOO  newspaper  pmpaign  by  Warner 
Brothers  Inc.,  moving  picture  concern, 
were  announced  this  week  exdusivelv  to 
I’hiiToK  Pum.isiiER  by  W.  L.  Barker, 
advertising  manager. 

Newspajx’rs  will  lx-  used  principally 
although  other  media  will  not  be  ne¬ 
glected,  Mr.  Barker  said.  The  campaign 
will  get  under  way  this  coming  summer. 

“Kvery  efl'ort  is  being  made  to  get  a 
representative  newspaper  showing  in 
every  community  in  the  United  States,” 
Mr.  Barker  declared.  “We  will  use  space 
ranging  from  full  pages  down  to  14  inches 
on  a  single  column. 

“In  other  words  we  will  strive  to 
reach  every  moving  picture  fan  in  the 
country,  working  on  the  theory  that  the 
average  fan  reads  one  newspaper  ever>' 
day,  a  fan  magazine,  pnd  one  or  two  of 
the  larger  general  magazines." 

This  year’s  half-million  dollar  appro- 
priation  constitutes  a  new  htuh  record 
for  this  concern.  The  last  extensive 
national  campaign  carried  on  about  a  year 
and  a  half  ago  called  for  an  expenditure 
of  close  to  $4(M),()00.  according  to  Mr. 
Barker. 

Blaine-Tliompson,  Cincinnati  adver¬ 
tising  agency,  handles  the  Warner 
Brothers’  account. 


DAILIES  TO  MERGE 


Rochester  (Minn.)  Bulletin  and  Pint 
Record  Will  Consolidate  March  30 

The  Rochester  (Minn.)  Dailv  BuHii 
and  the  Rochester  Daily  Post  ' and  Ri, 
Old,  will  be  consolidated  with  the  iss» 
of  March  .10,  the  two  newspapers  ^ 
announced.  Tlie  name  of  the  cnnsolidjw 
publication  will  l>e  the  Post-PuIlcUn^ 

Both  newspapers  were  founded  in  Ift 
and  have  been  published  continuoisi, 
since  that  time.  The  Post  and  Reo/i 
has  been  owned  in  the  Blakely  fauj 
since  it  was  established. 

The  principal  stockholders  of  the  ly, 
corporation  will  be  C.  W.  Blakely  of  tk 
Post  and  Record  and  G.  S.  With 
of  the  Bulletin. 


Daily  Mail  Not  in  So.  Carolina  Mergs 

The  Anderson  (S.  C.)  Tribune.  ■  - 
ing  newspaper,  was  merged  la<t 
with  the  Anderson  Independent  Trihti, 
and  not  with  the  Anderson  PniT'  i/^ 
evening  paper,  as  retorted  in  Fditoi  ; 
Puni.istiER.  The  Mail  was  not  involvti 
in  the  merger. 


69  Years  on  Newspaper 

-Augustus  C.  Kessinger,  president  of  a 
Rome  (N.  Y.)  Sentinel  on  March  17,4 
served  the  69th  anniversary  of  his  ixe 
ncction  with  that  newspaper.  He  r 
14  years  old  when  he  joined  the  pape 

Widow  Directing  Husband’s  Daily 

Mr.s.  Harriett  R.  Pierce,  w  ifeofj.  H 
Pierce,  late  publisher  of  the  CHntei 
(Ind.)  Clintonian,  assumed  active  chargi 
of  that  daily  this  week.  Mr.  Piera 
died  March  2. 


New  Kansas  Daily 

I’’.  .A.  Webster  was  to  start  publicatia 
of  a  new  morning  daily  at  .Atwood,  Kan, 
on  .March  16,  to  be  called  the  Northm 
Kansan.  .Associated  Press  service  willlit 
used. 


1  Trying  is  Buying! 

=  \\  c  do  not  ask  you  to  buy  Certified  Dry  Mats 

=  “si^ht  unseen.” 

=  And  while  we  take  pride  in  the  manv  good 

=  things  publishers  and  stereijtvpers  are  saying 

S  about  Certifieds  and  want  vou  to  know  how 

others  feel  about  our  mats,  we  prefer  that  you 
=  try  them  for  yourself. 

=  That  is  why  we  make  it  simple  for  you 
=  to  have  demonstrated  to  yourself  Certified 
=  QUALITY  which  enables  publishers  to  get 
^  “wet  mat”  printing  results  with  all  the  facility 
~  economy  of  the  cold  process  of  stereotyping. 

2  Try  them;  COMPARE  them;  and  you’ll 
=  buv  them! 


Samples  cast  you  nothing — they  are  yours  free 
of  any  charge  or  obligation.  Write  NOW! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Ave.  New  York,  N.  Y. ! 

"Made  in  America  to  Insure 

Otinlitv  nnA 
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(Reprinted  from  the  New  York  Herald  Tribune,  March  19th,  1925) 

A  New 

and  Great  Community 

A  YEAR  ago  this  morning  The  New  York  Herald 
and  The  New  York  Tribune  were  merged  and 
one  newspaper  public  of  over  150,000  families  met 
another  newspaper  public  of  over  130,000  families 
for  the  first  time.  A  newspaper,  for  its  faithful 
readers,  is  as  intimate  and  important  a  habit  as  a 
street  or  a  home.  A  newspaper  public  is  in  the 
truest  sense  of  the  word  a  community — a  commu¬ 
nity  of  ideas,  of  principles,  of  loyalties.  Uniting 
these  newspapers  was  like  attempting  to  merge  a 
city  the  size  of  W ashington  with  a  city  the  size  of 
Boston. 

Such  a  shift  had  never  been  accomplished  before.  In  every 
previous  newspaper  merger,  only  a  fraction  of  circulation  had 
been  added  after  the  first  curiosity  subsided.  As  our  readers 
already  know,  The  New  York  Herald  Tribune  has  achieved  the 
unparalleled  success  of  retaining  both  publics  entire.  Indeed, 
they  have  already  begun  to  invite  their  friends  to  join  them — 
as  the  steadily  growing  circulation  of  the  newspaper  reveals. 

We  ask  our  readers  to  celebrate  with  us  today  the  secure 
establishment  of  this  great  and  growing  community.  We  are 
confident  that  it  has  never  been  surpassed  in  intelligence,  in 
resources,  in  energy.  On  this  anniversary  we  pledge  our  con¬ 
stant  effort  to  keep  and  deserve  the  unprecedented  support 
that  this  community  has  given  us. 

5fht  Nero  |)ork  Herald  SHbune 

Net  paid  weekday  circulation  in  excess  of  270^000 
Net  paid  Sunday  circulation  in  excess  of  300^000 
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SCIENTIFIC  ROAD  TO  BETTER  PRINTING  REAL  “TEETH  ”  IN  THIS 


FOUND  IN  RESEARCH  LABORATORY 


Application  of  Science  to  Testing  Materials  in  Newspaper 
Making  Proves  Successful  in  Hearst  Organization,  Direc¬ 
tor  Helfrich  Claims — Money  Saved  by  Standardization 


Jail  Sentence  and  Fine  Provided  for 
Miirepreaenting  Goods  or  Services 
in  Michigan  Legislative 
Bill 


John  Helfrich  in  his  laboratory 


REAL  “TEETH”’  IN  THIS  nc\vsi)ai)ers,  hut  by  a  large  numbt:  V 

FRAUD  AD  MEASURE  Sr"”'  ' 

_ That  this  has  not  been  er--  ‘ 

Jail  Sentence  and  Fine  Provided  for  achieved  is  a.lm.tted.  but  many  inte;': 

.  ^  .  o  .  persons  profess  to  see  a  distinct  imw 

Misrepresenting  Goods  or  Services  inent  witliin  the  past  few  years. 

in  Michigan  Legislative  tioii  to  take  action  against  a  few 

gjil  scrupulous  advertisers  in  various  sec: 

_  of  the  State  who  have,  it  is  claimed. 

ceived  the  luiblic  in  relation  to  the  tc 
L.VNSi.N'i;,  Mich..  March  18 — Provision  of  goods  offered  in  sales,  and  also  acs 

of  a  jail  .sentence  as  i>ossible  penalty  for  jwtent  medicine  advertisers  has  a- 
IRTsoiis  responsible  for  knowingly  pub-  from  time  to  time  but  difficulties  of 
lisbing  false  or  misleading  advertising,  taining  evidence  of  a  convincing  sort 
using  any  medium,  is  a  feature  of  a  bill  proveil  a  barrier  to  institution  of  - 
introduced  this  week  in  the  lower  house  proceedings  under  the  old  act. 
of  the  Michigan  legislature  by  Rep.  Representative  Campbell  has  madt 
W  illiam  H.  Campbell  of  W  aytie.  statement  as  yet  as  to  the  b.ackinj> 

The  measure,  which  exempts  iniblish-  his  bill.  * 

ers  from  its  iH-nalties  unless  they  can  1k' - 

iiroved  to  have  had  knowledge  that  the  w  di  t  u 

advertising  they  accepte.l  was  not  true. 

covers  every  case  that  could  arise,  ac-  Chicago  and  middle  western  advr-. 
cording  to  interested  per.sons  who  have  ing  men  met  at  a  hincheon  at  the  Hat, 
examined  the  bill  closely.  It  not  only  ton  Club,  Chicago,  on  Feb.  22,  under' 
includes  advertising  in  the  ordinary  direction  of  the  .\dvertising  Council 
mediums,  newspapers  and  magazines,  but  the  Chicago  .Association  of  Cumc- 
extends  to  biMiks,  notices,  handbills,  with  members  of  the  “On  to  H' 
tKisters,  hills,  circulars,  pamphlets,  letters  committee  of  the  .\.  A.  C.  W.  and  r 
and  contains  a  final  sweepup  provi.so  to  plans  for  attendance  at  the  latter's  ct 
include  those  who  advertise  in  any  other  vention  in  Houston  in  May.  jv 
way.  _  train  carrying  more  than  150  ad\er:  ■: 

The  provisions  in  regard  to  the  com-  people  will  leave  Chicago  on  Fri; 
modity  advertised  are  equally  inclusive,  Af.ay  8.  it  was  decided. 

the  hill  stating  that  not  only  merchandise  — - - 

but  securities,  services,  or  anvthing  d  j  j  i  •  n  li  t- 

offered  to  the  public  must  he  descrihed  Jo*"*  Brooklyn  Tii«, 

with  utter  truth.  The  lirooklvti  Daily  Times  has  • 


proceedings  under  the  old  act. 

Representative  Campbell  has  made 
statement  as  yet  as  to  the  Kackins 
his  bill.  * 


Ad  Men  Plan  for  Houston 


Chicago  and  middle  western  adve-J 
ing  men  met  at  a  luncheon  at  the  HaJ 
ton  Club,  Chicago,  on  Feb.  22,  under  1 


Redmond  Joint  Brooklyn  Timet  | 

The  Brooklyn  Daily  Times  has  • 


Reiiresentative  Campliell's  measure  cently  installed  a  financial  departri 

“V  KWSR.'M’ER  publishers  are  learning  first  time  the  functions  of  such  testing  would  suiiersedc  another  similar  act  of  which  Edward  Redmond,  i  - 

that  scientific  tests  of  their  raw  laboratory,  and  displayed  and  explained  passed  in  1917,  but  accordin.g  to  Legis-  erly  manager  of  the  financial  departr 

manufacturing  materials  and  methods  can  the  various  appliances  nitded  for  its  sue-  lators  little  used  since.  The  old  act  pro-  of  the  Brooklyn  Daily  Eagle,  will  aa 

help  make  the  iiroihict  better  at  a  lower  ee^sful  o|ieratioti.  vides  for  a  tine  of  not  less  than  $10  and  manager, 

cost. 


lators  little  used  since.  The  old  act  pro-  of  the  Brooklyn  Daily  Eagle,  willaa 
vides  for  a  tine  of  not  less  than  $10  and  manager. 


When  the  Chemical  Research  l.alxir-  not  more  than  $300  hut  carries  no  jail 


John  llellrich.  recently  tiamed  director  atory  was  established  its  futictioiis  were  alternative 


of  the  Hearst  Chemical  Research  Labor¬ 
atories,  New  York,  made  this  claim  this 


to  examine  all  materials  and  sti 


The  new  act  would  eliminate  men- 


Herald  Tribune  Circulator  Praiicd 


used  by  the  various  mechanical  depart-  tion  of  the  minimum  fine  and  would  Claude  H.  Sandkam,  circulation  ir. 


week,  when,  iti  an  interview  with  Kiutok  ments  of  the  .Vitc  York  .Imerieiiii  and  provide  an  alternative  of  imprisonment  ager,  A'nv  York  Herald  Tribune, 


&  I’um.iSHER,  he  maititained  that  appli¬ 
cation  of  .science  to  the  testing  of  ma- 
ferials  in  newsiiaper  making  had  proved 


up  to  90  days  in  the  County  jail  in  case  given  a  dinner  March  19  by  his  sub' 


&  I’um.iSHER.  he  maintained  that  appli-  Journal  in  the  manufacture  of  a  news-  up  to  90  days  in  the  County  jail  in  case 

cation  of  .science  to  the  testing  of  ma-  pajier,”  he  began.  of  convictions. 

ferials  in  newsiiaper  making  had  proved  "These  supplies  include  linotype  metal  Truth  in  advertising  has  been  an  ob- 
■<o  successful  after  three  years  operation,  and  lubricating  oils  from  the  comiKising  jective  sought,  not  only  by  Michigan 

that  steqis  were  now  underway  to  enlarge  room;  acids,  alcohol,  benzol,  silver 

the  work  of  the  laboratory  for  the  de-  nitrate,  and  photographic  chemicals  from 
velopment  of  large  scale  printing  im-  the  photo-engraving  department;  metal. 

provements,  which  will  affect  the  entire  matrix  papers  and  other  materials  from  ___  __ 

industry.  the  stereotype  department ;  new'sprint.  1  1 

“For  three  years  lalmratory  work  has  inks,  lubricants  and  rollers  from  the  press  M  ni?  E 


if  convictions.  nates  in  honor  of  his  successful  efe 

Truth  in  advertising  has  been  an  ob-  since  the  daily’s  consolidation  a  year : 
iective  sought,  not  onlv  bv  Michigan  More  than  400  attended. 


industry. 

“For  three  wars  lalniratorv  work  has 


lieen  conlined  to  the  standardization  of  room;  and  twines  and  wrappers  from  the 
the  various  materials  u.sed  in  the  making  circulation  deiiartment. 


The  Toledo  Blade 


of  Hearst  newspapers,  accomplishing  “.-V  set  of  standards  were  established 


considerable  money  and  time  .saving,’’  he  for  each  material  and  constant  examina- 


"The  laboratory  will  continue  to  test  sary  siieciliciations. 


tions  are  made  to  keep  them  up  to  neces- 


•aml  maintain  the  standards  of  the.se  ma-  "We  co-operate  with  he.ads  of  various 


terials,  the  cost  of  which  runs  into  departments  to  determine  these  standards 


millions  of  dollars  annually. 

“Hut  now  we  are  able  to  strike  out 
into  the  creative  field.  Several  new  pro- 


and  develoiie  new  processes. 

"The  principal  materials  which  we  test 
are  newsprint,  ink  and  metals.  In  metals 


cesses,  notably  time  saving  changes  in  the  percentages  of  tin,  antimony,  and  lead 
photo-engraving,  are  being  developed,  the  must  be  determined.  Tests  of  ink  are 


results  of  which  we  hope  to  announce  made  to  determine  its  specific  gravity,  its 


ash  content,  pigment,  mineral  oil  and 


Housed  on  the  lop  floor  of  the  building  rosin,  viscosity,  overtone,  and  penetra- 
used  by  tbe  .Viw  York  Mirror  on  the  tion  stain.  F'or  newsprint  we  test  for 


corner  of  F'rankfort  and  Gold  streets,  color,  finish,  formation,  ream  weight,  ah- 
the  Chemical  Research  I.alioratory  is  sorption,  ash  content,  and  moisture.’’ 


plainly  a  practical  work  room 


Mr.  Flelfrich  showed  the  various  ap- 


To  this  laboratory  are  brought  all  new  pliances  in  the  laboratory,  which  also 


purchases  for  comiiosing  rooms,  photo-  maintains  a  small  experimental  photo¬ 


engraving  departments,  stereotyping  de-  engraving  plant. 


press  rooms  and  circulation  Chief  among  them  were  a  machine 


flepartments  of  Hearst  newspapers  to  he  called  the  “glarameter,”  a  comparatively 
tcsterl  to  see  if  they  meet  standards  de-  new  invention,  for  measuring  the  amount 


manded  by  practical  experts.  Newsprint,  of  gloss  or  finish  on  paper  by  the  re¬ 
furnished  by  12  different  mills,  is  also  flection  of  light  rays;  an  extremely 


tested  and  kept  up  to  a  standard. 


sensitive  laboratory  balance  capable  of 


Mr.  Helfrich  said  he  believed  the  weighing  one  five-millionth  part  of  a 
>tablishment  of  similar  laboratories  pound  ;  a  “viscosimeter,"  to  determine  the 


The  Editor  &  Publisher  in  their  issue  of  February  28th, 
gave  the  lineage  record  of  the  important  Daily  and  Sunday 
newspapers  for  the  year  1924. 

The  TOLEDO  BLADE  ranked  high  in  all  of  these  lists, 
and  made  an  enviable  record,  particularly  in  National 
Advertising. 

It  carried  a  total  of  2,255,939  lines  of  National  Advertising 
during  the  year  1924. 

It  was  first  among  6  day  evening  newspapers  in  its  par¬ 
ticular  group — that  is,  in  cities  between  200,000  and  250,000 
population. 

It  was  11th  among  6  day  evening  newspapers  in  the  entire 
country,  but  all  ten  newspapers  that  carried  a  larger  volume 
were  published  in  larger  cities. 

The  TOLEDO  BLADE  carried  more  National  Advertising 
than  such  papers  as  the  New  York  Journal,  Minneapolis 
Journal,  Baltimore  Sun,  Boston  Globe,  Brooklyn  Daily 
Eagle,  Washington  Star,  Los  Angeles  Herald,  Pittsburg 
Press,  Cleveland  Press,  Chicago  American,  San  Francisco 
Call  and  Post. 


would  be  of  value  to  many  .American  viscosity  or  rate  of  flow  of  lubricating 
newspaiier  nublishers  and  wondered  why  oils  and  a  flash  point  indicator  to  de- 


this  scientific  idea  had  not  been  widely  termine  the  temperature  at  which  gases 


followed. 

“In  many  ways  money  can  be  saved 


of  oils  will  ignite. 

Tbe  laboratorv  was  established  bv  the 


by  standardizing  newspaper  materials  and  late  George  Palmer  at  the  request  of 
developing  new  processes  which  will  Mr.  Hearst.  Mr.  Palmer  was  in  the 


We  are  merely  mentioning  the  other  papers,  in  order  to 
show  how  high  the  BLADE  ranks  among  leading  evening 
newspapers. 

The  BLADE  carries  over  90%  of  all  the  exclusive  National 
accounts  in  Toledo. 


either  improve  the  quality  of  printing.  Hearst  employ  for  38  years.  When  he 


reduce  the  cost  of  manufacture,  or  reduce  died  Jan.  21.  Air.  Helfrich  succeeded  him 


the  time  of  operation,”  he  maintained. 
“Heads  of  the  various  departments  ob- 


as  laboratory  director. 

Mr.  Helfrich  has  hecn  connected  with 


tain  different  materials  which  suit  their  the  laboratory  ever  since  its  cstahlish- 
purposes.  The  problem  is  to  maintain  the  ment.  He  is  a  gradu.ate  of  Pratt  Insti- 


quality.  This  c.an  best  be  accomplished  tute.  class  of  1910,  where  he  concentrated 


by  continu.al  testing. 


in  industrial  chemical  engineering. 


NEW  YORK 


Representative 

CHICAGO  DETROIT  BOS'^DN 


For  the  benefit  of  Editor  &  Publisher  was  a  consulting  chemist  before  becoming 
readers,  Mr.  Helfrich  discloscfl  for  the  associated  with  the  Hearst  laboratory. 
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Here  in  1912 
Back  in  1925 


For  the  first  time  in  fifteen  years  the  Convention  of  the  Associated  Adver¬ 
tising  Clubs  will  be  held  twice  in  the  same  State.  .  .  .  The  first  time 

in  fifteen  years  it  has  played  a  return  engagement.  ...  It  was  held 
in  Texas,  at  Dallas,  in  1912  .  .  .  and  will  be  held  again  in  HOUSTON  this 

year,  1925. 

The  Dallas  Convention  was  epochal;  it  marked  the  beginning  of  the  “TRUTH” 
movement.  .  .  .  The  Houston  Convention  will  mark  another  epoch.  .  .  . 
The  Pledge  of  Advertising  for  World  Peace!  It  is  a  well  recognized  fact  that 
well-directed  publicity  was  very  largely  responsible  for  assistance  in  winning 
the  last  war  .  .  .  and  it  can  be  made  fully  as  instrumental  in  preventing 

the  next. 

Yes  .  .  .  the  Advertising  folks  are  coming  back  to  Texas  to  rededicate 
themselves  to  the  old  task  .  .  .  “Truth  in  Advertising”  .  .  .  and  to 
take  up  the  new  task  of  making  Advertising  the  universal  language  of  Peace 
and  Good  Will  among  the  Nations  of  the  World! 


Houston  has  a  pop¬ 
ulation  of  226,256  ac¬ 
cording  to  the  last 
scholastic  census. 

Houston  is  the 
junction  point  of  sev¬ 
enteen  railroads 
which  act  as  feeders 
to  the  forty-two 
steamship  lines 
which  radiate  from 
here  to  all  parts  of 
the  world. 

Houston  is  fre¬ 
quently  referred  to 
as  “The  Manchester 
of  America”  with  its 
great  man-made  wa¬ 
terway  and  inland 
harbor. 

Houston  is  the 
greatest  inland  cot¬ 
ton  port  in  the 
world  .  .  .  export¬ 
ing  through  its  har¬ 
bor,  so  far  this 
present  season,  in 
excess  of  one  and  a 
half  million  bales. 

Houston  is  the 
Queen  city  of  the 
Southwestern  States 
of  the  U.  S.  A. — the 
gateway  to  Mexico 
and  all  Latin  Amer¬ 
ica. 


WORLD  ADVERTISING  CONVENTION 
MAY  9th  TO  15th 


In  the  opinion  of  nearly  everyone,  in  position  to  know,  this  convention  will  be  the 
biggest  and  most  helpful  ever  held  on  American  soil.  But  aside  from  the  convention  itself 
— there  are  other  good  and  sufficient  reasons  why  big  business  men  of  the  country  should 
attend. 

Manufacturers  are  always  seeking  new  markets.  .  .  .  They  are  interested  in  raw 
materials,  cheaper  transportation,  quicker  distribution. 

Wholesalers  and  manufacturers  are  interested  in  locations  for  branch  houses  so  that 
they  can  more  economically  and  efficiently  serve  their  trade. 

Investors  are  interested  in  any  locality  that  is  developing  sanely  and  surely  and 
where  there  is  still  a  rapid  increase  in  values. 

Your  impression  of  Texas  may  have  been  gained  through  a  perfunctory  study  of  it 
in  your  geography  years  ago  ....  or  through  some  romantic  magazine  story  or  lurid  movie. 

To  know  the  REAL  Texas  you  must  visit  it  ...  .  and  there  is  no  better  time  than 
when  thousands  of  business  men  from  all  over  the  world  come  here  to  the  21st  Birthday 
Party  of  the  A.  A.  C.  of  W. 


Consult  with  your  local  “On-to-Houston"  Chairman 
about  plans,  rates,  reservations,  etc.  Or,  write  to: 


EXECUTIVE  COUNCIL, 

WORLD  ADVERTISING  CONVENTION,  HOUSTON,  TEXAS 


No,  not  all  under  one  roof 

. but  its  equivalent  in 

the  eleven  Class  A  Hotels 
reserved  for  the  convention: 
. Plenty  of  room  for 
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The  Publisher 

The  Modern  Publisher  is  a  manufacturer. 
The  production  of  his  newspaper  is  a  manufac¬ 
turing  enterprise.  If  his  organization  is  as  good 
and  his  machinery  as  efficient  as  his  competi¬ 
tor’s — other  things  being  equal — he  need  not 
fear  him;  if  they  are  better  he  may  disregard  him. 

In  one  respect  he  differs  from  other  manu¬ 
facturers;  time  is  an  element  essential  to  his  suc¬ 
cess.  He  sells  news — the  most  perishable  of  all 
commodities.  The  most  abhorrent  waste  in  his 
operations  is  the  waste  of  time,  the  material  out 
of  which  he  coins  money.  He  can  coin  time  into 
money  at  all  only  because  of  the  swiftness  of  his 
machinery. 

As  an  inventor  of  newspaper  machinery  I 
have  concentrated  my  attention  upon  time — 
the  prime  essential  of  news  publication  —  and 
upon  operating  cost  and  space.  I  invariably  work 
under  a  formula  composed  of  three  factors.  It 
runs  as  follows:  My  objective  must  equal  the 
greatest  output  obtainable  per  minute  of  time, 
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Manufacturer 

per  dollar  of  operating  cost,  per  cubic  foot  of 
working  space. 

The  swiftness  and  certainty  of  the  publisher’s 
mechanical  equipment  must  be  made  to  keep 
pace  with  the  constantly  increasing  pressure  put 
upon  him  by  the  extraordinary  growth  of  the 
public’s  interests.  And  its  cost  of  operation  and 
working  space  must  be  continuously  lessened 
per  unit  of  product — whether  product  be  print¬ 
ing  plates  or  printed  papers. 

I  present  the  matter  thus  to  impress  the 
publisher  with  three  things:  He  is  a  manufac¬ 
turer;  his  are  problems  of  quantity  production, 
aggravated  by  the  necessity  of  working  within 
extremely  narrow  time  limits,  which  are 
arbitrarily  set  for  him;  the  most  serviceable 
money  he  spends  is  that  which  makes  and  keeps 
his  plant  abreast  of  the  times. 

Henry  A.  Wise  Wood 

New  York  City, 

March  5,  1925. 
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STILL  MILES  APART 


ON'H  of  those  magnificently  printed  four-color 
process  magazine  advertisements,  showing  a 
happy  family  seated  about  a  newfangled  radia¬ 
tor.  glowing  with  warmth  and  comfort,  hit  this  writer’s 
eye  in  February.  The  heating  arrangements  at  home 
were  not  satisfactory  and  a  wintry  blast  was  blowing 
from  the  sea  The  combined  circumstances  induced  a 
letter  to  the  signer  of  the  advertisement.  We  stated 
the  location  of  our  humble  cot  and  aske<l  for  detailed 
information  concerning  that  heating  machine  whicli 
made  advertisement  children’s  cheeks  shine  like  pip¬ 
pins,  and  father  and  mother  to  lounge  in  the  faultless 
librar\  in  supreme  contempt  of  a  raging  storm  with¬ 
out.  We  followed  all  of  the  directions  of  the  adver¬ 
tisement  and  even  went  further — we  drew  a  simple 
'ketch  of  the  floor  plan  of  the  old  homestead,  indicating 
the  need  and  asking  prices,  or  the  name  of  a  local 
dealer. 

A  week  l.Uer  a  neat  form  acknowledged  our  letter, 
but  it  gave  no  valuable  information  nor  clew  to  the 
address  of  a  local  dealer.  Three  weeks  passed  and 
then  came  one  of  the  finest  pieces  of  printed  matter 
it  has  been  our  pleasure  to  see.  Color  printing  until 
our  eyes  ached,  quality  of  paper  that  would  have 
graced  a  wedding  invitation,  marvelous  description  of 
the  heating  plant  and  fixtures,  a  great  selling  talk 
anent  coal  ec<inomy.  But  not  a  word  concerning  where 
this  precious  contrivance  might  be  found  in  this  neck 
o’  the  woods  or  possible  adaptability  to  the  old  home¬ 
stead. 

This  editorial  is  prompted  by  the  receipt  today  of 
another  batch  of  resplendent  circular  matter  from  the 
advertiser.  It  must  have  cost  a  fortune  to  produce. 
The  heating  machine  is  embossed  on  a  dainty  cover. 
It  is  shown  again,  in  colors,  in  a  pasted-in  sheet,  and 
fen  additional  times  is  it  pictured  in  a  single  Itook. 
There  is  a  moving  story  of  the  life  of  the  inventor 
of  this  graceful,  elegant,  harmonious,  chaste,  compact, 
symmetrical,  classic,  economical,  indispensable  heating 
device,  the  wonder  of  the  age,  but  still  no  word  con¬ 
cerning  dealer  or  price. 

Conservatively,  the  advertiser  must  have  spent  a 
good  live-dollar  bill  on  this  prospect  and  we  are  still 
miles  apart  on  the  essentials  of  a  trade.  Being  in 
the  market  for  a  heating  machine,  at  least  for  next 
winter,  we  shall  now  keep  our  eyes  open  for  a  nice 
little  black  .and  white  announcement  on  newsprint 
which  will  indicate  where  we  may  go  and  have  a 
sensible  business  talk  with  someone  whp  has  some 
kind  of  heater  for  sale  at  a  price. 


More  than  3,(HtO  advertisins  »«<’«  have  already 
rriiislercd  for  the  Houston,  Tex.,  convention 
of  the  Assoeiated  Advertising  Clubs  of  the 
ll'orfd,  May  9-l.s,  assuring  one  of  the  greatest 
gatherings  in  the  history  of  the  industry. 


A  WORLD  GAG 


The  Italian  dictatorship  now  reaches  for  a  means 
of  control  of  world  opinion.  With  the  national 
press  muzzled,  editor'  iutiinidated.  the  people 
hamlK)ozled  whenever  it  is  expedient  t(*  fool  them,  it 
is  now  reported  that  foreign  corresjx indents  are  to  be 
compelled  to  put  their  heads  through  the  medieval 
collar. 

If  there  is  one  principle  that  has  been  established 
l)eyond  question  in  this  country  it  is  that  government 
or  business  or  even  individual  conduct  which  cannot 
liear  the  test  of  news-fact  investigation  and  publica¬ 
tion  is  at  base  rotten  and  deserves  to  fall. 

The  Italian  dictator  will  not  succeed  in  muzzling 
the  world’s  press.  He  may  embarrass  action,  may 
tighten  censorship,  find  means  of  intimidation  and 
actual  punishment  for  “violations,”  but  he  will  not 
silence  the  voice  of  our  press.  Our  men  will  find 
means  to  transmit  to  the  channels  of  public  informa¬ 
tion  which  flow  to  the  people  in  this  country,  the 
essentials  of  facts  which  our  people  are  entitled  to 
know  as  the  basis  of  opinion.  It  will  not  be  partisan 
news.  It  will  not  l)e  vindictive  because  of  the  pro¬ 
posed  foreign  correspondent’s  muzzle.  It  will  be 
straight  from  the  shoukler  truth,  reflecting  credit  or 
discredit  upon  the  government  of  Italy  according  to 
merit.  There  is  no  gag  to  fit  the  world’s  press,  as 
Mr.  Mtissolini  is  to  discover. 


RIAL 


As  the  partridge  sitteth  on  eggs,  and  hatcheth 
them  not;  so  he  that  getteth  riches,  and  not  by 
right,  shall  leave  them  in  the  midst  of  his  days, 
and  at  his  end  shall  be  a  fool. — Jeremiah; 
XMI,  ll. 


CLEAN  FINANCIAL  REPORTING 

Editors  might  go  back  to  the  files  of  .Vovember. 
December  and  January,  to  survey  what  was 
written  then  by  financial  writers.  There  was  a 
run-away  Inill  market.  There  was  talk  of  getting 
rich  quick.  The  securities  and  commodity  markets 
were  excited  for  weeks  to  the  point  of  hy.steria.  The 
public  bought  great  gobs  of  paper.  The  value  of 
that  paper  has  since  shrunk  enormously. 

Did  any  financial  writer,  at  that  time,  publi.sh 
direct  or  covert  advice  to  readers  to  buy?  Was 
.-peculation  made  to  appear  as  sound  investment  ? 
Was  it  stated  that  this  or  that  stock  was  cheap  at 
<|uoted  rates?  Was  the  newsjiaper  made  party  to  a 
stock  boom,  an  unloading  process?  Is  there  justifica¬ 
tion  on  the  part  of  a  reader  who  complains  that  he 
has  suffered  a  loss  through  ill-advice? 

Editor  &  Pubi-ISIIEr  has  long  deprecated  financial 
reporting  which  exceeds  the  established  boundary  of 
news  reporting.  It  does  not  seem  to  us  that  financial 
tipping  is  legitimate,  but  on  the  contrary  a  wicked 
and  dangerous  practice.  We  are  liound  to  condemn 
tinancial  news  reporting  which  in  any  essential  way 
differs  from  any  other  class  of  reporting  and  it  is 
evident  that  the  financial  pages  of  the  majority  of 
newspapers  are  as  clean  of  conscious  propaganda,  or 
tipping,  as  any  other  page.  There  are  financial  writers 
who  do  tip,  or  do  permit  themselves  to  suggest  buy¬ 
ing  or  .selling.  Their  motives  are  not  discussed 
because  they  are  not  known.  Why  this  should  be 
permitted  we  have  never  been  able  to  understand. 
Newspapers,  do  not  permit  writers  to  attempt  to  in¬ 
fluence  readers  on  other  .subjects,  far  less  perilous 
than  stock  speculation. 

We  confidently  believe  that  the  financial  reporting 
situation  of  the  .American  press  is  infinitely  better, 
truer  to  news  standards,  than  five  or  ten  years  ago. 
Events  in  the  securities  and  commodity  markets  since 
early  November  offer,  k  seems  to  us,  an  excellent 
opportunity  for  editors  to  check  up  on  the  question 
of  the  reliability  of  their  reports  in  the  large  sense  of 
legitimate  news  reporting.  The  ethical  standard  of 
the  American  press  is  not  gauged  by  liability,  but 
rather  by  conscientious  responsibility. 
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RETAIL  COPY  PRICES 

WE  know  of  no  instance  where  a  newspaper  ot 
established  quality  has  raised  its  retail  copy 
price  and  suffered  a  .severe  circulation  re. 
versal.  We  know  of  several  recent  instances  where 
die  retail  copy  price  has  been  advanced  without  loss 
of  circulation  and  with  very  satisfactory  results  ii 
helping  to  equalize  production  costs. 

New  A’ork  World,  for  instance,  increased  its  rate 
from  two  to  three  cents  a  few  weeks  ago  and  vte 
are  informed  that  there  was  no  appreciable  circula¬ 
tion  change,  which  is  certainly  a  testimonial  of  public 
i-steem. 

The  .-American  people  know  what  they  want,  ge 
what  they  want,  when  the  price  is  fair.  Pennies  dc 
not  appear,  in  this  day,  to  count  for  much,  ever 
among  those  who  have  few  of  them.  The  poor  think 
in  terms  of  dollars.  The  great  middle  class  think  it 
terms  of  hundreds  of  dollars.  .-Any  business  is  in 
terms  of  thou.sands  and  the  million  is  a  standard  unit 
of  measurement  among  the  rich. 

.Aside  from  the  sound  principle  of  selling  any 
commodity  for  its  worth  to  the  purchaser,  there  is 
in  newspaper  practice  the  infinitely  greater  considera¬ 
tion  of  editorial  indeiiendence  through  copy  price 
which  return  to  the  publisher  revenues  at  least  ap¬ 
proaching  material  costs.  There  are  profound  ques¬ 
tions  in  journalism,  not  clearly  apparent  today  but 
ever  in  the  background,  which  revolve  aliout  the 
economy  of  copy  prices  based  on  worth  to  readers. 

Mr.  Hearst  has  for  .several  years  been  an  advocate 
of  increased  retail  price  and  has  contended,  we  think 
truly,  that  the  American  people  know  what  they  wan: 
and  will  buy  it  at  fair  prices.  He  has  found  it  pos¬ 
sible  to  proceed  with  circulation  promotion  at  increased 
rates,  and  has  maintained  that  with  increased  circu¬ 
lation  revenue  responsibility  for  higher  quality  of 
his  newspapers  was  merely  intensified. 

The  penny,  by  rea.son  of  established  custom,  has 
long  been  the  price  unit  of  daily  newspapers  in  this 
country,  except  for  a  few  western  cities  where  th( 
copper  has  ever  been  popularly  scorned.  Fm 
cents  has  been  similarly  the  unit  of  Sunday 
price.  There  has  been,  and  will  continue  to  be,  a 
publisher’s  disposition  to  .get  copies  into  the  hands  of 
the  public  at  the  lowest  possible  cost. 

The  question  is  widely  discussed  whether  the  public 
does  not  expect  to  pay  more  than  five  cents  for  a 
Sunday  newspaper,  of  the  quality  and  quantity  tha; 
.American  newspaper  publi.shers  are  now  prociucing. 
and  up  to  five  cents  per  copy  for  daily  new.spapers 
Each  publisher  knows  his  local  situation.  The  hi- 
teresting  fact  remains  that  there  is  no  recent  instana 
within  our  knowledge,  where  price  advances  abort 
five  cents  on  Sunday  and  above  one  and  two  cents 
on  week  days  has  not  been  absorbed  by  the  public 
almost  without  comment. 

Circulators  should  know  best  what  are  the  prkt 
advancement  possibilities  in  the  wholesale  field 
Within  a  few  years  there  have  been  some  remarkable 
achievements  in  advancing  wholesale  rates.  It  is  a 
generality,  not  without  point,  that  every  dollar  of 
increased  revenue  from  circulation  is  a  dollar  on  the 
safe  and  .sound  side  of  newspaper  making. 


Advcrlisnuciit  of  a  new  book  tell.f  "hozv  to 
get  your  tiome  and  fieture  into  the  nezi’.zpaf’ers 
easily,”  but  no  book  tells  how  to  keep  them  out. 


TYPE  FOR  HUMAN  EYES 

P.A.SSION.ATELA'  denouncing  fat  type  facts, 
which  continue  to  menace  good  typography  i" 
some  publications  of  this  country  as  in  Europe 
Edward  E.  Bartlett,  director  of  typography  of  the 
Mergenthaler  Linotype  Company,  makes  this  sig¬ 
nificant  statement: 

“Every  .American  advertiser  or  printer  who  swal¬ 
lows  the  facile  patter  about  ‘attention-compelling’ 
values  should  study  the  foreign  advertising  pages 
where  the  fat -face  brood  demonstrates  by  dreadful  e.v 
ample  what  kind  of  attention  their  user  may  expect. 
These  welters  of  typographic  gargoyle  catch  the  eye 
not  by  attraction,  but  by  shock.  'They  do  not  compel 
attention.  Attention  means  reading,  and  reading  is 
the  last  thing  that  the  troubled  eye  and  mind  try  to 
do,  or  can  do,  in  their  presence.” 

\Ve  believe  that  to  be  the  fact  and  sound  psychology. 
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- Atlantic  City  (N.  J.)  Gazette -Review,  ^  Merritt  F.  Landen,  and  has  returned  to 

is  now  sporting  editor  of  the  Atlantic  *  cc/vri  a -nrkM  Buffalo  where  he  formerly  was  a  member 

PERSONALS  City  yentnor  News,  a  weekly.  ASSOCIATION  CHIEFS  of  the  staff  of  the  Evening  News. 

_  Ben  Baines,  San  Antonio  Evening  Georgt  C.  Jordan,  of  VVashington, 

News  army  reporter,  will  leave  this  week  D-  C.,  formerly  a  resident  of  Staunton, 

Barrett  Andrews,  publisher  of  with  two  army  air  officers  from  Kelly  A  B.  HARRIS,  the  new  president  of  Va.,  has  purchased  the  kVaynesboro 

the  Boston  American,  returned  last  Field  to  mark  50  emergency  airplane  the  Texas  Circulation  Managers’ As-  (Va.)  Valley  Virginian,  a  weekly,  and 

week  from  a  two  months’  business  trip  landing  fields  between  San  Antonio  and  sociation,  has  been  circulation  manager  will  turn  it  over  to  his  son,  Louis  F. 


Merritt  F.  Landen,  and  has  returned  to 
Buffalo  where  he  formerly  was  a  member 
of  the  staff  of  the  Evening  News. 

George  C.  Jordan,  of  VVashington, 
D.  C.,  formerly  a  resident  of  Staunton, 


for  a  two  months’  stay.  weekly  resort  publication. 

Mrs.  C.  S.  Jackson,  wife  of  the  late  John  Bailey,  reporter  on  the  Coffey- 
publisher  of  the  Portland  Oregon  Jour-  I'ille  (Kan.)  Daily  Journal,  has  resigned 
nal,  will  leave  in  June  for  a  tour  of  because  of  ill  health,  and  has  gone  to  Al- 
Europe.  Mrs.  J.  L.  Robinson  of  Pendle-  buquerque,  X.  M. 

ton  and  Miss  Helen  LaMarr  of  Portland  Karl  W.  Miller  has  been  assigned  to 
will  accompany  her.  the  Washington  staff  of  the  Detroit  News 

John  L.  Sturtevant,  president  of  the  succeetiing  Russell  Barnes,  recently  as- 
Wousati  (Wis.)  Record-Herald,  has  left  signed  to  Paris. 

for  a  vacation  in  California,  where  his  John  H.  Sorrels,  news  editor  of  the 
son,  John  C.  Sturtevant,  is  living.  Oklahoma  City  Daily  Oklahoman,  has 


of  the  Dallas 
Times  Herald 
for  the  past  five 


j  to  Mexico  City.  San  Diego.  of  the  Dallas 

j  John  C.  Brimblecom,  editor  and  pub-  Miss  Gladys  Calvert  Stoudte,  formerly  Herald 

Usher  of  the  Newton  (Mass.)  Graphic  swial  editor  of  the  Atlantic  City  (N.  J.)  the  past  five 

I  and  past  president  of  the  Massachusetts  Gazettc-Rciiew,  is  now  in  the  same  ca-  years,  hut,  like 

^  Press  Association,  has  gone  to  Florida  pucity  on  the  Atlantic  City  Ventor  News,  *nany  others  now 

loss ;  for  a  two  months’  stay.  weekly  resort  publication.  active  in  the 

is  ’  Mrs.  C.  S.  Jackson,  wife  of  the  late  John  Bailey,  reporter  on  the  Coffey- 
i  publisher  of  the  Portland  Oregon  Jour-  t-ille  (Kan.)  Daily  Journal,  has  resigned 
rattl  will  leave  in  June  for  a  tour  of  because  of  ill  health,  and  has  gone  to  Al-  ,Lj_^ 

Europe.  Mrs.  J.  L.  Robinson  of  Pendle-  buquerque,  X.  M.  ^ 

ton  and  Miss  Helen  LaMarr  of  Portland  Karl  W.  Miller  has  been  assigned  to  ^a ted  in  the 

iblk  accompany  her.  the  Washington  staff  of  the  Detroit  News  county  he  start- 

John  L.  Sturtevant,  president  of  the  succeeding  Russell  Barnes,  recently  as-  j,js’  newspaper 
Wausau  (Wis.)  Record-Herald,  has  left  signed  to  Paris.  work  as  a  car- 

''f  for  a  vacation  in  California,  where  his  John  H.  Sorrels,  news  editor  of  the  rier  boy,  when 

’  '  son,  John  C.  Sturtevant,  is  living.  Oklahoma  City  Daily  Oklahoman,  has  he  was  12  years  A.  B.  Ha»»is 

Alfred  Soderstrom,  pioneer  publisher  resigned  to  assume  direction  of  the  Star  old.  At  19  he 

of  Swedish  newspapers  in  Minneapolis  City  (.Ark.)  Lincoln  County  Ledger.  Ed-  took  a  civil  service  examination  for  ap- 


Born  and  edu- 
c  a  t  e  d  in  the 


A.  B.  Hamis 


Jordan,  attorney  and  writer,  on  July  1. 

Stillwater  (Okla.)  Advance-Democrat 
has  been  purchased  by  Arthur  S.  Mc- 
Ewen  and  EL  E.  Hadley,  publicity  direc¬ 
tor  of  the  Oklahoma  .Agricultural  & 
Mechanical  College  at  Stillwater.  The 
newspaper  will  become  the  Stillwater 
Democrat. 

Richmond  (Minn.)  Reporter  has  been 
sold  to  W.  L.  Rethwill.  He  was  at  one 
time _ publisher  of  the  Sanborn  (Minn.) 
Sentinel  and  also  associated  with  the 
Springfield  (Minn.)  Advance. 

Judge  C.  W.  Ryan,  owner  of  the 
IValhena  (Kan.)  Times,  has  sold  the 
paper  to  John  D.  Grier,  of  Kansas  City, 
Mo. 

A.  L.  Grimm  of  Prentice,  Wis.,  has 


and  the  United  States,  has  been  awarded  ward  T.  Austin,  assistant  telegraph  edi-  pointment  as  a  clerk  in  the  postal  de-  purchased  the  Mellen  (Wis.)  Weekly 

the  decoration  of  the  Royal  Order  of  tor,  Chicago  Herald-Examiner  will  sue-  partment,  and,  passing  with  a  high  stand-  from  the  Northern  Publishing  company. 

Vasa  of  the  first  class,  by  the  King  of  ceed  him.  Austin  was  on  the  Oklahoman  ing,  he  was  given  an  appointment.  After  L.  E.  Kenyon  has  been  succeeded  as  edi- 
Sweden.  staff  Ixfore  going  to  Qiicago.  eight  years  he  was  promoted  to  the  of-  tor  of  the  paper  by  Arthur  Lidmark  of 

Miss  Belle  McCord  Roberts,  formerly  C.  F.  Fairman,  formerly  on  the  S’/>n‘»g-  fice  of  assistant  superintendent  of  mails,  Prentice, 
editor  of  the  Long  Beach  (Cal.)  Tele-  field  (Mass.)  Union  copy  desk,  has  been  having  direct  charge  of  all  outgoing  mat-  Tyler  (Minn.)  Journal  lias  been  sold 
gram  and  now  vice-president  of  the  made  industrial  and  real  estate  editor  for  ter.  He  served  in  this  capacity  for  12  by  M.  Gleramested  to  Axel  H.  .Anderson 

Press-Telegram  Company,  is  visiting  her  the  Sunday  edition.  years,  resigning  a  little  more  than  five  of  Omaha,  Neb. 

brother  in  Colorado.  Arthur  Kowalski  of  the  editorial  staff  years  aR?  ‘o  circulation  manager  - 

Seth  G.  Wells,  owner  and  editor  of  of  the  B«/fa/o  CoMnVr  has  been  reelected  ot  the  Times  Hera. d.  WITH  THE  SPECIALS 

Ae.  Enc  (Kan.) _  Record  hasten  ap-  ‘he  Buffalo  Arts  clu^^M^  ALLIED  Newspapers.  Inc.,  publishers 


pointed  state  oil  inspector  of  Kansas. 

Edgar  C.  Nelson,  editor  of  the  Boon- 
ville  (Mo.)  Advertiser  was  elected  presi- 


picMuciii  iiic  Duiiaiu  /\ris  ciuu.  marv  -  "‘T  .  . - ;  - — .  ,  ^ -  ait  iirn  xt  „  _  i  , 

F.  Nash,  also  of  the  Courier,  has  been  were  established  and  systernatized.  Some  ^LLIED  Newspa^rs,  Inc.,  publishers 


reelected  secretary. 

Fred  Henshaw  and  Herbert  (Jarrison 


of  these,  operating  over  pike  roads,  ex-  representatives,  have  added  Manning 
tend  30  miles  from  the  office  of  pnblica-  Wakefield,  J.  Albert  O’Brien,  and  Leslie 
tion,  and  in  one  instance  a  route  extends  Rood  to  its  sales  staff.  Wakefield  was 


wie  Ks>ao.)  ei^ernser  was  elected  presi-  vrarr.Mi.i  instance  a  route  extends  Rood  to  its  sales  staff.  Wakefield  was 

‘he  Chamber  of  Commerce  of  v  n  assi^M  to  ffie  sjafe  house  miles.  These,  together  with  shorter  for  a  number  of  years  Eastern  manager 


-  -  --  -  --  ,,,a  _•  I  K.,  miics.  l  Iiesc,  lUSCinci  WIIU  suunci  a  nuiuLn;!  ui  ±:.d3icill  llldliagcr 

p'y-  ‘  J  *  hy  Detroit  News.  operating  over  lateral,  or  connect-  of  the  Farm  Press  Publishing  Company; 

William  Yost  Mor^n,  editor  and  pub-  ^  years  state  editor  jpg  rural  roads,  have  enabled  farmers  O’Brien  was  formerly  national  advertising 

lisfier  of  the  Hutchinson  (Kan.)  Daily  of  jhe  Providence  (R.  I.)  Bulletin,  has  within  a  wide  radius  to  receive  the  manager  of  the  Baltimore  Post,  while 
News  and  Herald,  and  former  lieutenant  Hofford,  assistant  state  Times  Herald,  afternoon  newspaper,  on  Rood,  formerly  with  the  Cleveland  Press, 


governor  of  Kansas,  recently  underwent  c<l'for,  has  been  appointed  state  editor.  jj,e  (jgy  publication. 


a  serious  eye  operation  in  a  Kansas  City 
hospital.  He  is  recovering. 

IN  THE  BUSINESS  OPHCE 


William  M.  O’Neil,  formerly  city  editor 
of  the  Springfield  (Mass.)  Union,  has 
been  promoted  to  night  news  editor. 


Franklin  Johnson  and  Walthall  Lit- 
tlepage.  former  San  Antonio  Evening 


IN  THE  BUSINESS  OFFICE  James  H.  Fificld,  formerly  industrial  Nnvs  reporters,  are  now  with  the  San  /^ninPAnn  QPPiMrc  /r-  i\  r- 

•  J  estate  editor  of  the  Springfield  .jnlonio  Light.  Kenneth  McCalla,  form-  ‘  j  t  #  a' 

PHARLES  \V.  BOGGS  has  resigned  (Mass.)  Union  is  now  night  city  editor,  erly  with  the  Light  is  now  with  the  Eve-  j.*™  Telegraph,  170-page  An- 

as  business  manager  and  secretarv-  n-  i.-_  w  o_i _ i _ ■ _ .  r _  ninn  nual  edition  m  12  sections.  Sunday. 


has  been  doing  special  work  on  the  Pacific 
coast  for  the  past  year. 

SPECIAL  EDITIONS 


^  as  business  manager  and  secretary-  ^Valter  W.  Schramm  has  resigned  from  ning  News, 
fieasurer  of  the  Oklahoma  City  Okla-  j^e  staff  of  the  Clci’eland  Times, 
koman  and  Times.  He  will  devote  his  „  ,  .  .  ,  , 


nual  edition  in  12  sections,  Sunday, 
March  8. 


Ben  Williamson  has  joined  the  repor- 


HOLDING  NEW  POSTS 


rdsoil  thnT’to“hfs  STntereS  Williamson  has  joined  the  repor-  HOLDING  NEW  POSTS 

'  ra  Lisrrh,,  orville  welch,  t 

neral  manager  of  the  Buffalo  Evening  .  .^o^rdman,  mu^sic  and  For*  American,  to  copy  desk  ^arch  13. 

dramatic  editor  of  the  St.  Paul  Dispatch-  Rew  York  World.  /■nt.i,  \  -r  -i.  n 

,  ,  Pioneer  Press,  has  returned  from  a  trip  Jack  Dalton,  from  copy  desk.  New  Tnbune,  7_-page 


^^eral  manager  of  the  Buffalo  Evening 

e.j  T«v  T  1  Pioneer  Press,  has  returned  from  a  trip  Jack  Dalton,  from  copy  desk,  New 

!jr- \  r'^’f  Seneral  manager,  York.  York  Doily  Nervs,  to  copy  desk,  New 

Wichita  (Kan  )  Eag/c.  with  Mrs.  Long,  ^  .  ^  ^  Times. 

returned  to  V\  ichita  recently  from  a  trip  ..i  '  ir  l •/ "  /  » t  \  namea  ciiy  _  i  u  i,  r  •  »  »  -4, 

to  Miami  Fla  ^  editor  of  the  Mobile  (Ala.)  Register,  to  Elarl  Overholt,  from  assistant  city  edi- 

’  c-  r,  I  ,  ;  t  fill  the  vacancy  caused  by  the  resignation  tor,  Bronx  Home  Netes,  New  York,  to 

George  S.  Brumback,  until  recently  on  Lynn  Hogin.  copy  desk.  New  York  Daily  News. 

joined  thradvertising'Ttaff  oTthe  ’Lone  William  D.  Mahoney,  formerly  of  the  Franklin  Brooks,  from  .New  Bedford 
8^/i  Pr,.cc  ^  sport  department  of  the  Buffalo  Courier,  (Mass.)  Standard,  to  copy  desk.  New 

,  tress- telegram  admitted  to  the  bar  and  has  be-  York  Daily  News. 


Blackwell  (Okla.)  Tribune,  72-page 


4e  Minneapolis  (Minn.)  Journal,  has 
joined  the  advertising  staff  of  the  Long 
Beach  ((3al.)  Press-Telegram. 


York  Daily  Nervs,  to  copy  desk.  New  P*’ogtess  edition,  March  1. 

Y'ork  Times.  '  ^ 

Elarl  Overholt,  from  assistant  city  edi-  NEW  PLANTS  AND  EQUIPMENT 
tor,  Bronx  Home  Nnvs  Neox  York,  to  OKLAHOMA  CITY  OKL.4HOMA 
copy  desk.  New  York  Daily  News.  U  .  .. 

a  npw  rVbcc 


NEWS  has  ordered  a  new  Goss 


Jack  Connolly  has  resigi^  gun  the  general  practice  of  law  in  Buffalo. 

Mvcrtising  stdiT  of  the  Buff oio  Evcntti^  t  q  ^  q 


Franklin  Br^ks,  from  Nerv  Bedford  high  speed  press  and  is  installing  new 
(Mass.)  Standard,  to  copy  desk,  New  type-setting  and  stereotyping  machinery, 
/  ork  Daily  News.  X  new  naner  warehmiQp  liac  Kppn  IpscmI 


M.  C.  Kearney  from  assistant  city  edi- 


I  ‘°  fi^<^ome  assistant  secretary  of  the 
fi*l“  I  Buffalo  Better  Business  commission. 


A  new  paper  warehouse  has  been  leased. 
Pierre  (S.  D.)  Capital  Journal  has 


,  .  .  troit  Times.  The  wild  life  page  of  the 

W  J.  Hofmann  advertising  manager  Detroit  Free  Press  which  he  once  edited 


Lee  Smits,  former  Seattle  newspa^r  tor  Worcester  )  Telegram  to  adjej  ^  linotype’  to  its  equipment, 

in,  IS  now  photoplay  editor  of  the  De-  staff.  Providence  (R.  I.)  News.  ,,  ,  ,,  .  , 

Jit  Times.  The  “wild  life”  nage  of  the  d..„.i,  ivi,:._...  f _ Register  I 


It  IS  !  I  of  jhg  Portland  Oregonian,  is  one  of 


Vetroit  tree  Vress  which  he  once  edited  dsco  (Cal.)  Herald  to  Mobile  (Ala.) 

liar  oi  tfiree  incorporators  of  “the  Portland  Rose  ‘vJler  'rLnn  rw  Register  editorial  department.  a  new  duplex  rotary  l^page  press, 

on  the  Festival  association,  which  has  charge  joJnS^staff^^  the  dSaL  Lloyd  Northard,  from  sports  staff,  (N.  Y.)  yo«mu/-iVewr,  recently 

of  Portland’s  big  annual  floral  fete.  staff  of  the  Derofiir  f  Ill.)  HertUd.  Detroit  Free  Press,  to  sports  staff,  De-  installed  a  new  Ludlow  Typograph. 

(3ecil  L.  Shepard,  of  the  Denver  ‘.Up  -nr  t  t.  c  r»  i  •  u  Wakefield  (Mass.)  DaiVy /<em  recently 

the  Denver  Ad  Gub.  Arthur  J.  Qumn  of  the  Boston  Amen-  editor,  Raleigh  (N.  C.)  Times.  L  iTdlow 


Russell  W.  Whitney,  from  .Von  Fran-  has  broken  ground  for  a  new  building 
weo  (Cal.)  Herald  to  Mobile  (.Ala.)  j^  the  downtown  district,  and  will  install 


a  new  duplex  rotary  16-page  press. 

Ithaca  (N.  Y.)  Journal-News,  recently 
installed  a  new  Ludlow  Typograph. 


I  u  t.  r>-i  J  4-  •  ean  city  staff,  has  been  tarnsferred  to  the 

aL  rW  i"irf  Lawrence  office  to  take  charge  of  the 

Merrimack  Valley  edition  of  the  paper. 


News,  and  Mrs.  Biles  are  parents  of  twin 
»ns  born  March  5. 

IN  THE  EDITORIAL  ROOM 


Arthur  J.  Quinn,  of  the  Boston  Ameri-  editor,  Raleigh  (N.  C.)  Times, 
n  city  staff  has  been  tarnsferred  to  the  Vance  Dolan  from  the  Canton  (O.) 

iwrence  oflke  to  take  charge  of  the  to  the  Mansfield  (O.)  Journal. 

errimack  Valley  edition  of  the  paper.  j  c  u-  r  ■  « 

.  J.  Edward  Sullivan,  from  night  staff. 


Cleveland  Commercial  recently  pur¬ 
chased  its  second  Ludlow. 


S.  J.  Doss,  assistant  spprt  _  editor,  Boston  Advertiser  to  city  staff,  Boston  TLTAROLD  M.  OLSON,  city  editor  of 
Fort  Wayne  l^lxxA.)  Netvs-Sentmel  has  American.  the  Winona  (Minn.)  Daily  Repub- 

taken  over  the  snorts  desk,  following  _  .  „  .  ....  . .  fl _  rr.  ..... 


taken  over  the  sports  desk,  following 
the  resignation  of  Robert  L.  Beard  to 


of  the  T  M.  LIMPUS  has  been  promoted  enter  the  real  estate  business  at  San- 

is  sig-  *  from  the  copy  desk  of  the  New  dusky,  O.  ' 


Ted  Brewer,  from  Little  Rock  (Ark.)  Bean  Herald,  to  Miss  Fern  Andrews, 
News  to  staff,  San  Antonio  Evening  instructor  in  music  at  the  Winona  State 
News.  Teachers’  college,  March  13. 


fork  Daily  Netvs  to  the  Sunday  depart-  H.  T.  Hasselquist,  news  editor  of  the 

"Ort  of  that  newspaper.  St.  Paul  Dispatch,  is  ill.  L.  L.  Perrin.  (Okla.)Arc«-5.  to  5a«  Antonio  Evening 

.’linr  ^V.  A.  Field  has  been  made  editor  of  c'ty  has  assumed  his  duties.  r;,„ 

pajK  ‘^Stillwater  (Okla.)  Advance.  John  M.  Gearly,  former  reporter  of  v.  dwards.  fri^  Chicago  C  ty 

.Hr.  W.  M  WalkL  for  tb.  nact  18  mnnth,  the  Trenton  Times,  has  returned  to  the  ^ews  Bureau,  to  staff,  aiicago  Tribune. 


" I  A  uccii  iiiauc  « 

page?  I  ^  Stillzvater  (Okla.)  Advance. 


ful  e.v  W.  M.  Walker,  for  the  past  18  months  the  Trenton  Times,  has 
expect  hnnday  editor  of  the  Jacksonville  (IHa.)  news  staff  of  the  jiaper. 


Jack  Hazle,  from  Detroit  News,  to 


fimes-Union,  has  resigned  to  become  H.  B.  Crozier,  who  covers  politics  fcir  ’  _ ^ 

JMociated  in  an  editorial  capacity  with  the  St.  Paul  Dispatch-Pioneer  Press,  is  rHANPFg  r»F  rtWN 
Peninsular  Publishing  Company,  recovering  from  a  severe  illness. 


CHANGES  OF  OWNERSHIP 


Felicia  Gizyeka,  niece  of  J.  M.  Patter¬ 
son  of  the  Chicago  Tribune,  to  Drew 
Pearson  of  Swarthmore,  Pa.,  March  12. 


lYTF.MBERS  of  the  industrial  journal- 
ism  classes  of  Oregon  Agricultural 
College  will  spend  their  Spring  vacation 
in  Portland  and  will  visit  newspaper 


Timpa,  Fla.,  pubHshers  of  Suniland  and  Lawrence  Sheppard,  San  Antonio  JOSEPH  F.  PALMER  has  sold  his  plants  and  commercial  printing  houses. 
etching  House  News.  Evening  News  police  reporter,  has  en-  "  controlling  interest  in  the  Bath  The  trip  is  sponsored  by  Sigma  Delta 

Anard  W.  Littman,  formerly  with  the  tered  a  hospital  for  an  operation.  (N.  Y.)  Steuben  Advocate,  a  daily,  to  Chi.  O.  C.  Leiter,  managing  editor  of 
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the  Portland  Tclegratii,  has  invited  tlicni 
to  a  dinner  in  the  Telegram  building. 

Harper  Leech,  tinancial  writer  tor  the 
Chicago  Tribune;  told  students  of  the 
Medill  School  of  Journalism  "tiow  to 
Make  Business  News  Interesting"  in  a 
recetit  public  lecture.  Leech  was  former¬ 
ly  managing  editor  of  the  Dcinrr  Ex¬ 
press. 

Jerome  D.  Barnum,  publisher  of  the 
Syracuse  (N.  V.)  Post  Standard,  ad¬ 
dressed  students  in  the  Deixirlment  of 
Journalism  at  Svracuse  L'niversity  lues- 
day  on  "What  the  I’uhlisher  hxpects  of 
the  Xewspaiter  \V  orker." 


ON  THE  MECHANICAL  SIDE 

W  ILLLAM  J.  KOGKKS,  for  several 
”  years  Sunday  foreman  of  the  7  ren- 
1(1)1  Times- Ad'certiser,  has  been  made 
day  foreman  of  the  Times. 

PRESS  ASSOCIATION  NOTES 

VICTOR  G.  C.  EUB.KNK  left  New 
’  York  late  last  week  for  San  Fran¬ 
cisco  to  sail  from  there  to  Tokio,  April 
4,  to  become  Tokio  correspondent  of  the 
.Associated  I’re^s,  relieving  Charles  E. 
Kloeber,  returning  to  this  country  on 
account  (.)f  illness.  Eubank  was  formerly 
attached  to  the  cable  staff  of  \.  I’.’s 
New  York  office.  He  has  been  with  tlie 
press  association  since  1921,  joining  the 
service  as  as.sistant  city  editor  of  the  L(i.< 
.Ingeles  E.vamincr.  He  started  news- 
pai)er  work  in  K)03  on  the  Kansas  City 
.Star.  He  has  also  served  on  tlie  Chicago 
Record-Herald,  Chicago  7  ribunc,  and 
Chicago  P.xamincr. 

W.  G.  Head,  formerly  of  the  San  .In- 
tonio  (Tex.)  News,  now  is  assistant 
manager  of  the  International  News  Serv¬ 
ice  bureau  iti  Kansas  City,  succeeding  S. 
J.  Hughes,  transferred  to  St.  Louis. 

H.  C.  Renegar,  formerly  night  filing 
editor  in  the  Raleigh,  N.  C.,  has  tieen 
appointed  correspondettt  iti  charge  of  the 
Charlotte  bureau  by  the  .Associated  Press. 

Jack  Bernstein,  who  left  the  St.  Paul 
office  of  the  United  Press  to  serve  that 
organization  in  Havana,  has  returned  to 
St.  Paul. 


ADVERTISING  AGENCY  AFFAIRS 


g  HARTFORD  POWELL,  of  Bar- 
ton.  Durstine  &  Osborne,  Inc.,  New 
York,  who  won  one  of  the  Bok  adver¬ 
tising  awards  for  copy  prepared  for 
Macy’s  New  York  department  store, 
was  principal  speaker  at  the  meeting  of 
the  Cleveland  Advertising  Club  last  week, 
where  he  asserted  that  more  life  is  needed 
in  store  advertising. 

"Highbrow  writing",  he  contended, 
“has  a  tendency  to  make  copy  far  too 
serious.  .An  advertiser  should  put  life 
and  joy  and  sparkle  into  paid  notices,  in 
order  to  stimulate  interest  in  them  and 
hold  reader's  attention.” 

Rufus  .A.  Choate,  who  was  editor  of 
Toronto  Sunday  U’vrid  when  it  was 
taken  over  by  the  Toronto  Star,  has  be¬ 
come  an  executive  member  of  the  staff 
of  J.  J.  Gibbons  Advertising  Agency, 
Toronto.  Mr.  Choate  started  his  news¬ 
paper  career  on  the  Peterboro  (Ont.) 
Examiner  and  has  seen  service  on  dailies 
in  Toronto.  Montreal,  Calgary  and 
several  U.  .S.  cities,  being  at  one  time  a 
member  of  the  Congressional  Press  Gal¬ 
lery,  Washington. 


Wallace  M.  Findlay,  for  the  past  five 
years  associated  with  the  J.  J.  Gibbons 
.Advertising  Agency,  Toronto,  and  prior 
to  that  with  the  Willys-Overland  Com¬ 
pany,  Toledo,  has  joined  the  Clarke  E. 
Locke  .Advertisitig  Agency,  Toronto. 


The  Midland  Advertising  .Agency,  Cin- 
citinati,  has  removed  its  offices  to  new 
and  larger  quarters  in  the  newly  erected 
.Atlas  National  Bank  Building.  Expan¬ 
sions  in  both  personnel  and  service  are 
beitig  rapidly  made  by  the  Midland 
.Ageticy,  tlie  latest  addition  to  its  staff  be¬ 
ing  that  of  Eugene  S.  Mittendorf  who  on 
.April  1.  leaves  his  present  post  as  pub¬ 
licity  director.  United  States  Playing 
Card  Company,  Cincinnati. 


Robert  F'.  Ramsay,  vice-president, 
James  F'.  Newcomb  &  Co.  Inc.,  New 
A'ork,  N.  Y.,  addressed  the  current  meet¬ 
ing  of  the  advertising  class  conducted  by 
the  Educational  Depiirtment  of  the  Jersey 
City  Y.  M.  C.  .A.  under  the  auspices  of 
D.  B.  Jetmore,  F'ducational  Director. 


Winthrop  C.  Hoyt,  son  of  Charles  W. 
Hoyt,  of  the  Charles  W.  Hoyt  Company, 
Inc.  is  visiting  this  country  for  a  few 
weeks  as  special  representative  of  \\\  S. 
Crawford,  Ltd.  of  London.  Mr.  Hoyt 
has  I)ecn  with  the  Crawford  Company 
for  the  past  year,  and  previously  was 
ci'iinected  with  Harper's  Baaar  and 
.  imcrican  Agriculturist. 


The  General  Advertising  .Agency  has 
been  established  at  Buffalo  by  Gerhardt 
and  .Alfred  Hauser,  with  offices  at  Hertel 
avenue  and  Colvin  parkway.  Gerhardt 
Hanser  formerly  was  editor  of  the  Furni¬ 
ture  Index,  a  trade  paper  published  at 
Jamestown. 


The  Blackburn  .Advertising  Agency  of 
Dayton.  O..  has  been  incorporated  with 
?50.IKX)  capital. 


Raymond  FL  Walz  of  the  Walz-Wcin- 
stock  Advertising  Agency,  Buffalo,  has 
1)een  appointed  chairman  of  a  new  pub¬ 
licity  committee  appointed  by  the  Buffalo 
Chamber  of  Commerce. 


ASSOCIATIONS 

TRANSAS  WOMEN’S  PRESS 
ASSOCIATION  recently  elected 
Mrs.  R.  II.  Truebio(Ki.  associate  editor  of 
the  i'atcs  Center  (  Kan.)  Times,  presi¬ 
dent. 

Arkansas  Press  Association  will  hold 
its  annual  summer  convention  at  FT 
Dorado.  .Ark.,  .May  14-16.  Giarles  .A. 
Berry,  publisher  of  the  EA  Dorado  Xcii's 
will  b(  host. 

Hub  Journalists  Club  of  Boston, 
Mass.,  celebrated  its  38ih  anniversary 
by  a  dinner  and  dramatic  entertain¬ 
ment  recently. 

Boylston  Street  Advertising  Asso¬ 
ciation,  Boston,  recently  elected  the 
following  officers:  president,  Ernest 
M.  Steele;  vice-president,  F'rederick 
FT  Jackson;  treasurer,  Terry  B. 
tiordon. 

New  England  Newspaper  Alliance 

discussed  free  publicity,  advertising  copy 
and  advertising  rates  at  its  March  meet¬ 
ing  in  Boston  recently.  Harry  B.  .Shap 
leigh  of  the  Julius  Alathews  .Advertising 
.Agency,  Boston  and  Cornelius  Decker, 
advertising  manager,  .l/aHf/ic.rtcr  (N.  H.) 
Cnion-l.ccuicr  were  among  the  speakers. 

Advertising  Club  of  Brooklyn  this 
week  voted  to  raise  $15,000  to  organize 
a  Brooklyn  Division  of  the  New  York 
Better  Business  Bureau.  J.  T.  Bellau, 
advertising  manager  of  Looser  &  Co., 
Brooklyn,  is  in  charge  of  arrangements. 

Six-Point  League,  New  York  special 
representatives  society,  have  arranged  a 
luncheon  in  honor  of  John  G.  Ham  to  Ite 
held  at  the  .Advertising  Giib  of  New 
York,  March  24. 

Advertising  Club  of  New  York  now- 
plans  to  run  two  special  trains  to  the 
21st  annual  convention  of  the  .Asso¬ 
ciated  Advertising  Clubs  of  the  World 
to  be  held  in  Houston,  Tex.,  May  9 
to  15.  Trains  will  leave  New  York 
May  7  with  a  stop-over  in  St.  Louis. 


The  burning  issue  in  many  households 
is  an  old  dame. — .Vcrc  York  'Telegram- 
Mail. 

"1  miss  my  hu.shand,”  wails  an  .Ar¬ 
kansas  woman.  .Aim  lower,  madam. — 
/  h's  Moines  Capital. 

Necessity  isn't  the  mother  of  inven- 
t.un.  If  you  think  it  is.  read  a  list  ot 
patents  issued.—/;/  Paso  Herald. 

If  a  g).)od  citizen  waits  until  he  has 
been  married  fifty  years,  he  may  get  his 
name  in  the  patters. — Sandusky  Register. 


F'aith  is  the  greatest  thing  in  the 
world ;  millions  have  fought,  bled  and 
died  for  doctrines  they  never  read  and 
did  not  uiKlerstand. — Don  .Marquis,  New 
York  Herald  Tribune. 


WE  DO 
OUR  WORK 
WITH  THE 
SAME  INTEREST 
AND 

ENTHUSIASM 
AS  IF 

WE  OWNED 
EVERY 
NEWSPAPER 
WE  SERVE 


Our  COMPLETE  checking 
service  handles  the  entire  de¬ 
tail  work  of  supplying  ‘‘check¬ 
ing  proofs”  to  every  agency 
and  advertiser  promptly — and 
— efficiently. 

WE  DO  IT  ALL 

from  a  few  cttmitlete  copies. 


The  Advertising 

CHECKING  BUREAUk 

538  So.  CIvk  St.  15-19  East  26th  SL 


CHICAGO 


NEW  YORK 


A'et  some  women  are  imitortant  enough 
to  get  in  the  rotogravure  section  without 
the  help  of  a  bathing  suit. — .Vcif  York 
'Eelegrain-Mail. 


If  there  must  be  wintFliield  stickers 
why  not  produce  one  to  read:  "Don't 
hug  the  driver?" — Baltimore  Sun. 

( )ne  swallow  does  not  make  summer, 
but  one  swallow  of  moonshine  may  make 
a  long  good  night. — Cincinnati  Times 
.Star. 

.As  a  general  thing  a  self-made  man  is 
a  lucky  stiff  who  has  happened  to  marry 
the  right  woman. — raneouz-er  Sun. 

Praise  is  deserved  anyway.  It  takes  a 
clever  father  to  think  up  those  bright 
.sayings  of  his  child’s. — Xezv  York  Tele¬ 
gram-Mail. 


,A  philosopher  is  just  an  ordinary  man 
who  has  whittled  down  his  ambition  to 
lit  his  capacity. — Baltimore  Sun. 


W  on.'ler  which  muscles  those  electric 
hobby  horses  exercise  that  a  flivver 
doesn’t? — Des  Moines  Tribune. 


.A  critic  remarks  that  "half  the  women 
in  the  world  retail  gossip.”  Are  we  to 
assume  that  the  other  half  are  in  the 
manufacturing  business?  —  Waterloo 
'Tribune. 


The  Danbury  News 

DANBURY,  CONN. 

Population,  Danbury,  22325 
Circulation,  Danbury  News,  7100 


The  Danbury  News  had  the  largest  lineage  in 
1924  of  any  paper  of  7000  circulation  in  the  coun¬ 
try.  It  published  a  daily  average  of  81.85  columns. 


The  lineage  was: 

Local 

National 

Classified 

Total 


5,579,315  agate  lines 
1,360,170  “ 

585,777 


7,525,262 


Flat  Advertising  Rate: 

30  cents  an  inch,  mats  or  electros. 

36  cents  an  inch,  composition  advertising. 


Editor  &  Publisher  for  March  21,  1925 


25 


FASTER  COMPOSIT 


of  Newspaper  Headings,  Classified  and  Disp 

Faces  from  All  Magazines  Mixed  in  the  Sam 


LINOTYPE 


TRADE 


TWO  STAj 
MAIN  MA( 
split  or  full 
interchanget 
with  other  L 


‘TWO 

STANDARD 

AUXILIARY 

MAGAZINES 

interchangeable 

with  other 

Linotypes 


EASY  MAGAZINE  SHIFT 
Magazines  are  counterbalanced 
so  that  a  light  touch  swings  either 
into  operative  position 


A  TOUCH 
ON  A 

KEYBUTTON 

shifts  the 
keyboard  action 
from  main  to 
auxiliary 
magazines 


A  SINGLE 
POWER-DRIVEN 
KEYBOARD 
operates  both  main 
and  auxiliary 
magazines 


Ask  the  nearest  agency  to  send  you  the  folder  “Suggested  Headletter  Layouts  for  the  Model  26  Linotype' 

and  full  information  about  this  machine 


MERGENTHALER  LINOTYPE  COMPANY 


Brooklyn,  Neiv  York 

ACE^CIES  IN  THE  PRINCIPAL  CITIES  OF  THE  KORLD 


CANADIAN  LINOTYPE  LIMITED 
TORONTO 


SAN  FRANCISCO  CHICAGO 
NEW  ORLEANS 


[composed  entirely  on  the  linotype  in  bodoni  and  bodoni  book] 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD  DAILY  ROTO  SECTION 

Cross  Word  Puzzles  Set  by  Machine— Burbank  Signs  Con-  4  Page.  Rotogravure 

tract  With  Coast  Syndicate — Cooper  Writes  for  Newspapers  „„  April  1,  C.  C.  Lane,  Buuneu 

— ^ — — . .  .  -  Manager  Announce* — Increase 

SERVICE  of  artists  in  the  preparation  new  features,  "Reel  Tips,”  a  one  column  Rate*  10  Cent*  a  Line 

of  cross  word  puzzles  for  half  tone  illustrated  feature  for  the  fisherman  and  _ 

repnxluction  is  no  lonner  required  by  outdoor  enthusiast,  and  "Cross  Sections 

the  Brooklyn  Eagle.  John  F.  Freeman,  of  History,”  stories  on  interesting  events  The  Nev)  York  tvenmg  lost  will 
comixjsing  room  foreman,  has  discovered  in  American  history.  "Reel  Tips”  is  start  publication  of  a  daily  four-page 
the  black  and  white  numbered  squares  being  written  by  "Jobby”  Jensen,  "Cross  rotogravure  section  April  1,  C.  C.  Lane, 
can  tie  constructe<i  on  type  setting  ma-  Section  of  History"  by  Robert  M.  business  manager,  annouiKe<l  this  week. 


chines  witli  greater  accuracy,  less  cost,  Williamson.  “Our  Oiecker  Column  by 
and  considerable  time  saving.  Mr.  tree-  F.  H.  Ketchum  written  for  checker  fans 
man  e.xplained  the  method  to  Editor  &  is  another  Register  and  Tribune  release. 
Pi  iii.i.siiKK  this  week. 

"We  were  often  troubled,”  he  said,  by  T.  C.  Davidson,  pioneer  syndicate  man, 
mistakes  tnaile  bv  artists  who  drew  our  has  severed  his  connections  with  the 


EVENING  POST  TO  ADD  possible  by  the  refinements  of  roto¬ 

gravure.  Our  idea  with  the  new  four- 

DAILY  ROTO  SECTION  liage  section  will  be  to  parallel  as  nearly 

_  as  possible  the  news  of  the  day  with 

Will  SUrt  I**uing  4  Page*  Rotogravure  "‘'’^.‘S^'enE'^rdvertisers  have  long  ex 
on  April  1,  C.  C.  Lane,  Bu*ine*s  pressed  satisfaction  with  weekly  roto- 

Manager  Announce* — lncrea*e  gravure,  but  often  they  have  been 

Rate*  10  Cent*  a  Line  dissatisfied  in  that  their  advertisemenU 

appeared  at  the  time  stores  were  closed 
Xow  their  copy  will  appear  on  the  same 
The  Ncu>  York  Evening  Post  will  day,  for  example,  as  the  special  sale* 
start  publication  of  a  daily  four-page  covererl  are  taking  place, 
rotogravure  section  April  1,  C.  C.  Lane,  “It  is  entirely  appropriate,  we  think, 
business  manager,  annouiKeil  this  week,  that  the  Evening  Post  should  be  the 
This  history  making  innovation  is  the  first  paper  to  take  a  step  of  this  sort, 
result  of  long  study  and  discussion  fol-  tiecause  it  was  the  first  to  print  a 
lowing  a  suggestion  made  by  John  C.  graphic  section  on  a  week  day. 

Martin,  vice-president  and  general  man-  “.\lr.  Martin  is  resjxinsible  for  the 
ager,  Mr.  l^ne  said:  idea.  He  has  long  hojxd  for  the  pos- 

The  four-page  rotogravure  pictures  sibility  of  a  press  which  would  be  cap- 


ction  of  History"  by  Robert  M.  business  manager,  annouiKeil  this  week, 
illiamson.  “Our  Cliecker  Column”  by  This  history  making  innovation  is  the 
H.  Ketchum  written  for  checker  fans  result  of  long  study  and  discussion  foL 
another  Register  and  Tribune  release,  lowing  a  suggestion  made  by  John  C. 

-  Martin,  vice-president  and  general  nian- 

T.  C.  Davidson,  pioneer  syndicate  man,  ager,  Mr.  l^ne  said : 


cross  word  puzzles,  which  necessitated  the  Herald  Tribune  Syndicate,  Xew  York,  will  be  a  permanent  part  of  the  regular  able  of  turning  out  rotogravure  pictura 

making  of  new  plates.  One  day  1  sat  He  informed  Editor  &  PiHi.isiii-ji  he  daily  issues  of  the  Evening  Post.  The  along  with  tlK-  news.  We  are  now  do- 

down  at  a  linotype  machine  to  see  if  I  "as  not  ready  to  announce  his  future  8-page  Saturday  Graphic,  at  present  pub-  iug  the  next  best  thing  by  having  two 

couldn’t  put  it  to  work  in  the  place  of  plans.  Mr.  Davidson  was  manager  of  lished  by  the  Post,  will  not  be  affected  sections. 


inaccurate  human  lieings.  The  experi-  the  New  York  Herald  Syndicate  under  by  tlK-  change. 


ment  proved  successful.” 


AW  that  was  necessary,  he  said,  was  member  of  the  Herald  Board  of  Control 
the  addition  by  the  linotype  company  of  and  Executive  Committee. 


James  Gordon  Bennett  and  was  also  a  Official  announcement  of  the  section's  s 


“As  a  sort  of  trial  balloon,  we  ran  a 
pecial  Inaugural  Day  rotogravure 


type  high  quads  to  form  the  black 
squares.  Superior  figures  are  used  tc 


addition  will  not  be  made  until  March  section  to  test  any  possible  difficulties  in 
28,  but  Mr.  l^ne  confirmed  reixirts  heard  handling  such  an  enlarged  newspaper  on 
bv  Editor  &  Pi  blisher  and  is-iutl  the  the  streets  and  in  the  mailing  rooms. 


Miss  W'ilella  Waldorf,  in  charge  of  the 


designate  the  different  blanks,  the  “down  Post  Syndicate,  and  the  Xew  York  office 


following  exclusive  statement ; 

“For  the  first  time  in  history,  a  roto- 


We  found  it  worketl  smoothly  and  the 
demand  was  unexpectedly  large,  and 


rules”  now  run  in  ordinary  magazine  of  the  Ledger’  Syndicate,  Philadelphia,  gmavure  picture  feature  section  will  be  therefore  we  decided  we  were  ready  to 
channels.  The  horizontal  lines  are  cast  has  been  appointed  assistant  to  John  issued  as  part  of  a  regular  daily  news-  make  “any  rertogravure  a  ^^iiermanent 


separately  and  insertecl  on  the  stones. 
.-\nswers  to  puzzles  are  also  set  on 


Anderson,  dramatic  editor  of  the  Xetf 
York  Evening  Post,  replacing  E.  S. 


the  linotypes,  this  lK‘ing  made  possible  Colling  who  resigned  effective  March  21. 
by  the  installation  of  a  font  of  typewriter  Elsa  Umla  has  been  placed  in  charge  of 
characters.  the  syndicate.  Miss  Waldorf  will  write 

Xow  inizzles  roughly  constructed  on  the  Post’s  moving  picture  reviews. 

grajih  jiaiier  by  Eagle  readers  can  be  - 

sent  direct  to  the  composing  room  and  Jack  Lait,  editor  of  International 


paper. 

“In  taking  this  pioneer  step  we  have 
Ix-eii  moved  by  two  outstanding  con¬ 
siderations. 

“In  the  first  place,  readers  are  de- 
inanding  more  and  more  pictures  with 
the  news  of  the  day.  .Xiid  they  want 


make  daily  rotogravure  a  iiermanent 
feature  of  the  Evening  Post.” 

Editorial  direction  will  be  handled 
from  Xew  York.  Thomas  McVeigh, 
rotogravure  editor,  will  remain  in  charge 
with  probable  additions  to  the  staff. 

Advertising  in  the  new  section  has 
been  set  at  a  10  cent  a  line  increase  over 


linotype  operators,  without  the  help  of  Feature  Service,  is  creator  of  a  new 


International  particularly  the  quality  of  pictures  made  regular  contract  rates. 


artists.  comic  strip  for  King  Features  Syndicate, 

The  Eagle  obtains  all  its  puzzles  from  |nc.,  Xew  York,  entitled  “Gus  and 
readers  by  offering  $5  each  for  those  Gussie.” 

accepted  and  published.  In  this  way  the  - - — ■ 

editors  have  more  than  1,000  each  week  “Prunes  and  Prisms”  by  Percival  Prim 
to  pick  from.  They  arc  distributed  to  is  a  new  daily  feature  in  verse  being 
newspapers  by  TTiompson  Feature  Ser-  handled  by  the  McClure  Newspaper 


vice,  Xew  York. 


Syndicate,  Xew  York. 


Luther  Burbank,  plant  wizard,  has  now  Mrs.  Edith  Gould  VV’ainwright,  daugh- 
authorizerl  his  lir.st  series  of  news^per  ter  of  George  J.  Gould,  has  written  “'The 
articles  to  lie  liandled  by  the  C.  C.  Life  Story  of  a  Rich  Girl”  for  news- 
Powell  Xewspaper  Features,  San  Fran-  papers  through  King  Features  Syndicate, 
cisco.  The  articles,  to  run  in  a  six-day  Inc.,  Xew  York.  It  runs  to  20  daily  in- 
release,  are  written  in  collaboration  with  stallments,  illustrated. 

Elizalieth  Urquhart.  They  will  appear  - 

under  tlx-  caption  “In  the  Garden  with  “Half  Told  Tales”  by  Dr.  Henry  Van 

Burbank”. _  Dyke  has  been  added  to  the  feature  list 

of  McClure  Xewspaper  Syndicate,  New 
York. 


Merian  C.  Cooper,  explorer  and  maga¬ 
zine  writer,  who,  with  two  other  Ameri¬ 
cans,  witnessed  the  migration  of  wild 
Persian  tribes  from  the  lowlands  beside 
the  Persian  Gulf  to  the  interior  plateaus 
in  search  of  grass,  has  written  his  ex¬ 
periences  in  a  series  of  two  articles  for 
newspaixrs  through  the  Metropolitan 
Newspaper  Service,  Xew  York. 


Unbreakable 
Ludlow  Italics 

Examine  the  two  specimens  of  italic  below  and 
choose  the  one  you  like  best. 


NOME  PICTURES  ARRIVE 

P  &  A  Photo*  Brought  by  Dog  Team, 
Boat  and  Seaplane 

First  pictures  of  the  race  made  by 
Gunnar  Kasson  across  frozen  .\laskan 


J.  X.  (“Ding”)  Darling,  cartoonist,  snows  with  his  dog  team  bearing  serum 
Herald  Tribune  Syndicate,  New  York,  is  to  diphtheria  stricken  Nome  were 
seriously  ill  at  his  home  in  Des  Moines.  brought  to  Chicago  by  Pacific  and  At- 


— -  lantic  Photos,  after  a  journey  of  2,6(X) 

S.  L.  (“Roxy  ’)  Rothafel,  director  of  miles,  involving  almost  every  form  of 
the  Capitol  Theater,  New  \ork,  and  transportation,  from  dog  team  to  air- 


friend  of  radio  fans,  has  contracted  to  plane. 

fni*  ill#*  r'liiVaoTk  T'rtKitno 


wTite  for  the  Chicago  Tribune  News¬ 
papers  Syndicate. 


The  jiictures  taken  in  Nome  by  Pacific 


\1HE  BETTER] 
[NAME  IS,  T 
>  CONSISTENT! 

\  ADVERTISE! 
UT  WELL  KN 


This  was  clipped  from  a  prominent 
paper.  It  is  a  specimen  of  full-kerning 
single-type  italic,  and  is  reproduced 
here  exactly  as  printed  in  that  paper. 


and  .Atlantic  photographers  who  had  There  are  nine  broken  or  battered 
lx,en  awaiting  the  arrival  of  the  serum,  letters  in  this  specimen. 


The  ledger  Syndicate,  Philadelphia,  were  turned  over  to  Capt.  Hegness,  who 
announced  this  week  a  new  weekly  rushed  870  miles  from  Nome  to  Nenana 
chiklren’s  feature  called  “Through  the  in  a  record  trip,  traveling  eighteen  hours 
(iates  of  Fairyland",  written  by  C.  S.  a  day,  according  to  P.  A.  .Allison, 
Hammock,  and  illustrated  with  silhouette  Chicago  manager  of  Pacific  and  .Atlantic, 
drawings  by  Mrs.  Hammock.  It  is  sup-  .At  Nenana  Hegness  boarded  a  train 
plierl  in  a  seven-column  or  eight-column  leaving  for  Seward,  400  miles  distant. 

mat.  -  .At  .Seward,  the  steamship  .Alaska  was 

Noted  figures,  in  all  branches  of  sport  waiting,  steam  up.  The  bundle  of  plates 
have  written  articles  for  the  Ix'dger  Syn-  turned  over  to  the  captain  of  the 

dicate,  Philadelphia,  to  appear  under  the  Alaska. 


THE  BETTER 
NAME  IS,  THI 
CONSISTENT! 
ADVERTISED 
IT  WELL  KNO 


The  same  wording  used  in  Figure  1  is 
shown  in  this  specimen,  but  it  has  been 
reset  in  one  of  the  many  beautiful 
faces  of  Ludlow  non-hreakahle  italic. 
The  letters  have  the  full-kerning  ef 
feet,  hut  with  no  kerns  to  break  off. 


title  “My  Greatest  \  ivtorv  and  How  I  ^t'uttle,  LIOO  miles  south,  B.  AV. 

Won  It.”  Hellings,  coast  representative  of  the 

„  ,,  ~  ■  ,  ,  Pacific  and  .Atlantic  Iffiotos,  started 

.Senator  I-ord,  vaudeville  monolo-  north  with  a  seaplane.  At  Cape  Lazon 
gist,  IS  now  producing  a  stickful  humor-  .KK)  miles  north  of  .Seattle,  Hellings  put 
our  feature  entitled  "One  Minute  Mono-  out  in  a  speed  boat,  and  received  the 
logues  h.r  the  National  Newspaper  plates,  heavilv  wrapped  in  oilcloth,  as 


Service,  Oiicago.  they  were  lowereil  over  the  side  of  the 

• - -  .ship. 

Hct^;  P.  Alartin.  Jr.,  manager  of  the  Fifteen  minutes  later,  Hellings  was 
Des  Moines  Register  and  Tribune  Syuuli-  speeding  back  to  .Seattle  in  the  seaplane, 

rate  visited  New  Aork  this  week.  He  arriving  there  15  hours  before  the 

^  making  a  business  trip  through  the  steamship  .Alaska.  From  Seattle  the 

East.  His  syndicate  has  prepared  two  pictures  were  distributed. 


With  the  Ludlow  you  print  from  sharp,  clear-cut  new  slugs 
that  are  cast  fresh  for  every  issue  by  your  own  compositors 
right  in  your  own  composing  room.  Ludlow  slugs  will  not 
break  or  give  way  under  extreme  pressure  of  the  steam  table. 

The  newspaper  equipped  with  a  Ludlow  has  no  cause  for  using 
worn,  battered  or  broken  faces  because  it  sets  matrices,  not  type, 
and  with  the  Ludlow  there  is  always  an  abundance  of  matrix 
faces  in  any  size  up  to  60  point  including  bold  and  extended. 

Ludlow  Typograph  Company 

/jPTTpIpr  2032  Clyboum  Avenue 

tHAm  CHICAGO 


San  Francisco,  Henrst  Building 
Atlanta,  41  Marietta  Street 


New  York,  World  Buildinl 
Boston, 261  Franklin  Street 


LUDUOW  QUALITY  COMPOSITION 
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Editor  &  Publisher  for  March  21,  1925 


WASHINGTON  MEN  BAFFLED  IN  ATTEMPT 
TO  REPORT  COUZENS  TAX  PROBE 


Secrecy  Veils  Hearings  of  His  Committee  and  Only  Meager 
Reports  Issued  24  Hours  Later — Question  of  Printing 
Returns  Still  Unsettled 


Although  the  committee  conducted  its 
private  iiuiuiry  into  prohibition  enforce¬ 
ment  weeks  ago,  copies  of  the  testimony 
are  yet  to  be  printed,  although  the  usual 
single  typewritten  transcript,  24  hours 
old,  was  available  the  day  following  each 
secret  hearing. 


SENATE  PRESS  GALLERY  PAQt 

Warren  Fight  Draws  Washington  Ca  11 
in  Full  Force 


Xot  even  during  the  tense  World  ifi 
and  League  of  Nations  days  has  tht  ^ 
The  palpable  efforts  made  to  throw  ate  Press  Gallery  presented  a  mor«i 
newspaper  correspondents  off  the  track  mated  and  crowded  scene  than  « 

Df  the  committee  investigation  have  merely  ^  i,en  the  Senate  rejected  Monday 
served  to  emphasize  further  the  increas-  '  -  - 


By  J.  BART  CAMPBELL 

OVashington  CorresfondeHt,  Editor  &  Publisher) 


Washington,  D.  C.,  March  19. — News¬ 
paper  correspondents  at  the  national  cap¬ 
ital  are  speculating  as  to  how  extensively 
the  public  is  to  be  taken  into  the  con¬ 
fidence  of  the  Treasury  Department  re¬ 
garding  the  1924  income  ta.x  returns  just 


paper  readers  respecting  matters  of  public 
record  in  the  Internal  Revenue  Bureau. 

Although  U.  S.  Senator  William  H. 
King,  one  of  the  committee  members, 
has  fought  for  open  sessions  and  unre¬ 
stricted  publicity  since  the  committee  in- 


made,  or  of  the  special  Senate  committee  vestigation  was  started  last  spring,  news 
investigating  the  Internal  Revenue  Bu-  paper  men  have  lieen  hampered  by  un- 
reau  behind  doors  closely  guarded  against  usual  secrecy  in  their  efforts  to  learn  all 
publicity.  tliat  a  committee  duly  appointed  and 

The  publication  of  income  tax  returns,  authorized  as  the  representative  of  a  pub- 
which  raised  such  a  nation-wide  tempest  lie  legislative  body  has  done  to  justify 
last  year,  is  still  a  moot  question  the  the  charges  of  its  chairman  that  high  tax 
U.  S.  Supreme  Court  is  yet  to  determine  officials  have  been  guilty  of  gross  incom- 
in  the  two  cases  pending,  which  involve  petence,  if  not  of  criminal  negligence, 
tlte  right  of  newspapers  to  spread  the 


ing  troubles  besetting  them  as  a  result 
of  frequent  sessions  of  Senate  and  House 
committees  from  which  they  are  fre¬ 
quently  barred  with  the  rest  of  the  public, 
sessions  described  as  “executive"  to  cloak 
tlie  secrecy  adopted  to  prevent  publicity 
being  given  to  testimony  on  matters  of 
public  concern,  and  to  permit  the  distribu¬ 
tion  of  “doctored”  reports  among  the 
press  whose  representatives  are  so  often 
criticizeil  by  Senators  and  Congressmen 
for  not  printing  the  truth  when  it  is  so 
often  denied  them  by  those  very  Senators 
and  Congressmen,  or  their  secretaries. 


Reporter’s  Story  PrsJsed  in  Senate 


nomination  of  Charles  Beecher  \Vi,, 
as  Attorney  General  for  the  second  ■-! 

The  dramatic  news  value  of  tl<  ^ 
casion  drew  most  of  the  Wa-h;:, 
correspoiKlents  to  the  gallery  until  • 
standing  room  was  at  a  premium 
late  comers  found  it  impossible  to 
themselves  into  the  packed  Ixmches  J 
chairs  reserved  for  active  lu  \v>pap,- 

Veterans  of  the  Washington  corps 
correspondents  mingled  with  the  • 
comers.  The  woman  reporter  was  ^1! 
in  evidence.  The  big  press  room 
hind  the  doors  opening  upon  the  ss. 
resounded  with  the  clicking  of  ‘^1 
telegraph  keys  and  typewriters.  ; 
hoys  scurried  to  and  fro.  James 
Preston,  the  gallery  custodian,  r- 
tained,  however,  his  traditional  calm 
ring  all  the  excitement  and  huW 


the  hope  was  entertained  that  an  effort 
would  be  made  to  repeal  the  publicity- 
provision  at  its  final  session,  has  put  the 
situation  squarely  up  to  the  nation’s  high¬ 
est  appelate  tribunal. 


cision  that  will  close  to  the  public  all  in¬ 
come  tax  returns,  and  thereby  render  im¬ 
possible  newspaper  access  to  the  1924 
taxes. 

But  far  more  than  the  tangled  question 
of  whether  income  tax  returns  should  be 
submitted  to  the  public  gaze  is  the  access 


Kelly  Joint  Cooperative  Magazine 

John  Tyrr.ne  Kelly,  formerly  managing 
editor  of  the  I'ourth  Estate,  and  previ¬ 
ous  to  that  for  many  years  with  the 
New  York  Evening  World  has  joined 
the  staff  of  The  Farmers’  Co-of'crative 
National  Magazine,  published  in  Wash¬ 
ington. 


/n  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

{Published  tceek-day  morningtl 

THE  NEW  ORLEANS  ITEI 

(Published  week-day  aftemooiu) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertiteri  iti 
combination  rate  15c  a  Um 
week-day t  and  18c  a  line  So- 
dayt. 


Robert  Barry,  of  the  Washington  staff 

...>,  _ r-t .  . 1- . -  The  committee  has  met  behind  closed  of  the  Philadelphia  Public  Ledger  and  _ 

identity  of  income  tax  payers  and  the  doors  from  the  outset  of  its  investigation,  the  Neiv  York  Erening  Post,  this  week  nearly  mobbed  whim  he  remark(i|| 
amount  of  taxes  paid  by  them  liefore  Meagre  parts  of  the  testimony  given  be-  drew  praise  from  Senators  for  the  story  corresi»ndents  after  it  ? 

their  readers,  in  accordance  with  the  law.  fore  it  have  been  permitted  to  reach  re-  he  wrote  March  17  on  the  defeat  of  a'l  over,  \Vell,  I  remember  that 
The  failure  of  the  late  Congress  to  porters,  but  in  such  restricted  form  as  to  Charles  B.  Warren’s  nomination  for  Civil  W  ar  days 
meet  the  issue,  although  in  some  quarters  put  them  to  considerable  unnecessary  U.  S.  Attorney  General.  The  story  was 

trouble  in  their  efforts  to  furnish  their  read  in  the  Senate  Chamber  at  the  re¬ 
newspapers  with  legitimate  news.  quest  of  Senator  Pat  Harrison.  Sen- 

For  a  while  it  was  the  practice  in  ators  commenting  on  it  .said  it  proved 
Senator  Couzens’  office  to  furnish  a  single  that  members  of  the  press  gallery  knew 
typewritten  transcript  of  the  hearing  of  more  about  inside  politics  than  many  of 
“As  soon  as  practicable”  is  the  official  the  previous  day.  First  come,  first  servetl  the  nation's  veteran  lawmakers, 
pronouncement  of  Treasury  officials  in  was  the  policy  pursued,  and  writers  were 
response  to  inquiries  as  to  when  a  public  forced  to  wait  in  turn  for  an  opportunity 
inspection  of  the  1924  income  tax  returns  to  scrutinize  many  pages  of  testimony 
may  be  permitted.  given  24  hours  before. 

These  officials  are  making  no  effort  to  Since  then  only  those  parts  of  the  testi- 
disguise  their  profound  hope  that  the  U.  mony  it  was  decided  should  be  made  pub- 
S.  Supreme  Court  will  hand  down  a  de-  lie  have  been  distributed  in  printed  form, 

but  it  has  been  stipulated  that  no  news- 
ixiper  man  should  be  entitled  to  more  tlian 
one  copy.  Some  correspondents  have 
ojienly  resented  the  inference  implied  that 
if  they  were  supplied  with  more  than  one 
copy  the  additional  ones  might  find  their 
way  into  channels  not  associated  with 


denied  the  public  to  the  records  of  the  legitimate  news  gathering, 
special  taxation  investigating  committee  But  even  the  single  copies  have  been 
of  which  U.  S.  Senator  James  Couzens,  restricted  to  what  are  known  as  hearings 
of  Michigan,  is  chairman.  six.  seven,  eight,  nine  and  ten.  Those 

Newspaper  correspondents  were  amazed  designated  numerically  as  one,  two  and 
when  John  Carson,  Senator  Couzens’  sec-  three  have  been  refused  newspaper  men, 
retary  and  a  former  newspaper  man.  made  while  four  and  five  have  been  available 
the  announcement  this  week  that  what-  to  them  only  through  the  Secretary  of  the 
ever  testimony  is  given  before  the  cojn-  Senate  with  whom  only  those  transcripts 
mittec  between  now  and  June  1,  when  the  it  was  deemed  desirable  for  the  public 
authority  given  the  committee  by  the  to  have  access  to  have  been  filed. 

Senate  to  continue  its  investigation  dur-  When  it  is  considered  the  committee 
ing  the  present  Congressional  recess  will  met  almost  daily  during  December,  Jan- 
Expire.  will  not  be  permitted  to  find  its  uary  and  February,  the  scantiness  of  the 
way  into  the  newspapers,  at  least  until  news  allowed  correspondents  visiting  .Sen- 
Congress  reconvenes.  ator  Couzens’  office  at  the  Capitol,  and 

.\s  Congress  does  not  meet  again  in  the  difficulties  imposed  upon  them  by  the 
regular  session  until  December  next,  al-  unusual  secrecy  prevailing  there,  may  be 
though  there  is  still  talk  of  a  special  realized  by  those  familiar  with  the  task 
session  in  the  Fall,  the  pronouncement  of  of  the  trained  reporter. 

Mr.  Carson,  speaking  for  the  committee  Newspaper  correspondents  have  had  a 
chairman,  if  permitted  to  stand,  simply  similar  experience  with  the  prohibition 
means  the  public  will  not  know  what  is  phase  of  the  committee  investigation, 
transpiring  behind  the  bolted  doors  of 
The  committee  proposes  to  devote  con¬ 
siderable  further  time  this  .spring  to  its  ii  mi-w  vnuu-  c-rA-rr 

probe  of  taxation,  but  according  to  Mr.  U  NEW  YORK  STATE 

Carson  not  even  the  transcript  of  the  xvT  ..  i  r'  s 

testimony  heard  by  it  is  to  be  seen  by  WcStChCSter  LOUllly’s 
newspaper  men.  Evidently  the  greatest  .  . 

secrecy  is  to  veil  the  hearings  conducted  rastest  Groieing  Csties 

bv  tbe  Senatorial  representatives  of  news-  at  .  j 
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Industrial  Titan 

Pennsylvania  leads  every  State  in  the  amount  of  capital 
invested  and  in  primary  horse  power  engaged 
in  manufacture.  It  also  leads  all  other  States 
in  manufacturing  production  when  the  mines 
and  quarries  operating  in  Pennsylvania  are 
considered. 

Pennsylvania  annually  manufactures  merchandise  valued  at 
approximately  $7,000,000,000.  Employees  thus 
engaged  number  approximately  1,500,000  and 
their  annual  payroll  is  $1,750,000,000. 

Pennsylvania  stands  first  in  total  production  of  mineral 
wealth,  and  first  in  coal,  coke,  cement,  stone, 
sand,  grav  el,  natural  gas,  pig  iron,  clay  products 
and  lime.  Nearly  a  third  of  all  Portland  cement 
made  in  the  United  States  comes  from  Pennsyl¬ 
vania.  The  production  exceeds  30,000,000 
barrels. 

Pennsylvania  has  continued  to  maintain  her  place  as  the 
Keystone  of  the  country  in  industry,  manu¬ 
facture,  mining  and  agriculture,  and  it  is  only 
natural  that  she  should  receive  first  thought 
when  a  national  advertising  campaign  is  under 
consideration.  Use  these  top-notch  newspapers 
of  the  State. 


*AUentowii  Call  . (M) 

'AUcDtown  Call  . (S) 

tBeaver  Falls  Tribune  . (E) 

tBloomsbnrg  Preaa  . (M) 

*Chetter  Timea  . (E) 

tCoatenrille  Record  . (E) 

*Connellt¥ille  Courier  . (E) 

*Ea8ton  Eizpresa . (E) 

Easton  Free  Preaa . (E) 

*Erie  Timea  . (E) 

*HarriBbnrg  Telegraph  . (E) 

Hazleton  Plain  Speaker. ...  (E)  ) 
Hazleton  Standard-Sentinel. (M)  j  •*•• 

*Moant  Carmel  Item  . (E) 

*OiI  City  Derrick . (M) 


*Potta¥ille  Repnblican  and  Morn¬ 
ing  Paper  . (E&M)  16JZ84  .08 

'Scranton  Timea  . (E)  41,414  JS 

'Sharon  Herald . (E)  4,568  .031 

tStrondsburg  Record  (E)  Press.. (M)  8,078  .04, 

'Snnbnry  Daily  Item  . (E)  4i564  .08 

'Warren  Times-Mirror  . (E&M)  7,579  .OSi 

fWashington  Obaerrer  and  Re¬ 
porter  . (M&E)  17J58  M 

tWeat  Cheater  Local  Newa . (E)  lOJU  .04 

'Wilkes-Barre  Times-Leader  ....(E)  23,775  .08 

'Williamsport  San  . (E)  19,766  .07 

tYork  Dispatch  . (E)  18487  JS 

tYork  Gazette  and  Daily . (M)  17404  .01 

*A.  B.  C.  Statement,  Sept.  SO,  1984. 
t(^¥emment  Statement,  SepL  SO,  1984. 
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CAUSES  OF  COMPOSING  ROOM  WASTE 
DISCUSSED  BY  PRINTER 


Superfluous  Instruction  Blanks  On  Ad  Copy  Waste  Time  and 
Money,  He  Says — Suggests  Better  Proofs  and 
Accurate  Copy  Reading 


By  A  PRACTICAL  PRINTER 


TT  is  often  claimed  by  publishers  that 

the  cost  of  production  in  the  compos¬ 
ing  rooms  of  some  of  the  metropolitan 
Kastern  newspapers  is  far  in  excess  of 
tliat  of  the  smaller  Western  or  Southern 
daily,  and  this  discrepancy,  as  a  rule,  t. 
blamed  upon  the  individual  printer.  It 
is  to  correct  this  and  other  erroneous  im¬ 
pressions,  and  to  acquaint  the  employer 
witli  some  of  the  real  causes  of  excessive 
costs  of  typesetting,  etc.,  on  the  larger 
papers,  admitting  that  these  conditions  do 
in  fact  obtain  to  a  degree,  that  these  sug¬ 
gestions  are  tendered. 

If  the  Western  or  Southern  printer  is 
more  productive  than  his  h'astern  brother 
it  is  only  because  he  does  not  work  under 
so  many  restrictions  and  handicaps.  He 
is  more  often  carefully  tried  out  and  then 
placed  in  the  position  in  which  he  most 
aptly  tits,  being  left  unhampered  to  do 
the  work  assigned  to  him.  That  is  the 
man  who  produces  results. 

Of  course,  the  higher  cost  of  living  con¬ 
fronts  the  printer  in  New  York  City,  in 
particular,  thus  necessitating  a  higher 
working  scale.  One  would  naturally  sup¬ 
pose,  however,  that  with  the  latest  of  im¬ 
proved  printing  machinery  and  equipment 
the  advanced  methods  of  production  anu 
the  highest  class  of  skilled  labor  at  its 
command,  the  metropolitan  newspaper 
could  at  least  be  produced  at  the  mini¬ 
mum  cost,  comparatively,  of  that  of  its 
smaller  C(jntemporary  that  has  not  these 
advantages.  If  it  is  not,  then  tlie  reasons 
are  multiple. 

It  is  in  the  composing  room  that  the 
princijial  costs  of  production  are  en¬ 
countered,  hence  the  greater  its  efficiency 
the  greater  the  success  of  the  paper  itself. 
And  yet  how  many  of  the  shortcomings 
of  other  departments  are  blamed  upon  the 
printer ! 

Take,  for  instance,  the  preparation  of 
advertising  copy.  In  at  least  one  large 
comiK)sing  room  I  have  in  mind,  more 
obstacles  are  placed  in  the  way  of  the 
printer  to  prevent  him  from  doing  his 
work  expeditiously  and  correctly  than  I 
have  ever  elsewhere  noted — and  I  speak 
from  a  country-wide  experience.  Innu¬ 
merable  blanks  emanating  from  the  ad¬ 
vertising  department — alteration,  “early 
run,”  “don’t  duplicate,”  correction  and 
other  blanks — and,  in  addition,  corres¬ 
pondence  between  the  advertising  depart¬ 
ment  and  the  advertiser,  much  of  it  of  a 
cumbersome,  confusing  and  annoying 
character  so  far  as  the  work  in  hand  is 
concerned,  are  attached  to  each  and  every 
piece  of  ad  copy  that  is  handled  by  the 
compositor.  Frequently  this  mass  of  su¬ 
perfluous  paper  is  attached  to  a  10  or  14 
line  ad.  and  this  must  pass  through  sev¬ 
eral  hands — the  layout  man,  linotypist,  ad 
compositor,  the  man  at  the  proof  press, 
and  then  to  the  proof  room;  back  again 
to  the  ad  desk,  the  linotypist  and  the 
compositor  for  correction,  and  then  again 
to  the  proofroom  for  revision,  etc.  Fig¬ 
ure  out  the  amount  of  time  lost  in  the 
handling  of  this  blank -burdened  copy  if 
you  can !  Kach  and  every  man  to  whom 
it  comes  must  spread  it  out  and  search 
through  the  mass  of  papers  for  any  spe¬ 
cial  instructions  relating  to  its  prepara¬ 
tion  or  insertion  that  may  not  appear  on 
the  face  of  the  copy  itself,  where  it  should 
be.  In  its  constant  handling  many  un¬ 
necessary  and  expensive  errors  occur 
that  arc  not  due  to  the  printer  or  proof¬ 
reader.  The  copy  bect)mcs  worn,  torn, 
disarranged,  and  often  the  proofreader 
has  difficulty  in  deciphering  any  part  of 
it  correctly.  Result,  the  setting  of  the  ad 
has  in  itself  cost  two  or  three  times  what 
it  should  cost. 

And  yet  all  this  is  done  perhaps  to 
save  the  accounting  department  a  few 
moments’  time,  or  the  employment  of  a 
competent,  practical  man  who  is  able  to 
estimate  the  added  cost  of  the  author’s 


alterations,  etc.,  easily  and  readily.  The 
delays  caused  in  the  handling  of  badly 
prepared  ad  copy,  the  employment  of  a 
surplusage  of  blanks,  etc.,  in  this  one 
office  will  run  into  tens  of  thousands  of 
dollars  yearly — enough  to  bankrupt  the 
average  but  better  systematized  newspa¬ 
per.  b'urther,  the  correct  time  spent  on 
the  composition  or  alteration  of  ads  so 
prepared  is  seldom,  if  ever,  .set  down  by 
the  compositor;  thus  the  main  object  of 
one  of  the  excess  blanks  is  at  once  de¬ 
feated. 

The  remedy :  A  simplified  system  of 
.small  stickers  denoting  “early  run,”  al¬ 
terations,  corrections,  etc.,  that  will  not 
add  to  the  cumbersomencss  of  the  copy 
to  be  handled,  and  the  employment  of  a 
thoroughly  practical  man  in  the  account¬ 
ing  or  ailvertising  department  who  can 
readily  compute  time  and  expense  of  type- 
.setting.  alterations,  etc.,  where  customer 
is  to  be  charged  for  same.  The  cost  in 
the  saving  of  paper  and  printing  alone 
would  justify  the  employment  of  this  one 
man,  to  say  notliing  of  the  many  thou¬ 
sands  of  dollars  saved  yearly  through 
waste  of  time  by  the  printer,  as  explained. 

In  this  same  office  are  the  finest  proof 
presses  I  have  ever  seen.  Every  facility 
is  provided  for  the  taking  of  good  proofs, 
and  yet  the  proofs  are  the  worst  I 
have  ever  seen.  Many  thousands  of 
proofs  are  sent  out  to  advertiser  patrons 
that  are  practically  unreadable,  and  are 
returned  thus  as  insert  copy,  almost  un¬ 
decipherable  to  the  corrector  or  proof¬ 
reader.  Having  had  to  complain  to  the 
heads  of  the  department  having  the  presses 
in  charge,  because  of  the  constant  tax  on 
the  eyes  in  reading  these  proofs,  I  was 
told  merely  to  do  the  best  I  could — that 
the  boys  on  the  proof  pres.ses  had  more 
than  they  could  do. 

These  same  boys  are  allowed  to  gather 
up  copy  indiscriminately,  roll  it  up  care¬ 
lessly  and  send  it  to  the  proofroom,  there 
to  be  sorted  out  and  placed  in  order  by 
the  proofreader  before  the  proof  can  be 
read — a  rather  expensive  process  in  loss 
of  time,  wear  on  the  nerves  and  eye¬ 
sight  of  high-priced  men  that  is  alto¬ 
gether  uncalled  for.  And  these  same 
proof  boys,  as  the  future  printers  of  this 
office,  are  thus  permitted  to  begin  their 
apprenticeship  under  a  system  that  en¬ 
courages  a  thorough  annihilation  of 
ideals. 

The  head  of  any  department  is  re¬ 
sponsible  for  the  efficiency  of  the  em¬ 
ployes  of  that  department;  no  other  rule 
can  apply.  Boys,  or  men,  allowed  to 
do  their  work  without  regard  to  effi¬ 
ciency  are  a  heavy  liability  and  never 
an  asset  to  an  office.  Again,  the  leak¬ 
age  here  is  immense  and  yearly  mounts 
into  thousands  of  dollars  through  the 
enforced  loss  of  time  by  the  journeyman 
printer  and  proofreader.  It  should  and 
could  be  easily  remedied. 

Almo,st  every  newspaper  worthy  the 
name  has  its  own  style  (rules  of  capi¬ 
talization.  hyphenating,  etc.),  most  of  it 
very  simple,  yet  how  little  followed ! 
Here,  perhaps,  is  the  source  of  the  great- 
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est  expense  to  a  New  York  newspaper. 
Through  the  medium  of  the  “style  book” 
— a  system  that  has  been  favored  in  print¬ 
ing  offices  from  time  immemorial — the 
compositor’s  work  is  standardized  for  any 
particular  office.  Comes  then  the  half- 
fledged  copy  reader  and  proceeds  to  put 
into  practice  the  knowledge  he  has  ac¬ 
quired  in  some  impractical  school  of 
journalism.  As  this  is  all  at  variance 
with  the  rules  of  the  office,  'and  as  his 
mind  is  far  above  such  limitations  any¬ 
way,  the  proofreader  must  employ  the 
act  of  conformance,  with  the  result  that 
thousands  of  lines  are  reset  and  handled 
in  correction  every  week  through  the 
incompetence  of  a  .self-sufficient  copy 
reader. 

It  may  be  asked :  “Since  there  is  a 
style,  why  should  bad  copyreading  make 
such  trouble?”  Well,  the  proneness  of 
the  present-day  type  of  printer  is  enough 
of  an  answer  to  that.  When  it  is  sug¬ 
gested,  as  it  has  been  frequently  enough, 
that  the  editorial  and  proof  rooms  work 
in  cooperation,  to  the  end  that  much 
overlapping  and  duplication  be  elimina¬ 
ted,  the  suggester  is  usually  treated  with 
a  superciliousness  that  bars  any  further 
attempts  at  improvement.  Where  copy  is 
prepared  in  a  workmanlike  fashion,  with¬ 
out  superfluous  marks  and  unnecessary 
punctuation  (usually  wrong  any^way),  the 
compositor  can  operate  speedily,  the 
proofs  are  comparatively  clean,  and  the 
first  edition  doesn’t  look  as  if  the  pages 
had  been  pied. 

In  this  day  of  speed  the  linotype  opera¬ 
tor  has  little  time,  even  if  he  has  the  in¬ 
telligence,  to  edit  his  copy  as  he  goes, 
though  some  of  the  older  school  of  print¬ 
ers  do.  It  is  this  man's  work  that  should 


be  the  standard  of  every  newspaper  J 
His  work  stands  out  in  clean  proofed 
economy  of  production.  He  comprej 
the  philosophy  of  “style”  and  doei^ 
permit  the  copy  reader  to  victimitt, 
by  way  of  bad  proofs.  A  copy 
whose  work  has  to  be  recast  at  tlji 
pense  of  the  printer’s  or  pmofre;. 
time  is  an  exceedingly  costly 
Count  the  cost,  if  you  can. 

Every  head  of  a  department  slii 
peculiarly  fitted  for  the  place  he  lilt 
apprentice  who  is  allowed  to  do  his 
slovenly  or  carelessly  cannot  deveky 
a  competent  journeyman.  Neitho 
the  careless  printer  develop  into  a  • 
peteiit  executive  head.  The  highly  . 
printer  who  takes  pride  in  doing  his 
correctly  seldom  tarries  long  in  an  • 
where  ability  is  not  recognized  or . 
tbe  executive  jobs  are  manned  with  ; 
weights. 

-And  so,  Mr.  Employer,  the  s:. 
after  all.  reverts  to  you,  if  you  art 
getting  what  you  feel  you  are  tm?- 
in  return  for  what  you  are  payint 
skilled  mechanical  help.  A 
room  that  has  really  skilled  men  t 
head  will,  in  time,  automatically  r. 
thoroughly  organized,  able  » • 
force.  No  organization  or  individnai 
presume  to  dictate  to  an  employer 
the  selection  of  his  lieutenants  or 
of  departments. 


Heart  Attack  Fatal  to  Robtrti 

William  L.  Roberts,  53,  manapk; 
rector  of  the  New  York  1 
Printers  .Association  dropped  dead  i 
New  York  Advertising  Club,  .\; 
March  16,  from  a  heart  attack. 
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Plan  Help 
for  Ministers 


Advertising  clubs  over  the  countn 
are  being  urged  from  headquarters  in 
New  York  to  form  groups  of  pastors 
and  other  churchmen  to  study  the 
subject  of  church  advertising. 

Advertising  men  can  render  a  great 
service  to  the  churches  and  to  their 
entire  community  by  complying  with 
this  suggestion. 

Many  communities  have  found  dis¬ 
play  advertising  space  of  great  benefit 
to  churches,  but  the  copy  must  be 
planned  upon  a  broad  basis  to  help 
the  ideals  of  Christianity  throughout 
the  community. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Christian  F.  Reisner,  President,  701  West  177th  St.,  New  YoHi 


Dr. 


Associated  Advertising 
383  Madison  Ave. 
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CANADIAN  PRESS  HGHTS 
PROPOSED  RADIO  CURB 


nothing  but  United  States  programs.  He 
claimed  that  there  should  be  no  such 
discrimination  as  this  between  the  United 
States  and  Canada. 


Protest  Copyright  Bill  Which  They 
Claim  Would  Force  Payment  of 
Royalties  for  Songs 
Broadcast 


Canadian  newspapers  operating  broad¬ 
casting  stations  are  much  concerned  over 
threatened  legislation  at  Ottawa  which 
may  interfere  with  their  freedom  of 
operation.  The  threat  is  contained  in  the 
new  copyright  bill  now  before  Parliament. 
This  bill  seeks  to  e.\tend  the  definition 
of  "performance”  to  include  “any  com¬ 
munication  or  broadcasting  of  such  work 
by  wireless  telephony,  telegraphy,  radio 
or  other  kindred  process.”  It  is  hekl 
that  the  effect  of  this  construction  of 
the  word  “performance"  would  be  to  pre¬ 
vent  the  broadcasting  of  any  copyrightetl 
song  or  other  work  without  the  consent 
of  the  holder  of  the  copyright. 

H.  C.  Hocken,  M.  P.,  publisher  of  the 
Toronto  Orange  Sontincl,  interprets  the 
clause  as  meaning  that  a  copyright  song 
could  not  be  broadcast  on  the  radio  in 
Canada  without  payment  of  royalty  to 
the  owner  of  copyright,  the  effect  being 
that,  whereas,  \VE.\F,  New  York,  or 
any  other  .\merican  station  would  be 
free  to  broadcast  it  to  Canada,  the  Can¬ 
adian  broadcasting  stations  could  not  do 
so. 

Montreal  La  Pressc,  which  owns  and 
operates  station  CKAC,  is  urging  radio 
listeners  in  QuelK-c  to  give  vigorous  op¬ 
position  to  the  proposed  law.  It  believes 
tliat  if  it  is  put  in  force,  it  will  kill 
broadcasting  in  Canada,  to  the  detriment 
of  national  sentiment  and  public  spirit. 

The  copyright  hill  is  now  in  the  com¬ 
mittee  stage  and  on  March  13,  opportunity 
was  given  the  radio  interests  to  voice  their 
criticisms.  M  the  outset,  E.  R.  E'.  Chev- 
rier,  M.  P.,  sponsor  of  the  measure, 
undertook  to  mixlify  the  broadcasting 
provision  somewhat  by  introdiKing  the 
words,  “when  made  for  no  gain  or  in¬ 
terest.  direct  or  indirect,”  by  way  of  ex¬ 
emption.  He  admitted,  however,  that  this 
would  not  give  relief  to  newspaper  sta¬ 
tions,  which  obviously  gained  by  the 
publicity  received  from  their  broadcast¬ 
ing  operations. 

The  principal  spokesman  in  opposition 
to  the  clause  was  R.  H.  Combs.  Toronto, 
who  appeared  for  the  Canadian  Radio 
Trades  Association  and  represented  an 
investment  of  over  $30,000,000  in  plant 
and  equipment. 

He  pointed  out  that  all  broadcasting 
stations  had  music  libraries  containing 
purchased  selections  and  selections  given 
patis  by  music  publishers  for  advertis¬ 
ing  purposes.  It  was  unfair  that  the 
publishers  should  be  given  free  adver¬ 
tising  when  they  wanted  it  and  at  same 
time  have  right  to  prosecute  for  royalty. 
Publishers  apparently  wanted  to  run  with 
the  hare  and  hunt  with  the  hounds.  They 
wanted  both  free  advertising  and  royal¬ 
ties.  .\nd  as  a  matter  of  fact  the  author 
had  no  control  over  musical  works  what¬ 
ever;  as  a  rule  he  sold  his  copy'right  to 
the  publisher. 

Broadcasting  stations,  Mr.  Combs 
maintained,  could  not  be  operated  at  a 
?s>n.  If  musical  compositions  could 
<^y  be  broadcast  on  royalty  basis,  then 
the  demands  of  the  public  would  have  to 
ue  met  from  the  United  States.  The 
OTstal  set  users  would  hear  nothing  and 
the  owners  of  the  big  sets  would  get 
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WEEX’S  AD  TIPS 


PC.  W.  Ayer  A  Son,  309  Chestnut  street, 
Philadelphia.  Has  secured  the  account  of  the 
Rollin  Medors  Company,  Cleveland. 

B&rrows  A  Richardson,  19  West  44th  street. 
New  V'ork.  Makin^r  contracts  wnth  some 
western  newspapers  for  the  (k>rham  Company, 
silversmiths.  Providence. 

Thomas  E.  Basham  ComfMny,  Inter-Southern 
RuildinR,  Ixaiisville.  Placing  orders  with 
Mmie  Pacific  Coast  newspafters  for  the  Ken¬ 
tucky  Tolxicco  Company.  “Black  Ijeaf  40,’* 
I..ouisville. 

Georfe  Batten  Coangiary,  383  Madison  ave¬ 
nue,  New  York.  Renewinit  contracts  with 
newspapers  for  a  SprinK  campaipa  for  the 
Armstronif  Cork  Company,  .Armstronj?  Lino¬ 
leum,  I.ancaster. 

Blow  Company,  9  East  40th  street.  New 
York.  Makinit  contracts  with  newspapers  in 
New  York  and  vicinity  for  the  Van  Camp 
Packing  Company,  pork  and  beans. 

Blackett-Sample-McFarfard,  58  East  Wash¬ 
ington  street.  Chicago.  Rfi«M*ted  to  l>e  placing 
account  of  the  Green  ('ircle  Pnxlucts  Com¬ 
pany,  chewnng  gum,  Chicago. 

Blaine- Thompson  Company,  Fourth  National 
Hank  Building.  Cincinnati.  Reported  to  be 
placing  account  for  Warner  Hn>s.  Motion 

I^ictures.  New  York. 

Bloomington-WeUer  Advertising  Agency,  1430 
Chestnut  street,  Philadelphia.  Repoiied  to  be 
placing  account  of  the  F^lward  Schmidt  Com 
pany,  beverage,  Philadelphia. 

Caples  Company,  225  F.ast  Erie  street,  Chicago. 
Making  contracts  with  western  newspapers 
for  the  Baltimore  &  Chiio  R.  R,  Company, 

Chicago. 

CoUins-Kirk,  Inc.,  750  N<irth  Michigan  ave¬ 
nue.  Clticago.  Making  contracts  with  some 
western  newspapers  for  James  S.  Kirk  Com¬ 
pany,  Chicago. 

Dauchy  Company,  9  Murray  street.  New' 
York.  Has  secured  the  following  accounts: 
R.  U.  Depapenha  &  (onij>any.  New'  York, 

manufacturers  and  importers  of  foo<l  products; 
I)e  Gratis  Aymer  &  (‘ompany.  New  York, 

manufacturers  of  marine  supplies  and  The 
Simplex  Specialty  Company.  New  York,  manu¬ 
facturer  and  distributor  of  hardware  novelties. 

Dorland  Advertising  Agency  is  to  open  a 
Chicago  office  in  charge  of  Frank  Feldman, 
formerly  of  I.nrd  &  Thomas,  to  handle  the 
newly  secured  account  of  the  Cellucotton 
Pnviucts  Company  (Kotex),  Chicago. 

Donnnee,  Sullivan  A  Company,  130  West 
42nd  street.  New  York.  Will  place  orders  in 
New  Yiirk,  New  Jersey  and  New  England 
Sutes  for  the  Adair  Realty  &  Mortgage  Cum- 
P'lny,  New  York. 

Erwin,  Wasey  A  Compcuiy,  844  Rush  street, 
Chicago.  Six  hundred  line  copy  being  sent 
out  on  the  Ouakcr  Oats  0>mpany  CFull  o-pet» 
chicken  feed),  Chicago. 

Erwrkt,  Wasey  A  Company,  844  Rush  street. 
Chicago.  llacing  aeaxmt  of  Associated 
Shipper  of  Florida  Grapefruit. 

Gartkier  Advertising  Con^wny,  350  North 
Michigan  Boulevard.  Chicago.  Reported  to 
be  placing  account  of  the  Chicago  Roller 
Skate  C'ompany,  “Cusher”  shock  absorbers, 
Chicago. 

Chaser  A  Marks,  Inc.,  234  Boylston  street, 
Bsoton.  Placing  orders  with  some  New  York 
newspapers  for  the  Goudey  Gum  Company, 
“Oh  Boy  Cium,”  Boston. 

L^vurence  Gunabkier  Company,  9  East  41st 
street,  New  York.  Has  secur^  the  following 
accounts:  Freed  Eiseman  Radio  Corporation, 
Bnxiklyn;  Chiy  T.  Gibson.  Inc.,  perfume.  New 
York;  Stickel  Ci>mpany,  “Kurlash/*  Roches¬ 
ter,  N.  Y.;  F.  A.  Patrick  CNorth  Country 
Ix>om  Ihvision)  Duluth:  I^dt,  Inc.,  Loft  cocoa. 
New  York. 

Gundbbck  Advertising  Agency,  400  North 
Michigan  avenue,  Chicago.  Has  secured  the 
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account  of  the  San  Telmo  Cigar  Manufacturing 
(V>m{>any,  Chicago,  and  a  general  list  of  papers 
w'ill  be  used. 

Klkig-Gibeon  Company,  310  South  Michigan 
avenue,  (hicago.  Has  secured  the  account  of 
Lyon  &  Healy,  musical  instruments,  Chicago. 

H.  K.  McCann  Company,  East  Ohio  Gas 
Building,  Cleveland.  Repcjrted  to  be  placing 
.Tccount  of  the  laundryetle  Manufacturinff 
('ompany,  electric  washing  machine,  Cleveland. 

Eugene  McGuckin  Company,  1211  Chestnut 
street.  Philadelphia.  Reported  to  tie  placing 
account  of  Norris.  Inc.,  candy,  Atlanta. 

Arthur  Rosenberg  Company,  110  West  34th 
street.  New  York.  Has  secured  the  account 
of  the  K.arlin  l.atKiratories,  makers  of  Amegin, 
New  York. 

Roberts  A  MacAvinche,  30  North  Dearborn 
street,  Chicago.  A  list  has  been  prepared  on 
Cluett  Peabody  Company,  Troy,  New  York. 

Stack  Advertising  Agen^,  29  East  Madison 
street,  Chicago,  i'opy  Iwing  distritnited  gen¬ 
erally  to  newspapers  on  Northern  Pacific 
Kailnnd,  St.  Paul.  Minn. 

J.  Walter  Thompson  Company,  410  North 
Michigan  boulevard,  (hicago.  S:hedules  to  be 
issued  soon  on  the  CeKrtex  Company,  Chicago, 
to  metropolitan  centers  where  they  have  large 
distributing  connections  or  dealers  in  eastern 
and  southeastern  states. 


Minnesota  A.  P.  Members  to  Meet 

Minnesota  members  of  the  Associated 
IVess  will  hold  their  semi-annual  meeting 
in  Minneapolis,  .\pril  4.  as  guests  of  the 
Minneapolis  Journal.  Frank  A.  Day, 
publisher  of  the  Fairmont  Sentinel,  is 
president  of  the  state  association. 


Oregon  Dailies  Merged 

The  two  daily  newspapers  of  Albany, 
Ore.,  the  Democrat  and  the  Herald, 
which  were  consolidated  recently,  have 
come  out  in  their  new  form  under  the 
heading,  Albany  Democrat  and  Herald. 
It  is  announced  that  the  merged  paper 
will  be  kept  free  of  political  affiliations. 

Oregon  Paper  Loses  Suit 

The  Marshfield  (Ore.)  Times  and 
M.  C  Maloney  must  pay  $1,500  damages 
to  A.  K.  Peck,  a  jury  has  decided.  The 
suit  centered  in  a  Ku  Klu.x  Klan  fight. 
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The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750,000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers.  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation:  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 
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Cincinnatus 
Would  Have 
Approved  the 
Plus  Plan 

WHEN  Col.  Israel  Ludlow 
named  the  city  of  Cin- 
cinnati_  he  was  honoring 
an  organization  of  Revolution¬ 
ary  officers,  but  also  inadvert¬ 
ently,  the  Roman  general  Lucius 
Quintius  Cincinnatus.  The  lat¬ 
ter,  so  history  tells  us,  dropped 
his  plow  to  win  great  military 
honors  and  then  returned  to  his 
farm.  As  a  general,  Cincinnatus 
was  a  great  believer  in  the  use 
of  Plans. 

Today  the  publishers  of  the 
Cincinnati  Post  and  the  Cincin¬ 
nati  Enquirer,  two  nationally 
known  newspapers,  show  the 
same  appreciation  of  Plans,  by 
selecting  the  Imperial  Plus 
Metal  Plan  to  keep  their  type 
metal  up  to  its  highest  ef¬ 
ficiency  and  to  add  years  to  its 
period  of  usefulness. 

The  Plus  Plan 
Is  Successful 

Here’s  a  plan  that  works — it’s 
successful!  That  is  plainly  evi¬ 
denced  by  its  growing  popular¬ 
ity.  Hundreds  of  publishers  of 
American  newspapers  will  attest 
to  the  reliability  and  economy 
of  the  Plus  Flan  as  a  means  of 
getting  the  most  out  of  their 
type  metal.  Let  us  send  you 
this  interesting  plan. 
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N.  Y.  REPORTER  GOES  GUNNING  FOR 
FAKE  PRINCES  AND  BAGS  TWO 


The  London  press  played  the  story  of  WORLD 
his  international  career,  and  discovered 
he  had  been  a  Whitechapel  pants-presser 
only  a  few  years  before. 

But  the  story  did  not  end  there. 

One  day  last  summer,  I  was  sitting  in 
a  lunchrrxim,  perusing  the  photographic 
page  of  the  New  York  Herald  Tribune. 

There,  in  all  the  accustomed  trappings 
of  his  pseudo-aristocratic  career — frock 
coat,  striped  zebra  trousers,  high  hat, 
cane,  and  waxed  mustache  was  a  picture 
of  the  “Emir  of  Kurdistan,  one  of  the 
distinguished  passengers  who  arrived 
from  Europe  on  the  Homeric  yesterday.” 

The  cat  had  come  back. 

I  hurried  to  the  city  room  after  cut¬ 
ting  the  picture  out  and  showed  it  to 
Col.  Frank  Hause,  the  city  editor.  Frank 
sent  to  the  morgue  for  all  of  Zerdecheno’s 
pictures  and  together  we  compared  them 
with  the  photo  clipping. 

There  was  no  mistake  about  it.  It  was 
the  prince !  He  had  passed  down  the 
gangplank  of  the  Homeric  under  the 
.shrewd  scrutiny  of  ship  news  reporters 
and  custom  officials  alike. 

-As  slick  and  as  suave  as  ever,  in¬ 
vestigation  proved  he  had  come  over  on 
a  diplomatic  passport  from  England, 
giving  his  address  in  care  of  the  State 
Department  at  Washington,  and  coming  copies  an  hour,  he  said.  It  was  built  by 
through  with  colors  flying  and  baggage  Societe  Alsacienne  de  Constructions 
une.xamined,  claiming  diplomatic  im-  Mecaniques,  Mulhouse,  Alsace  Ixirraint 
nuinity!  France.  The  folder  it  uses  was  made  by 

The  man  who  had  put  over  a  visit  to  Koenig  &  Bauer  factory  at  Wurti- 
President  Harding  at  the  White  House,  burg,  Bayern,  Germany.  L.  C.  Owem 
who  had  been  ignominously  exposed  in  the  \\  orld’s  production  manager,  made  a 
print,  now  claimed  friendship  with  Sec-  special  trip  abroad  last  year  to  negotiate 
retary  of  State  Hughes  and  was  headed  '^s  purchase, 
for  a  comeback  !  7“ 

The  News  again  exposed  him,  with  Adds  Saturday  Comic  Section 
the  result  that  he  was  thrown  into  jail  in  jhe  Great  Falls  (Mont.)  Leader, 
Washin^on  by  the  Labor  Department  ning  daily,  recently  added  a  four-page 
authorities.  Released  on  bail,  the  prince  colored  comic  section  to  its  Saturdav 
hied  papers  in  a  million-dollar  libel  suit  evening  issue. 


Will  Launch  4-Page  Section  in  Sep 
and  Flesh  Tones  March  22 — Print¬ 
ing  with  European  Color 
Press 


Max  Lief  of  the  Daily  News  Unmasks  Two  Suave  Pretenders 
to  Royalty  Who  Duped  Society  and  Government 
Officials — One  Deported  Last  Week 


By  MAX  LIEF 


XT  R.  H.  PRINCE  ZERDECHENO 
Mohammed  Saide  became  an  ocean- 
liner  passenger  last  Friday — by  request 
of  the  United  States  immigration  author¬ 
ities. 

The  deportation  of  this  mogul  of  royal 
masqueraders,  self-styled  the  Emir  of 
Kurdistan,  who  so  completely  hoaxed 
editors,  reporters,  lawyers,  statesmen, 
movie  stars,  society  folk  and  others,  ends 
a  remarkable  career  of  unmitigated  gall 
that  still  leaves  me  gasping  for  air.  , 

And  I  say  that  after  being  the  prince’s 
newspaper  Nemesis  for  three  years, 
through  no  choice  or  fault  of  my  own. 
F'or  I  still  marvel  at  the  audacity  of  this 
man  who  was  flung  into  jails  of  Paris, 
London,  Constantinople,  and  Washington ; 
kicked  out  of  France,  England,  Turkey, 
and  now  the  United  States — who  not  only 
persists  in  proclaiming  himself  a  prince 


the  blood,  but  gets  people  be- 

The  on  office 

managing  editor  of  the  New  York  Daily 
News.  The  time — winter  of  1922.  I  had 
already  had  some  minor  the 

another  vagabond — 

Harold  the  rag 

New 

New  York  as 

Louis  Henri  Bourton, 

to  throne 

was  deemed  ripe  by  Managing  Editor 
Payne  for  another  prince-killing,  and 

again  I  was  appointed  to  do  the  princing.  Max  Lif.f 

Zerdecheno  had  come  into  the  News 

office  with  a  colorful  autobiography,  ac-  mixture  of  occidental  and  oriental  in- 
cording  to  which  he  was  the  Crown  signia. 

Prince  of  Kurdistan,  a  province  of  Tur-  ^jy  investigation  took  me  on  a  wearied 
key,  where  he  lived  in  his  father  s  thou-  roiindof  lawyers,  linanciers,  society  deb- 
sand-room  palace  with  a  harem  of  utantes  and  dowagers,  and  others  who  all 
twenty-five  beautiful  girls  presented  to  swore  by  him.  I  made  tlic  rounds  of  the 
him  by  his  indulgent  parent  on  his  14th  British.  F'rench.  Turkish,  and  other  con- 
birthday.  _  -.-nno  offices  of  New  York  to  see  what 

There  were  25,000  camels  and  23,(XX)  they  knew  about  him.  Only  my  good 
horses  on  his  fathers  estate,  the  auto-  friend,  Shah  Mir  Effendi,  the  Turkish 
biography  continued,  as  well  as  some  vice-consul,  seemed  to  agree  with  my 
thirty  Renault  and  Rolls-Royce  machines  suspicions,  and  even  then  Shah  Mir- 
to  climb  the  tortuous  Kurdish  mountains,  wanted  to  go  slowly, 
which  even  a  mule  found  difficult  to  _\t  times  I  felt  almost  ashamed  of  what 
ascend.  _  I  was  doing — feeling  like  a  detective  or 

Tall,  slender,  bronze-skinned,  a  perfect  spy,  hounding  a  released  convict, 
composite  of  all  the  published  books  on  ]  l^ept  dn  Zerdechno’s  trial  for  two  or 
etiquette,  Zerdecheno  boasted  of  his  in-  three  weeks.  It  took  some  time  before 
timacy  with  the  Morgans’  Rockefellers,  j  discovered  one  of  his  names  was  Jay 
and  Vanderbilts,  and  claimed  the  follow-  Bonsou ;  that  he  had  been  a  salesman 
ing  royal  relationships:  for  a  Giicago  commercial  firm,  and  that 

Nephew  of  the  King  of  Egypt,  first  j^is  royalty  consisted  solely  in  being  a 
cousin  of  the  King  of  Spain,  second  knight  of  the  road,  a  prince  of  Pullman 
cousin  of  King  Feisal  of  Mesopotamia,  smokers,  an<l  a  king  of  hotel  lobbies, 
third  or  fourth  cousin  of  Mustapha  On  Tuesday,  No.  14,  1922,  I  wrote  the 
Kemal  Pasha  of  Turkey,  etc.,  etc.  first  of  a  series  e.xposing  the  Quince 

“Confessions  of  a  Crown  Prince,  a  De-  Prince,  .^nd  when  the  first  story  broke, 
scendant  of  Pharoah,”  was  the  title  of  the  tips  came  into  the  office  thick  and 
these  extraordinary  memoirs,  for  puhlica-  fast  via  telephone  and  letter.  They  were 
tion  rights  to  which  he  asked  only  S25,(X)0,  from  all  sorts  of  people  who  had  known 
to  pay  his  American  hotel  bills  and  a  few  or  had  dunned  the  prince — from  tailors 
other  trifling  expenses.  and  hotel  managers  he  had  gv'pped,  from 

Later,  1  discovered  the  prince  had  al-  gullible  Social  Register  personages  upon 
most  induced  a  New;  York  publisher  into  whose  fancies  and  pocketbooks  he  had 
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'UR  OVN  VOI^ 

"or  Letters 


A  surprise  awaits  iiwst  newspaper 
wrorkers  who  read  these  two  articles.  1 
found  mine  in  the  first  on  page  3. 


I  ^HE  Principles  and  Standards  of  Edu- 

^^1— »  ‘  I  ‘  I  pi  cation  for  Journalism  as  adopted  by 

|M |W  I  I  |m_  ^  American  Association  of  Teachers  of 

Journalism  have  been  published  in  pam- 

W''  jihlet  form  and  may  be  obtained  from 

By  JAMES  MELVIN  LEE  Willard  G.  Hleyer,  Director,  Course  in 

Journalism,  University  of  Wisconsin, 

Thomas  a.  EDISON  tells  about  e<iitorial  page  of  English  dailies  the  edi-  Madison.  The  pamphlet  stresses  the 
himself  in  ‘‘My  Deafness  Helped  torial  columns  of  Yiddish  papers,  accord-  jKiint  that  the  re<iuirements  for  instructors 
You  to  Hear  the  Phonograph” — one  of  ing  to  Mr.  Suites,  are  carefully  read —  in  journalism  should  include  practical 
the  articles  in  Ilearst’s  International-  esiiecially  by  the  lalioring  class.  journalistic  e.viierience,  and  that  the  in- 

i'osnwpolitan  for  .-Ypril.  Among  other  l•m  the  section  that  unquestionably  de-  struction  should  be  vitalized  by  contacts 
things  Edison  mentions  his  job  as  news-  serves  the  most  thoughtful  ctnisideration  with  current  journalistic  conditions  on  the 
boy  on  the  Grand  Trunk  Railway  dur-  is  that  dealing  with  conclusions  reached,  part  of  instructors, 
ing  Civil  War  davs.  How  he  got  Mr.  Py  way  of  example  let  me  quote  the  »  •  ♦ 

Seitz,  then  of  the  'Detroit  Free  Press,  to  following;  CEVERAL  items  of  interest  to  adver- 

trust  him  for  a  thousand  newspapers  at  ihe  fact  that  the  majerity  of  the  Yiddish  are  printed  in  Gage  Readings 

the  time  of  the  Hattie  of  Shiloh  reads  as  puidicatii  ns  have  gradually  intrnd’tced  ar  Kr-g-  for  February.  Radio  advertisers,  for  ex- 
interesting  as  any  bit  of  fiction  in  the  lo'h  luge  iir  ciiluam,  or  have  attemiited  to  teach  ample,  are  urged  to  come  down  out  of 

imvisai  „  J  h.nvdi-h,  indicates  clearly  that  the  _ i.  _ i  »„ii. 

issue.  IfHtUr.s  t'f  the  Yiddish  press  realize  what  changes  Sliper-selective  cloudb  and  talk  tO 

Mr.  Edison  is  a  great  newspaper  th*  future  mav  require,  especially  if  the  United  the  man  in  the  street  in  his  own  language, 
reader.  He  says:  'h.iild  adhere  .o  its  lestrictive  immigra-  Another  item  tells  how  the  Italian  Gov- 

'***11  imllCJ .  *.rnTTiAnr  tiac  nut  into  onoration  a  cvetpm 


CEVERAL  items  of  interest  to  adver- 
tisers  are  printed  in  Gage  Reaiiings 


\  HA.\llLTO.\  GIBBS— a  brother  of 
Sir  Philip  Gibbs,  the  war  cor¬ 
respondent — is  the  author  of  “Soundings” 
(Little,  Brown  it  Co.) — the  love  story  of 
a  young  Flnglish  girl  brought  up  by  an 
artist  father.  When  Mr.  (jibbs  was  at 
Oxford  University  he  started  the  under¬ 
graduate  weekly.  The  Tuesday  Review. 


T^’ILL  IRWIN'S  novel,  “Youth  Rides 
''  West,”  tells  how  the  newspaper  came 
to  the  pioneer  town  of  Cottonwoods.  I 
especially  liked  the  description  of  the 
tramp  printer. 

*  *  « 

OECAUSE  of  the  attention  crime  news 
is  attracting  “Psmith,  Journalist” 
(A.  &  C.  Black,  Ltd.,  London)  by  P.  G. 
Wodehouse  has  special  interest.  Un¬ 
doubtedly  the  Rosenthal  case  suggested 
the  theme  dramatized  in  the  newspaper 
novel. 


issue.  leader.^  t  f  the  Yiddish  press  realize  what  changes  SUper-seiecilve  ClOUuS  ailG  lalK  lO 

Mr.  Edison  is  a  great  newspaper  th*  future  mav  require,  especially  if  the  United  the  man  in  the  street  in  his  own  language, 
reader.  He  says:  '.h"*>>'l  a<lhere  .o  its  lestrictive  immigra-  Another  item  tells  how  the  Italian  Gov- 

r  j  .1,™  -,..1,  T«  !.  •'!' .  .  ernment  has  put  into  operation  a  system 

J  delated  or  do  n.!?  reach  me  I  don’t  know  Editorial  writer.s,  wdien  they  want  to  of  advertising  with  postage  stamp.s  as  the 
»lnt  to  do  The  vast  development  of  the  news-  comment  on  such  problems  as  immigra-  medium.  These  stamps  are  twice  the 
piper  and  magazine  has  done  more  even  than  tioii,  will  find  this  book  by  Mr.  Soltes  an  q{  ordinary  stamp'  one  half  is 

the  motion  picture  to  make  hearing  unnecessary.  excelleiU  work  of  reference.  In  this  ^sed  as  a  Stamp  and  the  other  half  con- 

In  the  same  issue  will  be  found  some  conncctiou  the  translation  of  erlitorials  tains  the  advertisement.  One  American 
references  to  the  newspaper  experiences  will  be  found  helpful  in  order  that  one  sewing  machine  manufacturer  has  taken 

of  0.  O.  McIntyre.  They  will  he  found  may  have  the  other  fellows  point  of  space:  the  rate  approximates  $220  for 

in  the  article  headed  “My  Dad".  view.  These  editorials  will  be  found  in  space  on  one  million  stamps. 

*  *  *  the  appeiKlix.  The  publisher  of  Gage  Readings  says 

For  members  of  the  art  staff  I  want  The  author  was  formerly  Director  of  that  ‘‘your  name  on  a  postcard  pays  for 
to  make  this  entry:  “Memories  of  a  Extension  Education  of  the  Bureau  of  a  year’s  subscription.”  The  address  is 
Cartoonist"  by  Walt  McDougall  in  The  Jewish  Education  and  is  now  connected  N'orth  McCamly  street.  Battle  Creek, 
American  Mercury  for  March.  "ith  the  Jewish  Welfare  Board.  He  has  Michigan. 

*  *  *  produced  a  book  that  is  both  scholarly,  ♦  ♦  ♦ 

ATHER  columns  than  mine  have  men-  '‘s  mode  of  treatment  and  new  in  its  Two  interesting  features  in  The  Trib 
tinned  the  fact  that  Carr  Vatell  Van  subject  matter.  for  February— the  house  organ  of  the 


I  the  article  headed  “My  Dad". 

♦  ♦  ♦ 

i'OR  members  of  the  art  staff  I  want 


American  Mercury  for  March. 


Editorial  writers,  when  they  want  to  advertising  with  postage  stamps  as  the 
mment  on  such  problems  as  immigra-  medium.  These  stamps  are  twice  the 
m,  will  find  this  book  by  Mr.  Soltes  an  gize  of  the  ordinary  stamp:  one  half  is 


ATHER  columns  than  mine  have  men- 
”  tinned  the  fact  that  Carr  Vatell  Van 
.\nda,  managing  editor  of  the  .Vcw  Fork 


Two  interesting  features  in  The  Trib 
for  February — the  house  organ  of  the 
Chicago  Tribune — deserve  special  men- 


amply  illustrates  the  mode  of  treatment: 

The  fierce  anonymity  of  Mr.  Van  And.-i — it 
has  had  at  times  almost  the  note  of  a  bridling 
virginity — has  been  preserved  by  a  very  net¬ 
work  of  disinclinations.  Tbreugh  the  use  of  that 


February  issues  contain  articles  dealing  days, 

with  newspaper  publicity.  _ 

Tlie  January  issue  opens  with  “The  1  ^ 
Newspaper  Man’s  Point  of  View”  by  ^ 


virginity — has  been  preserved  by  a  very  net-  Newspaper  Mans  Point  of  View  by 
work  of  disincliimtions.  Tbreugh  the  use  of  that  Lee  .\.  White  of  the  Detroit  News.  In 
mstrument  which  he  himself  largely  helped  to  www«wws..w.-.w  “'ru.a.  i-iwiw.wi4.u 

forge,  it  has  so  long  been  given  to  him  to  sav  1  cbruary  issuc  appears  The  Healm 
on  whom  a  fleeting  fame  should  be  bestowed  Workers  Point  of  View  by  Philip  P. 
ind  from  wh^  it  should  be  witheld— a  kind  jacobs,  publicity  director  of  the  National 
:LT':r'h;rlifr&n';'irrh*‘a't^^^e"th'c'uld  Tuberculosis  Association  These  two 
be  appotiitned  to  himself.  Then,  too,  the  sight  papers,  presenting  both  Sides  of  this  mat- 
of  his  “inorgae"  stuffed  to  choking  with  bulged  ter  of  newspaper  publicity,  offer  many 

®*  clippings  aliout  men  who  strutted  siiorrpvtVnns  nn  the  wav  ViealtVi  etnries 
irightily  a  year  ago  and  are  themselves  toflay  suggestions  on  nie  way  nealttl  StorieS 

as  anonymous  as  the  Xeanderthal  man— that  shAUld  be  nandlec  by  the  press. 


Decndt 

Tunes 


sight  mtist  keep  a  certain  amused  disdain  of 
publicity  animate  in  the  iMck  of  his  thoughts. 
.And  finally  his  anteroom,  with  its  daily  specta- 


When  the  American  Public  Health  As¬ 
sociation  met  in  Detroit  the  News  of  that 


cle  of  men  offering  up  their  immortal  souls  and  city  prepared  a  special  Health  Extra 
women  offering  up  their  beautiful  white  bodies  which  Mr.  White  reproduces  in  connec- 
ra  thtir  white-hot  yearning  for  the  front  page,  i,:,.  article  This  “Extra”  was 

na-t  make  any  managing  editor  a  little  sick  "O"  im  article.  I  ms  HXira  was 

of  the  whole  inglorious  scuffle  and  drive  him  ntatlc  up  of  clippings  trom  the  new  spap- 
fuither  within  the  shell  of  bis  own  fastidious  ers  of  many  cities.  It  was  regular  news- 

paper  size  and  was  used  in  a  so-called 

I  think  I  need  only  one  guess  for  the  clinic  on  newspaper  publicity.  Both  of 
by-line.  the  articles  which  I  have  mentioned  re- 

♦  ♦  *  volve  around  this  “Health  Extra." 

pOR  several  reasons  “The  Yiddish  - 
Press”  (Teachers  College  Press)  by 
Mordecai  Suites  aught  to  be  in  the  li¬ 
brary  of  the  more  important  newspapers 
of  the  country.  In  the  first  place,  it 
traces  the  growth  and  origin  of  the  Yid¬ 
dish  press  and  gives  material  that  can- 
be  found  in  any  other  volume. 

The  chapter  which  deals  with  the  read¬ 
ers  of  this  kind  of  journalism  is  illumi¬ 
ning.  Possibly  more  startling  informa- 
iKW  can  be  found  in  the  chapter  dealing 
nh  the  author's  study  of  some  1.500 
editorials.  Whatever  may  be  true  of  the 
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Time's,  is  away  on  a  vacation.  The  Nezv  T’ME  official  organ  of  the  -American  tion.  One  describes  the  work  of  the  Pub- 
Yorker—a  new  weekly  in  Gotham— in  its  "*■  Public  Health  Association  is  The  lie  Service  Bureau  conducted  by  the 
issue  of  March  7,  prints  a  personality  American  Journal  of  Public  Health.  Chicago  Tribune  which  last  year  handled 
sketch  of  \'.  A.,  whom  it  calls  the  best  I'rankly,  it  is  about  the  last  place  one  nearly  600,000  separate  units  of  service, 
newspaperman  iii  New  York.  would  look  for  an  article  to  mention  in  The  other  feature  is  Chapter  IV  of  John 

One  paragraph  by  way  of  quotation  l*’'*  department.  Yet  the  January  and  Kelley's  reminiscences  of  his  cub  reporter 
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is  another  of  the  nationally  fa* 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 
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REPORTER  AT  BOTTOM 
OF  BOSTON  HOAX 

Mysterious  “LsJayette  Mulligan”  Who 
Liberally  Elxtended  Keys  of  City 
to  Notables  Was  Boston 
Herald  Writer 

The  mystery  of  the  identity  of  Lafay¬ 
ette  Mtilligan,  the  person  who  gave  away 
keys  to  the  city  of  Boston  to  many  not¬ 
ables  including  the  Prince  of  Wales  has 
been  revealed  as  Fred  R.  Brine,  a  Boston 
Herald  reporter.  Intended  as  a  harm¬ 
less  prank,  the  scheme  of  sending  an  ele¬ 
gantly  worded  letter  of  invitation  to  the 
I’rince  of  Wales  to  visit  Boston  and  the 
delivery  of  a  key  of  the  city  on  behalf 
of  Mayor  Curley,  assumed  international 
proixirtions.  The  management  of  the 
Boston  Herald  aimounced  it  knew  noth¬ 
ing  of  the  plan  at  its  inception  or  dur¬ 
ing  its  execution  and  did  not  counte¬ 
nance  it. 

Brine  revealed  that  in  addition  to  the 
fictitious  “l^fayette  Mulligan”  whose  sig¬ 
nature  stood  upon  the  Prince  of  Wales 
invitation  to  Boston,  he  also  invented  the 
l)ersonage  of  “Seumas  Ignatius  Mulli¬ 
gan”  who  rose  to  the  defense  of  Lafayette 
when  doubt  was  cast  upon  the  latter's 
existence.  The  photograph  of  Seumas 
which  appeared  in  many  of  the  news- 
[tapers  here  was  a  discarded  rogue’s  gal¬ 
lery  photograph  of  ancient  vintage. 

The  miniature  key  to  the  city  sent  to 
Bayard  Tuckerman  at  the  time  an  au¬ 
thentic  key  was  sent  to  the  Tuckernwn’s 
guest,  the  Prince,  was  picked  up  in  a 
street  gutter  after  the  Elks’  parade  here 
last  summer.  Steel  dies  were  ordered, 
stationery  printed  and  every  precaution 
taken  to  make  the  invitation  to  the  prince 
appear  authentic.  Acknowledgment  of  the 
receipt  of  the  key  printed  in  the  Boston 
papers  came  as  a  surprise.  Lafayette 
Mulligan,  named  as  social  secretary  to 
Mayor  Curley,  could  not  be  identified. 
Mayor  Curley  promptly  denied  that  he 
had  issued  an  invitation  to  the  prince  or 
had  sent  the  keys.  The  mayor’s  ire  was 
aroused  and  he  promptly  planted  the  re¬ 
sponsibility  for  the  hoax  on  the  shoulders 
of  Frank  W.  Buxton,  managing  editor 
of  the  Boston  Herald,  who  knew  nothing 
of  the  affair  and  who  declares  that  he 
would  have  squelched  it  immediately  if 
he  had  known  the  plans. 

Fuel  was  added  to  the  excitement  by 
the  invention  of  the  character  of  Seumas 
Ignatius  Mulligan,  a  distinguished  scion 
of  the  Mulligan  clan.  Seamus  took  a, 
room  in  a  West  End  hotel  at  $1.50  a  day, 
but  was  never  visited  by  reporters  who 
dodged  his  mythical  footsteps. 


Art  Writer  Win*  $100  Prize 

The  $100  prize  offered  by  the  Allied 
.\rtists  of  .\merica,  for  the  best  published, 
constructive  criticism  of  their  twelfth  an¬ 
nual  exhibition  recently  held  in  the  gal¬ 
leries  of  the  American  Fine  Arts  Society, 
New  York,  was  awarded  to  Mrs.  Helen 
Appleton  Read,  art  critic  of  the  Brook¬ 
lyn  Eagle. 


(Obituary 

\|  RS.  MARIE  ANTOINETTE  MUR- 
IXJCK,  S4,  widow  of  the  late  Tho¬ 
mas  Benton  Murdock,  of  El  Dorado, 
Kail.,  a  widely  known  pioneer  Kansas  edi¬ 
tor  and  publisher  and  a  brother  of  the  late 
Col.  Marcellus  M.  Murdock,  founder  of 
the  Wichita  (Kan.)  Eagle,  died  at  her 
home  in  Ixing  Beach,  (Jal.,  last  week. 
Mrs.  Murdock  assisted  her  husband  in 
his  newspaper  and  also  his  political  work. 

CnARi.Es  L.  Kirkpatrick,  43,  news¬ 
paper  man  of  Pittsburgh,  died  at  his 
home  there  March  15.  Mr.  Kirkpatrick 
worked  for  many  years  in  New  York, 
Cleveland  and  Pittsburgh.  He  was  the 
first  city  editor  of  the  I'ittsburgh  Sun. 

W.  U.  Grist,  59,  for  many  years  editor 
of  the  York  (S.  C.)  Yorkfille  Enquirer, 
dieil  last  week  of  apoplexy. 

Ci.ARExcE  E.  Waller,  49,  vice-presi¬ 
dent  of  the  Michigan  Federation  of  Typo¬ 
graphical  unions,  and  past  president  of 
the  Jackson,  Mich.,  union,  died  at  Jack- 
son,  last  week  following  an  operation. 

Elmer  G.  Hull,  former  cxlitor  of  the 
Oriivll  (O. )  Xni's- Leader,  is  dead. 

Clarence  W.  FZdmundsox,  54,  for  the 
past  five  years  advertising  manager  for 
the  Coffeyiille  (Kan.)  Z>ai7_v  Journal, 
died  recently  at  his  home  following  a 
stroke  of  ajxiplexy. 

Mrs.  Ij;n  G.  Shaw,  wife  of  Len  G. 
Shaw,  dramatic  editor  of  the  Detroit 
Free  Press,  died  at  her  home  in  Detroit 
last  week.  Burial  was  at  .Adrian,  Mich., 
Mrs.  Shaw’s  old  home. 

Lafayette  H.  Be.ach,  70,  publisher  of 
the  Albion  (N.  Y.)  Orleans  County  Re¬ 
publican,  died  March  13,  in  his  home  in 
that  village.  Mr.  Beach  had  been  pub¬ 
lisher  of  the  newspaper  for  35  years. 
His  brothers  also  are  newspaper  men, 
Fred  Beach  being  with  the  Rochester 
Democrat-Chronicle  and  Robert  Beach 
being  with  the  Jamestown  Morning  Post. 

J.  H.  Maxweli.,  77,  pioneer  Minnesota 
editor,  died  recently  at  Pomona,  Cal. 

Daniel  S.  Dougherty,  73,  died  at 
Centreville,  R.  L,  March  12.  He  was 
editor  and  publisher  of  the  Wappinger 
Falls  (N.  Y.)  Chronicle,  until  1886  when 
he  moved  to  Southbridge,  Mass.,  to  be¬ 
come  associate  editor  of  the  Southbridge 
Herald,  a  position  he  held  for  18  years, 
when  he  retired  from  the  newspaper  field 
and  removed  to  Centreville. 

_Eugene  H.  Perdue,  82,  who  was  for 
37  years  business  manager  of  the  Cleve¬ 
land  I^cadcr,  died  this  week  at  his  home 
in  Cleveland.  He  was  a  director  of  the 
Associated  Press  for  many  years. 

Walter  G.  Knopf,  53,  for  more  than 
25  years  head  of  the  stereotyping  depart¬ 
ment  of  the  Columbus.  Ohio,  State  Jour¬ 
nal.  died  this  week  after  a  long  illness. 
His  son,  R.  W.  Knopf,  is  manager  of 
the  Knopf  .Advertising  Company  at 
Columbus. 

Walter  L.  Jameson,  65,  for  18  years 
in  tlie  Boston  (Mass.)  Transcript  com¬ 
posing  room,  died  in  South  Boston  re¬ 
cently. 

Elizabeth  Mason  Oviatt  Reynolds, 
mother  of  Howard  Reynolds,  southern 


Oklahoman  City  Editor  Resign* 

R.  G.  Miller,  city  editor  of  the  Okla¬ 
homa  City  Daily  Oklahoman,  for  the  last 
five  years,  has  resigned  to  become  man¬ 
ager  of  the  Chamber  of  Commerce  at 
Bristow,  Okla.  Miller  served  five  years 
on  the  New  Orleans  Item  and  Slates  be¬ 
fore  going  to  Oklahoma  in  1920. 
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OHIO'S  GRg<gtn  HOM*  OAILY 


representative  of  R.  Hoc  &  Co.,  Inc., 
died  recently.  She  was  101  years  old  at 
Washington,  Conn.,  Oct.  25,  1823. 

MRS.  JOSEPH  PUUTZER  DIES 


Auto  Cra*h  Injury,  Thought  Slight  at 
Fir*t,  Prove*  Fatal 

Mrs.  Joseph  Pulitzer,  wife  of  the  sec¬ 
ond  son  of  the  late  Joseph  Pulitzer,  died 
in  a  New  York  hospital  Friday,  .March 
13,  of  injuries  caused  by  an  automobile 
accident  on  Thursday  night. 

Mrs.  Pulitzer’s  hiisliaiul  is  editor  and 
pulilisher  of  the  St.  I^oiiis  J’ost-Dispatch 
and  secretary  of  the  Press  Publishing 
Company,  publishers  of  the  Xcio  York 
It’orld  and  the  Evening  World. 

Mr.  Pulitzer,  who  was  on  a  fishing 
trip  along  the  F'lorida  coast,  was  lo¬ 
cated  at  Dmg  Key,  F'la.,  through  an  .As- 
sociaterl  Press  dispatch  to  the  Miami 
Herald,  which  enlisted  the  aid  of  the 
I'lorida  East  Coast  Railway  dispatcher. 

The  funeral  of  Mrs.  Pulitzer  was  held 
at  2.30  p.  m.,  Monday  afternoon,  at  the 
Pulitzer  home  on  Barnes  Road,  St. 
Louis  County.  -A  private  service  was 
held  later  at  Bellcfontaine  Cemetery. 

Before  her  marriage  in  1910,  Mrs.  Pu¬ 
litzer  was  Miss  Elinor  Wickham,  mem¬ 
ber  of  one  of  the  oldest  St.  Louis  fami¬ 
lies.  The  wedding  ceremony  was  per- 
fornKd  in  her  home  there.  Besides  her 
hiLsband,  Mrs.  Pulitzer  leaves  three  chil¬ 
dren — Josepli  Jr.,  nine  years  old;  David, 
seven,  and  Elinor,  two. 


VETERAN  CARTOONIST  DIES 


A.  Wilbur  Steele,  Denver  Po*t,  Made 
Daily  Drawing  for  28  Years 

-A.  Wilbur  Steele,  said  to  be  the  first 
American  cartoonist  to  draw  a  daily 
cartixin  for  a  newspaper,  whose  cartoons 
appearing  for  28  years  in  the  Denver 
I'ost  have  had  a  large  influence  upon 
the  growth  of  the  West  and  have  been 
credited  directly  with  many  important  re- 
form.s  in  Western  affairs,  died  Thurs¬ 


day,  March  12  at  the  age  of  63,  after 
a  week’s  illness  with  pneumonia. 

Steele  was  brought  to  Denver  by  his 
parents  when  four  years  old.  The  lad’s 
first  efforts  at  drawing  were  pen  and 
ink  “selling  arguments”  for  groceries 
posted  in  the  store  windows  of  his  fa- 
tlier’s  grocery  store. 

-After  leaving  college  he  joined  the 
Rocky  Mountain  Xews,  working  for 
seven  years  on  that  paper.  He  joined 
the  staff  of  the  Denver  Post  in  1897. 


Former  Reporter  Accidentally  Killed 

Richard  H.  Fox,  27,  formerly  a  re- 
IKirter  on  the  staffs  of  the  Nno  York 
II 'arid  and  the  .Vero  York  Times,  who 
resigned  from  the  latter  paper  to  become 
associated  in  the  Marshall  Stillman 
movement,  accidentally  shot  and  killed 
himself  Alarch  16,  in  the  study  of  his 
parents’  home  in  White  Plains,  N.  Y., 
while  cleaning  a  revolver.  Fox  a  grad¬ 
uate  of  Columbia  University,  was  in  the 
army  during  the  war. 
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A  Security  Market 

with  complete  newspaper  financial 
service. 

BiifTalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  rif  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  hnancial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  Sept.  30,  1924,  "lad, 468  total 
net  paid. 
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those  who  advertise 
to  Texans  is  usually 


Balias  morning 
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PTospeTiiy  Zone 


NO  STATE  PAPERS 
IN  TEXAS 

Texas  is  too  large  to  be 
covered  by  one,  two,  three  or 
four  newspapers. 

Texas  has  some  of  the  best 
newspapers  published. 
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JOURNAL 
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The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
serves. 
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lANTl-GAMBLlNG  BILL  IS 
PASSED  IN  MICHIGAN 


■  ijt  Prohibiting  Publication  of  Betting 
"  •“**  Forecast*  Expected  to 

Become  Law  —  Former 
Law  Unconstitutional 


nm 


LvNSiNC.  Mich.,  March  16. — Unani- 
passage  late  last  week  by  the  state 
of  the  Bahorski  anti-gambling 
'I  which  would  again  outlaw  the  pub- 
jti,  n  in  Michigan  or  the  disseminating 
{he  state  through  new  spapers  of  other 
;  of  racing  forms  or  information  in 
;,,n  to  betting  odds,  forecasts  early 
!imnt  of  this  measure.  No  serious 
,  jitidii  to  the  bill,  which  was  the  basis 
Ta  warm  new  spaper  tight  when  it  ap- 
;:ed  at  the  1923  session  under  a  differ- 
•  name  and  with  slightly  different 
•,',’>ions,  has  appeared  in  the  house  or 
in  the  editorial  columns  of  its 
newspaper  foes.  The  former 
K.  the  Voorhies-Bahorski  act,  was 
..;lv  passed  and  remained  in  force  up 
":1  iMt  December  when  it  was  thrown 
^  on  a  technicality  by  the  state  su- 
e  court. 

,  lai  the  latest  bill,  like  its  predecessor, 

I  one  of  the  most  stringent  in  its  pro- 
tuns  ever  proposed  in  the  United 
jates  is  admitted.  The  opening  clause, 

:;ch  is  virtually  the  same  in  the  new 
as  in  the  old,  it  is  claimed  would 
libit  the  writing  of  insurance  in  this 
c  if  it  were  literally  interpreted.  It 
Sires,  in  part  "It  shall  be  unlawful 
aiy  person  ...  to  take  .  .  . 

”,  any  person  any  money  or  valuable 
;  with  the  agreement  .  .  .  that 

money  or  valuable  thing  will  be  paid 
delivered  to  any  person  where  such 
sent  or  delivery  is  alleged  to  be  or 
ii  be  contingent  upon  the  result  of  any 
contest,  or  game  or  up<vn  the  hap- 
r.c  of  any  event  not  known  by  the 
cs  to  be  certain.” 

rhaps  the  strictest  section  of  the 
It  act  is  that  portion  of  it  relating 
the  publication  of  betting  information, 
portion  of  the  bill  absolutely  pro- 
'  such  publication  or  distribution  of 
matinii  of  that  character  even  after 
contest  has  cKcurred.  These  pro- 
contained  in  Section  Four ;  fol- 

shall  be  unlawful  for  any  person, 
il  or  artificial,  or  for  the  officers, 
servants  or  employes  of  any  cor- 
n.  directly  or  indirectly,  individu- 

■  or  by  agent,  servant,  or  employe,  by 
of  any  newspaper,  periodical, 
notice  or  other  mode  of  publica- 

c  or  reproduction,  to  write,  print,  pub- 
advertise,  deliver,  or  distribute,  or 
:  to  deliver  or  distribute  to  the  public 
I  any  part  thereof  or  to  any  person, 
statement  or  information  concern- 
I  the  making  or  laying  of  wagers  or 
I' or  the  selling  of  pools  or  evidences 
l^ng  odds  on  any  race,  contest  or 
V  or  on  the  happening  of  any  event 
I  known  by  the  parties  to  be  certain, 

■  y  purported  event  of  like  character, 
acts  herein  prohibited  may  be 

violations  hereof  when  committed 
any  game,  contest,  race,  or  event ; 
the  possession  of  evidence  for  the 
ation  of  any  statement  or  informa- 
conceming  the  making  or  laying  or 
or  bets  or  the  selling  of  pools  or 
odds,  shall  in  the  same  manner 
ned  a  violation  of  this  act,  whether 
f  'c  or  after  the  act  evidenced  there- 

™xIifications  in  which  the  new 
from  the  old  do  not  affect  any 
'  sMions  relating  to  publication  of 
,  ^  '•'fotmation  but  they  do,  it  is 
Pm.  make  the  measure  less  liable  to 
r-'  m  the  courts.  Under  the  earlier 
[®y  ^cson  found  on  the  premises  of 
,  KUbhsment  where  gambling  was 
m  progress  was  subject  to  the  full 
^  y  of  the  law.  The  new  bill  limits 
^  wreme  penalties  to  proprietors  and 
and  affixes  lighter  penalties  for 
“inters.” 

,  taken  against  pos- 

*o.have  the  act  declared  un- 
f 's  a  final  section  in  which 
Ppslature  hereby  declares  that  it 


would  have  passed  the  act  and  each  sec¬ 
tion,  subsection,  sentence,  clause,  and 
phrase  thereof,  irrespective  of  the  fact 
that  any  tine  or  more  other  sections,  sub¬ 
sections.  .sentences,  clauses,  and  phrases 
be  declared  unconstitutional.”  It  is  de¬ 
clared,  therefore,  that  decision  to  the 
effect  that  any  part  of  the  act  is  uncon¬ 
stitutional  shall  not  affect  the  validity  of 
the  remaining  portions  of  the  act. 

Whether  passage  of  the  new  act  will 
be  tlw  signal  for  aiKither  intensive  en¬ 
forcement  drive  such  as  followeel  placing 
of  the  first  law  on  the  statute  books  is 
problematical.  Newsiiapers  containing 
racing  information  were  seized  on  Detroit 
newsstands  on  the  previous  occasion  and 
all  out  of  state  papers  were  forced  to  take 
measures  to  eliminate  their  racing  forms 
from  Michigan  editions.  Some  papers 
merely  blue-penciled  those  sections  but  it 
is  doubtful  that  this  would  be  considere<l 
compliance  with  the  law  were  such  a  case 
to  lie  taken  to  court. 

That  the  original  act  did  do  much  to¬ 
ward  cleaning  up  gaming  conditions  and 
the  operation  of  pools  and  booking  agen¬ 
cies  around  Detroit  is  admitted  ancl  for 
that  reason  the  new  bill  is  lielieved  to 
have  added  support.  Tin;  Detroit  News, 
ever  since  the  old  law  was  thrown  out, 
has  pointed  out  the  trend  toward  rein¬ 
statement  of  the  evil  condition  which 
formerly  prevailed,  citing  instance  after 
instance  where  gambling  joints  and  book¬ 
makers’  stands  have  resumed  operations. 


Peru  Daily  Continuing 

Continuation  of  the  publication  of  the 
Peru  (Ind)  Daily  Chronicle  for  which  a 
trusee  was  appointed  last  week  was  made 
possible,  after  employes  of  the  Peru 
Chronicle  Publishing  Company  had  filed 
liens  to  the  amount  of  several  hundred 
dollars  alleged  to  be  due  in  wages,  by  a 
deed  of  assignment  made  by  the  com¬ 
pany  to  the  Citizens’  National  Bank  of 
Peru. 


New  Passaic  Daily  Planned 

Harry  H.  Weinberger,  lawyer  and 
banker  of  Passaic,  N.  J.,  is  planning  es¬ 
tablishment  of  a  new  daily  newspaper 
there  to  be  called  the  Passaic  Morning 
Call.  He  informed  Editor  &  Publisher 
he  was  not  yet  ready  to  announce  detailed 
plans. 


N.  Y.  World’s  Oldest  Employe  Honored 

William  Jenkins  on  March  12,  cele¬ 
brated  his  ^h  anniversary  at  the  “case” 
for  the  A'cic’  York  World.  In  honor 
of  his  golden  jubilee,  a  special  session 
of  the  World  Chapel  of  the  composing 
room  was  called  and  Mr.  Jenkins  was 
presented  with  a  set  of  resolutions  and 
a  smoking  .set. 


Devi*  Golf  Club  Official 

Robert  H.  Davis,  of  Frank  Munsey 
publications,  was  recently  elected  presi¬ 
dent  of  the  Golf  Club  of  the  Hardware 
Gub,  famous  noon-day  mecca  of  New 
York  newspaper  e.xecutives. 

Long  Beach  Daily  Broadcasting 

The  Long  Beach  (Cal.)  Press-Tele¬ 
gram  has  started  to  broadcast  from  their 
own  radio  station  on  the  roof  of  the  new 
Press-Telegram  building.  Frank  Goss, 
Sunday  editor  is  in  charge. 
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NDIANA,  being  right  in  the  heart 
of  things,  commercially  and  geo¬ 
graphically,  means  that  advertis¬ 
ing  campaigns  have  a  far  reaching 
influence  in  all  directions. 

ATIONAL  advertisers  would  do 
well  to  start  in  close  to  the  center 
of  things — and  work  from  the 
center. 

ISTRIBUTION,  in  Indiana,  is 
greatly  facilitated  because  of  the 
highly  developed  means  of  trans¬ 
portation  within  the  state. 

NDUSTRIALLY,  Indiana  has 
great  value  since  through  position, 
she  is  superbly  situated  to  capture 
wide  markets  and  to  secure  cheap 
raw  materials. 

DVERTISERS  owe  it  to  them¬ 
selves  and  their  products  to  care¬ 
fully  survey  the  Indiana  field  and 
its  great  possibilities  and  use 
the  cheapest  and  most  efficient 
mediums. 

EWSPAPERS,  listed  below,  reach 
the  greater  part  of  the  worth-while 
people  of  the  state,  and  can  be  of 
great  aid  in  helping  National  Ad¬ 
vertisers  to  secure  a  firm  foothold 
here. 

GIVEN  territory,  intensely  culti¬ 
vated,  gives  great  satisfaction  and 
soon  popularizes  merchandise  Na¬ 
tionally  Advertised.  Try  Indiana. 


Rata  lor 
Orculation  S.IMUdm 


tDecatur  Democrat  . (E)  3,106 

*Evan8ville  Courier  and  Journal...  ll’JsO  } 

*Evan8ville  Courier  and  Journal . (S)  32,840 

‘Fort  Wayne  Journal-Gazette  . (M)  31,502 

•Fort  Wayne  Journal-Gazette  . (S)  34,520 

•Fort  Wayne  News-Sentinel  . (E)  41,938 

•Gary  Evening  Post-Tribune  . (E)  14,1% 

Hammond  Times  . (E)  16,553 

•Huntington  Press  . (M&S)  3,797 

•Indianapolis  News  . (E)  128,400 

•Lafayette  Journal  &  Courier . 12*900  } 

ttfLo  Porte  Herald-.\rgus  . (E)  6,000 

•Newcastle  Courier  . (E)  4,517 

•South  Bend  News-Times  . J®  %2  } 

•South  Bend  News-Times . (S)  21^98 

tSonth  Bend  Tribune  . (S)  19,388 . (E)  20,627 

•Terre  Haute  Tribune . (E&S)  22,830 

•A.  B.  C.  Statement,  Sept.  30,  1924. 
tGovemment  Statement,  Sept.  30,  1924. 
tttGovemment  Statement,  April  1,  1924. 
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DENY  CONSPIRACY  AGAINST 
DIRECT  ADVERTISERS 

^ _ {Continued  from  page  6) _ 

a.si)i>t  the  agencies  association  in  carry¬ 
ing  out  the  alleged  combination  and  its 
alleged  purposes. 

(b)  They  deny  that  they  ever  adopted 
at  their  annual  convention  resolutions 
commending  the  alleged  combination  and 
declaring  adherence  thereto,  or  that  they 
ever  supplied  the  A.  A.  A.  A.  with  copies 
of  such  resolutions. 

(c)  They  show  that  the  S.  N.  P.  A. 
has  at  times  secured  information  regard¬ 
ing  advertising,  financial  responsibility 
of  agencies,  ability  to  render  service  as 
defined  above,  amount  of  business  placed, 
and  the  personnel  and  character  of 
agencies,  and  communicated  such  in¬ 
formation  to  members  desiring  it.  Such 
information  is  also  collected,  it  is  shown, 
with  regard  to  a  publisher  member  of 
the  association.  They  deny  that  there 
is  any  agreement  between  the  associa¬ 
tion  and  its  members,  or  anyone  else, 
with  reference  to  this  information  or 
that  any  means  exists  for  changing  it, 
no  matter  what  the  information  shows. 
They  show  that  the  association  can  only 
compel  a  members  to  pay  his  dues  or 
cease  his  membership,  and  that  a  mem¬ 
ber  is  bound  to  do  nothing  else.  They 
believe  that  members  allow  a  percent 
to  any  agency  financially  and  fairly  en¬ 
titled  to  it,  for  services  rendered.  They 
deny  that  they  ever  conspired  with  any¬ 
one  about  anything. 

(d)  They  deny  that  information  is 
exchanged  among  members  to  be  used  in 
carrying  out  the  alleged  combination, 
and  that  they  or  any  of  them  supply 
any  information  to  the  A.  A.  A.  A.  for 
alleged  similar  uses  by  it  or  its  members. 

(e)  They  deny  that  they  agreed  among 
themselves  to  accept  direct  advertising 
at  the  so-called  gross  rate  only  and 
through  the  S.  N.  P.  A.  They  show 
that  no  advertising  comes  to  them  or  any 
any  of  them  through  the  S.  N.  P.  A. 
They  also  deny  that  they  bring  pressure 
and  coercive  measures  to  bear  on  any 
member  of  the  association,  no  matter 
what  rate  he  ^ants,  to  compel  him  to 
accept  advertising  at  gross  rates  only 
and  they  also  deny  that  they  endeavor 
to  compel  any  member  of  the  associa¬ 
tion  to  accept  advertising  at  the  gross 
rate  or  at  any  rate. 

(f)  They  deny  that  they  or  any  of 
them,  use  any  other  co-operative  means 
to  effectuate  the  alleged  combination. 

Answer  of  A.  A.  A.  A. — The  agencies 
deny  that  they  have  at  any  time  taken 
liart  in  any  such  combination  or  con¬ 
spiracy,  and  they  deny  that  they  have 
done  or  now  do  any  of  the  acts  set  forth 
to  effectuate  any  such  combination  or 
conspiracy,  and  referring  to  the  cor¬ 
respondingly  lettered  sub-paragraphs 
siiecifically  deny : 

(a)  That  they  have  inaugurated  or 
agreed  to  carry  out  any  such  combina¬ 
tion  by  any  co-operation  among  them¬ 
selves  or  with  any  other  persons,  cor¬ 
porations  or  organizations. 

(b)  That  any  newspaper  committee 
was  appointed  to  take  charge  of  any 
such  combination. 

(c)  That  any  such  announcement  of 
any  such  undertaking  was  made  by  it 
or  anyone  for  it. 

(d)  That  any  of  the  acts  set  forth 
in  sub-paragraph  (d)  were  done  with 
the  purpose  or  effect  of  prosecuting  any 
such  undertaking  or  promoting  any  such 
combination. 

(e)  That  any  pressure  or  coercion 
was  ever  used  or  exercised  or  that  any 
threats  of  withdrawal  of  advertising 
were  ever  uttered  by  it  or  any  of  its 
members  against  anyone  for  any  purpose 
directly  or  indirectly  to  prevent  publica¬ 
tion  of  advertisements  from  any  ad¬ 
vertiser  or  to  fix  or  change  his  advertis¬ 
ing  rates. 

(f)  That  any  coercion  was  ever 
brought  to  bear  upon  any  publisher  by 
any  means,  and  specifically  deny  that 
tlie  booklet  called  “Clients  of  Members 
of  the  American  Association  of  Adver¬ 
tising  Agencies,”  or  its  distribution  had 
any  such  purpose  or  effect. 


(g)  Tliat  any  co-operation  was  sought 
or  secured  from  respondent  corporation 
in  any  such  conspiracy  or  combination. 

(h)  That  any  co-operation  was  sought 
or  secured  from  respondent  publishers 
in  any  such  conspiracy  or  combination. 

fi)  That  any  data  or  information  was 
ever  collected  anywhere  with  any  pur- 
jiose  or  effect  to  promote  or  make 
effective  any  such  conspiracy  or  com¬ 
bination. 

(j ;  That  any  data  or  information 
was  ever  sent  anywhere  with  any  pur- 
IKJse  or  effect  to  carry  out  any  such 
conspiracy  or  combination. 

(k)  That  any  such  lists  were  compiled 
or  sent  out  anywhere  with  any  purpose 
or  effect  to  promote  or  make  effective 
any  such  conspiracy  or  combination. 

(l)  That  any  such  use  was  ever  made 
of  any  list  to  compel  any  publisher  to 
cease,  or  fix  or  change  his  rates  for  cer¬ 
tain  advertising,  and  deny  that  threats 
of  any  kind  were  ever  used  by  them 
against  publishers  for  any  purpose. 

(m)  That  any  agreements  were  ever 
secured  from  any  publisher  or  group 
of  publishers  as  there  alleged  or  as  a 
means  of  furthering  any  such  combina¬ 
tion  or  conspiracy. 

(n.)  That  any  of  the  acts  alleged  in 
sub- paragraph  (n)  were  performed,  or 
any  such  information  collected  or  used 
for  purposes  of  any  such  conspiracy  or 
combination. 

(o)  That  respondents  used  any  other 
co-operative  means  to  carry  out  any 
such  conspiracy  or  combination. 

Answer  of  A.  P.  A. — Respondent  de¬ 
nies  all  allegations  in  paragraph  VIII,  ex¬ 
cept  that  it  is  without  sufficient  knowl¬ 
edge  to  answer  any  of  the  allegations 
against  respondent  agency  association 
and  the  respondent  publishers  association 
and  its  members.  Respondent  further 
denies  that  it  has  ever  engaged  in  any 
combination  or  conspiracy  with  the  other 
respondents  or  any  of  them  or  with  any 
other  persons,  firms  or  corporations  what¬ 
ever,  and  specifically  denies  the  allega¬ 
tions  contained  in  the  subdivisions.  Re¬ 
spondent  alleges  that  the  facts  in  rela¬ 
tion  to  its  business  operations  are  set 
forth  in  paragraph  FOURTH  of  this 
answer. 

I’aragraph  IX. — The  commission  com¬ 
plains  that  the  effect  of  the  alleged  con¬ 
spiracy  or  combination  is  to  hamper, 
hinder,  and  obstruct  national  advertising 
throughout  the  United  States ;  to  re¬ 
strict  distribution  of  such  advertising 
and  the  type-parts  essential  thereto  to 
channels  and  upon  terms  dictated  by  the 
respondents ;  to  restrict  publication  of 
national  advertising  to  newspapers  ap¬ 
proved  by  the  respondents;  to  prevent 
newspaper  publishers  from  according  net 
rates  to  direct  advertisers ;  to  compel 
national  advertisers  to  employ  respond¬ 
ent  agencies,  etc.,  etc. 

Answer  of  S.  N.  P.  A. — The  pub¬ 
lishers  deny  all  the  allegations  and 
further  plead  that  the  contract  for  ad¬ 
vertising  is  not  a  part  of  interstate 
commerce,  that  the  use  of  advertising 
space  in  a  newspaper  is  not  a  part  of 
interstate  commerce.  They  show  that 
the  acts  of  any  and  all  of  the  respondents 


a  Our  Features: 

^  Irvin  S.  Cobb 
^  Samuel  G.  Blythe 
®  R.  L.  Goldberg 
%  Roe  Fulkerson 
^  Don  Herold 
^  O.  O.  McIntyre 
^  Nellie  Revell 
^  Will  Rogers 
H.  J.  Tuthill 

^  Albert  Payson  Terhnne 

Y)  and  others 

^  The  McNaoght  Syndicate,  Inc. 

U  Timet  Building,  New  York 


do  not  either  restrain  newspaper  ad¬ 
vertising  or  interstate  commerce,  but 
promote  both. 

Answer  of  A.  A.  A.  A. — The  agencies 
deny  all  allegations. 

Answer  of  A.  P.  A. — Respondent  de¬ 
nies  all  allegations. 

Paragraph  X. — The  commission  states 
that  the  acts  above  charged  are  to  the 
prejudice  of  the  public  and  constitute 
unfair  competition  within  the  meaning  of 
the  Federal  Trade  Commission  Act. 

Answer  of  S.  N.  P.  A. — The  publishers 
deny  this  allegation,  and  all  others  not 
already  admitted  or  denied,  and  pray 
that  the  complaint  be  dismissed. 

Answer  of  A.  A.  A.  A. — The  agencies 
deny  this  allegation  and  as  a  further 
and  separate  defense  they  allege : 

I.  — The  American  Association  of  Ad¬ 
vertising  Agencies  was  organized  at  St. 
Ixiuis,  on  June  4,  1917,  and  then  adopted 
a  formal  constitution  and  by-laws  and 
declaration  of  purpose.  Amendments 
thereto  relate  to  amount  of  dues,  election 
of  officers  and  the  like,  and  have  not 
changed  in  any  respect  the  form  of  the 
organization  or  its  purposes. 

II.  — Throughout  its  activities,  the 
American  .Association  of  Advertising 
.\gencies  and  its  members  have  been 
<levotcd  to  the  establishment  of  prin¬ 
ciples  and  ethics  that  were  and  are 
calculated  to  enlarge  and  perpetuate 
successful  and  clean  advertising  at  a 
cost  that  will  insure  a  profitable  invest¬ 
ment  to  the  advertiser  and  an  appropriate 
return  to  publisher  and  agency.  The.se 
principles  and  ethics  have  included  un¬ 
wavering  and  continuous  opposition  to 
any  form  of  secret  rebates  and  unfair 
discriminations  and  evil  practices.  And 
respondents  further  allege  that  these 
efforts  by  the  agencies  have  been  in 
protection  and  promotion  of  competition 
and  fair  practice  in  the  entire  field  of 
advertising. 

Wherefore,  resjwndents  pray  that  said 
complaint  be  dismissed. 

Answer  of  A.  P.  A. — Respondent  de¬ 
nies  all  allegations  and  states  that  it  is 
not  now  and  never  has  been  engaged  in 
interstate  commerce  and  has  not  at  any 


ASSOCIATED  EDITORS 
SERVICE 


Layon  McDuffer— Comic  by  Payno, 
**Kids'*  Pantomime— Comic  by  Stricbol. 
Quillen**  Paragraphs. 

“Aunt  Het,”  by  Quillen. 

“Willie  Wyiis,**  by  (^tillen. 

Mothers  and  Their  Children. 

Golf  as  Champions  Play  It. 

Color  Cut'Outs. 

A1  Demaree*s  Sport  Cartoons. 

Word  of  Comfort. 


Boys*  and  Girls'  Page. 

Economists*  Forum. 

Auto  Sense  Williamson. 

SEMI- WEEKLY 

Barrie  Payne  on  Golf  (Humor). 
Individuality  of  Dress. 

ASSOCIATED  EDITORS,  Inc. 

449  S.  Dearborn  St.,  Chicago 


ATTENTION 

PUBLISHERS 

p  B.  HOLLISTER  can  be 
reached  at  the  Ambassa¬ 
dor  Hotel,  New  York  City,  until 
further  notice.  Newspapers  con¬ 
fronted  with  circulation  problems 
and  desiring  large  immediate 
paid-in-advance  circulation  gains 
are  invited  to  communicate.  In 
position  to  conduct  one  more  big 
campaign  before  July  1st. 


HOLLISTER 

CIRCtJLATION  ORGAMIZAIION 

Cun'L  LaChanOE:  IbLLG. 
LOS  ANGELES,  CAL. 


time  ever  done  any  unlawful  or  | 
act,  and  that  its  business  has  always  -  ' 
and  still  is  in  compliance  with  and  - 
orized  by  law.  WHEREFORE,' 
respondent  respectfully  prays  tlut 
complaint  be  dismissed. 

-Attorneys  for  the  A.  A.  A. 
McKcrcher  &  Link,  New  York-  ■ 
S.  N.  P.  A.  is  represented  by  Finiat. 
Campbell,  of  Chattanooga,  Tenn.,  and  ' 
American  Press  Association  by  Brodj, 
Raphael. 

N.  C.  Goodfellowt  Elect  Wiitai 

C.  W.  Wistar,  of  the  Charlotte,  N. ' 
Associated  Press  bureau  was  elected- 
ident  of  the  Goodfellows  Club,  CuTTp;.  I 
of  editors  and  traffic  men  of  the  AP 
North  Carolina,  at  the  organization  r 
ing  held  recently  in  Greensboro.  M- ’ 
Garges,  of  New  York,  chief  of  the^a 
fic  department  of  the  A.  P.,  and  if  J 
McCall,  of  Atlanta,  Ga.,  Southern  1 1 
ion  superintendent,  were  visitors  at  T 
meeting.  * 


Does  the  defeat  of  Warren  meat 
war  between  the  Preside# 
and  the  Senate? 

What  have  been  the  cons^ 
quences  of  such  action  in  tht  i 
past? 

Was  the  President  within  Ins  | 
constitutional  rights  in  re-snb- 
mitting  the  nomination?  Could 
he  legally  have  given  Warrtt 
a  recess  appointment? 

The  events  leading  up  to  and 
following  upon  each  previoE 
repection  of  a  cabinet  appoiut- 
ment  were  set  out  and  tk 
precedents  covering  points  is 
dispute  were  given  in  a  repon 
mailed  to  all  clients  March  18. 

EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street  Washington,  D.C 


AUTOMOBILE 

FEATURES 

Touring  —  Camping— Traf¬ 
fic  —  Gasoline  —  Upketp- 
Roads  —  Legislation - 
Taxation  —  Insurance  - 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  & 
other 

BIG  SUBJECTS  OF  MOTORDK 
COVERED  IN  A  BIG  WAT 
_ 

I 

The  Ullman  Feature  Senkfj 

Woodward  Bldg.,  Wasbioglu.K] 


Newspaper  , 
Features  j 

Intelligently  Selected — Proixiil 
Prepared 

Comics,  Fiction,  Cross- 
Word  Puzzles,  Weekly 
Features,  Daily  Fillet* 
and  Blanket  Services. 

Write  for  Sample  ShtA 

Bealiets'  3* 

799  Broadway  New 


Editor 
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Billboard  Tax  Bill  Introduced 

The  first  definite  blow  at  billboard  ad¬ 
vertising  ever  threatened  in  Michigan  is 
contained  in  a  measure  introduced  in  the 
lower  house  of  the  state  legislature  late 
last  week  by  Rep.  Joseph  C.  Armstrong 
of  Detroit.  The  measure  would  place  an 
annual  license  fee  or  tax  of  five  cents 


per  square  fixit  on  alt  signboards  and 
billsboards,  would  place  all  such  outdoor 
advertising  under  the  jurisdiction  of  the 
department  of  public  safety,  would  re¬ 
quire  a  $10,000  bond  of  all  persons  or 
firms  engaged  in  outdoor  advertising  as 
a  business,  aiKi  would  place  a  number  of 
other  regulations  on  billboard  publicity. 


Silwer  Cup  for  Best  Weekly 

The  El  Reno  (Okla.)  American  will 
present  a  silver  loving  cup  to  the  weekly 
paper  in  the  state  having  the  best  front 
page  make-up,  judged  on  the  basis  as 
that  employed  by  the  National  Editorial 
Association  in  awarding  its  trophy  last 
June. 


112  Pages  of  Rotogravure 

The  San  Francisco  Chronicle,  March 
11,  published  a  Special  Edition  to  call 
attention  to  the  forthcoming  Diamond 
Jubilee  of  California.  Besides  its  regular 
black  and  white  edition  the  paper  issued 
5  rotogravure  sections — two  of  32  pages 
each  and  three  of  16  pages. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


We  can  increase  your  business— you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourwlf.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business 
builder  for  you. 


BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

EstabUshcd  a  Quarter  of  a  Century 


The  Mailing  Point 

is  often 

The  Breaking  Point 

in  the  chain  of  service  between 
1  subscription  order  and  delivery 
to  the  subscriber. 

SPEEDAUMATIC  equipment 
stops  the  break  with  the  DI¬ 
RECT  IMPRINT  and  daily  and 
accurate  correction  of  the  mail 
list. 

Write  for  details. 


THE  MULTI -MAILER  SYSTEM 

•I7>ai8  WASHINOTON  BLVO. 

CHICAOC 


.GOSS. 

LSTEREOTYPINGi 
aMACHINERYi 


Some  outstanding  end  exclusive 
mtures  of  The  Goes  Comhinatiom 
fret  and  Drv  Matrix  Roller:  Pat¬ 
ted  stretching  roller  produces 
dry  mau  without  a  wrin^.  Both 
ends  of  cylinder  are  set  at  same 
Heavy  cast-iron  cylinden 
forged  steel  shafts.  Extra 
heavy  bed— fio  racks>-4argeenough 
eun  chase  with  columns  croea- 
'nm.  Rolls  wet  mats  in  11%  sec* 
oneb;  dry  mats  in  22%  second, 
wme  for  complete  catalog  of 
Gosa  Stereotyping  Machinery. 


the  GOSS  PRINTING 
[-PRESS  CO.,  CHICAGO 


SELL  YOUR  NEW  OR  USED 

Machinery  through 

editor  dc  PUBLISHER 


Printer**  Outfitter*. 

Printing  Plante  and  busineee  bought  and  eold. 
American  Typefoundcre*  products,  printers* 
and  bookbinders*  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman 
St.,  New  York  Qty. 


Cline*We*tingbouse  Double  Motor-Drive 
vdth  hiU  automatic  puah  button  control. 


USED  BY  THE 


Johnstown  Tribune 

Johnstown,  Pa. 

We  refer  you  to  them  for  their 
opinion 


/WmCTSKA 

/WMANF10.CC 

CMICA.. 


MAIN  OmCB  EASTERN  OmCE 

Coovi,  Bldg.  Mvbrtdft  Bldg 

111  W.  Wuhlntton  SL  Bro*dv>y  it  S4Ui  8t 
CHICAOO  NEW  YORK 


Write  for  Information 
Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 
Metals  Refining  Company 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


Don’tTig  Metal 

It  Wastes  Money 

Don't  melt  your  metal  twice  to  nse 
■t  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem."  References  gladly  famished. 


Elimimmfa  thm  ifaCal  Fmrmmem 

Printers  Mannfactaring  Co. 

417  Sooth  Dearborn  St. 
Chicago  111. 


For  Sole. 

Due  to  consolidation,  the  following  machines 
are  for  sale:  Duplex  angle  bar,  double  drive 
press;  one  Huber,  two-revolution,  four  roller 
cylinder  press.  Both  with  motors  and  equip¬ 
ment.  Miller  saw,  electric  metal  furnace. 
Model  L  Linotype  and  other  equipment.  The 
Democrat-Herald,  Albany,  Ore. 


Used  Newspaper  Presses 

SCOTT  24,  and  32  Page 
Presses. 

GOSS  24-Page  Press  for  black 

or  color  work. 

HOE  Quadruple,  Sextuple  and 

Double  Sextuple  Presses. 

Send  for  list  of  presses  which  are 
available  for  early  delivery. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 
441  Monadnock  Block,  CHICAGO 

1457  Broadway,  NEW  YORK 


Fm*  Sale. 

One  Goss  **Straightline'*  newspaper  printing  and 
folding  press.  Two-plate  wide,  4  to  12  pages 
inset,  24  pages  collected;  eight  columns  13  ems. 
Folders  for  either  two  or  three  folds.  Samples 
of  product  furnished  upon  request,  together  with 
any  other  information  sought  by  any  person  in¬ 
terested.  This  press  is  now  taking  care  in 
colors  of  the  Comic  and  Magazine  Sections  of 
the  St.  Paul  Sunday  Pioneer  Press,  and  can 
be  released  about  July  1,  1925.  Price  and 
terms  on  application  to  Comptndler,  EHspatch 
Printing  Co.,  St.  Paul,  Minn. 


For  All  Newspapers 

DUPLEX 


“OUR  CUSTOMERS 
WRITE  OUR  ADS** 
DUPLEX  FLAT  BED 

“When  we  installed  the  Duplex 
your  erector  tutored  an  inexpe¬ 
rienced  man  and  he’s  st^  run¬ 
ning  the  press. 

AND  IT  RUNS,  TOO!” 
Waurika,  Okla.,  Newt-Democrat 
Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


MODERNIZE  N.Y.DA11YNEWS 


COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  River,,  Wit. 

For  uk  by  all  praminent  Typ. 
Fowwlcrs  and  Dealers  evarywhere. 


HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 
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The  Market  Place  of  the  Newspaper 


per  %irord  per  insertion,  cash  with  order, 
for  advertisements  under  the  ciassifica* 
tion  of  **Situatiane  Wanted.** 

1  per  line  per  inserticn,  cash  with  order, 
AOv  ^  white  space  U  used  at  top  and  bot¬ 
tom  of  advertisement. 

per  word  per  insertion,  cash  with  order, 
for  advertisements  under  any  other 
classification. 

per  line  per  insertion,  caah  with  order, 
OOC  white  space  la  used  at  top  and  bot¬ 
tom  of  advertisement. 


SITUATIONS  WANTED 


Advertising'  Maoi. 

Kxperienced  salesman,  copy  writer,  manager, 
young,  energetic,  capable,  pleasing  personality 
desires  permanent  position  with  prc^ressive 
daily  where  good  c^mstructive  work  will  be 
appreciated  and  rewarded.  A  real  opportunity 
more  essential  than  initial  salary.  Record  and 
references  okeh.  Address  C-765,  care  Editor 
&  Publisher. 


Advertising  Manager. 

18  years*  experience  leading  Metropolitan  news¬ 
papers.  Capable  executive;  convincing  sales¬ 
man.  Thoroughly  experienced  building  and 
promoting  general  retail  advertising;  well 
acquainted  national  field.  Now  employed;  age 
36,  married.  Address  C-763,  care  Editor  & 
Publisher. 


Advertising  Manager. 

Now  employed  seeking  new  connection.  Twelve 
years’  experience  in  selling  advertising.  Age  35. 
Tlioroughly  familiar  with  local  display,  automo¬ 
bile  accounts  and  publicity,  national  accounts 
and  service  work,  also  classified  advertising. 
Employed  at  present  as  Advertising  Manager 
of  middle  western  daily  with  circulation  about 
S.^.IOO.  Not  satisfied  with  future  here.  Can 
furnish  best  of  references.  Address  Box  C-750, 
Editor  &  Publisher. _ 


Situations  Wanted 


Advertising  Manager^-Solidtor. 

With  real  record  on  small  city  daily  wants  to 
move  to  city  of  20,000  to  40. MO.  Has  proved 
ability  to  increase  and  bold  business  in  the  face 
of  adverse  conditions.  College  graduate,  28, 
married,  alert,  well-liked.  Address  Box  C-805, 
Editor  &  Publisher. 


All  Around  Editorial  Man. 

Capable  news,  telegraph,  city  desks,  general  or 
political  reporting;  fifteen  years*  metropolitan 
experience;  will  go  anywhere,  available  at  once. 
Reply  C-843,  care  Editor  &  Publisher. 


Assistant  Editor. 

University  man,  10  years*  experience,  with 
extensive  literary  back^ound,  desires  connec¬ 
tion  as  manu^ript  editor,  lxx>k  reviewer  or 
proofreader.  Knowledge  of  foreign  languages. 
Reasonable  compensation.  Box  C-847,  Editor 
&  Publisher. 


Business  Executive. 

and  for  past  several  years  Business  Manager 
of  medium  size  Eastern  paper,  contemplates 
making  change.  Unquestionable  record  as  to 
ability  and  character  and  particularly  strong 
in  increase  of  business  and  production  at 
minimum  cost.  Exj>crience  covers  Morning, 
Evening.  Metropolitan  and  Provincial  fields. 
No  situation  too  difficult,  but  will  consider  only 
proposition  combining  permanency  with  some¬ 
thing  more  than  a  job.  Will  meet  you  at  the 
A.  N.  P.  A.  meeting  if  you  wish.  Box  No. 
C-849,  are  Editor  &  I*ublishcr. 


Business  or  Advertising  Man. 

Here’s  a  man  with  wide  experience  and  demon¬ 
strated  ability  selling  space,  writing  copy,  man¬ 
aging,  good  executive.  Want  permanent  con¬ 
nection  with  small  Southern  daily  either  ad¬ 
vertising  cr  business  man  (will  consider  good 
weekly  oflfer).  Available  at  once.  Write,  wire 
M.  O.  Berman,  705  Reed  street,  Waycross,  Ga. 


Advertising  Manner. 

Thoroughly  exi>erienced;  high  record  ability  and 
character.  Strong  personality;  aggressive;  re¬ 
sourceful.  Successful  builder  satisfactory  ac¬ 
counts.  Age  36,  good  physical  and  financial 
condition.  Can  develop,  enthuse  and  speed  up 
force.  Handle  hard  key  accounts;  know  copy 
that  sells.  Have  vision,  develop  and  hold 
business.  Optimistic,  intelligent  selling  policy. 
More  business  is  matter  of  voltage  and  proper 
presentation.  Will  consider  field  regardless 
competition  or  condition.  Welcome  any  test 
ability,  character.  Realize  permanency  and 
earnings  depends  satisfactory  results.  Know 
morning,  evening,  Sunday;  cities  60-  to  175,000. 
Enjoy  respect  and  esteem  publishers  and  ad¬ 
vertisers.  Equip|>ed  important  work  with  V' 
turc.  Substantial  daily;  prefer  east^  or  mid¬ 
west,  growing  city.  Give  essentials  night  wire; 
Report  short  notice;  can  close  now.  Strict 
confidence.  Address  C-831,  Editor  &  Publisher. 


Advertising  Salesman. 

I  w'ant  to  sell  your  space  to  advertisers.  I 
have  successfully  sold  newspaper  and  outdoor 
advertising.  Owing  to  recent  amalgamation 
in  the  outd.ior  field  I  am  open  for  a  connec¬ 
tion  in  which  there  is  good  money  in  return 
for  good  work.  I  can  furnish  best  references. 
Answer  Box  C-848,  care  of  Editor  &  Publisher. 


Advertising  Solicitor. 

Some  substantial  daily  is  in  urgent  need  of 
top-notch  display  solicitor  to  build  new  bus¬ 
iness  and  develop  hard  accounts.  This  sub¬ 
stantial  paper  wants  man  of  calibre;  sure  and 
safe  producer,  and  has  important  work  for 
him.  Am  thoroughly  experienced,  selling  and 
copy.  Strong  personality.  Place  me  any  line 
to  develop  space.  Character  and  record  clean 
IS  the  bank.  Splendid  address;  successful!  all 
lines  display.  Real  asset  any  daily.  Have 
nose  for  business  and  ability  to  produce  and 
hold.  Eleven  years;  five  on  one  paper;  age 
34:  ambitious.  Record  for  new  accounts,  hard 
fields,  strong  competition.  Average  high,  have 
confidence.  Can  prove  statements  and  con¬ 
vince.  East  or  midwest  city.  Permanent 
position  with  future  based  on  results.  Outline 
the  task  and  name  the  reward.  Quick,  definite 
decision  necessary.  Address  C-832,  Editor  & 
Publisher. 


A  large  number  of  com¬ 
petent  and  experienced  ad¬ 
vertising  men  are  anxious  to 
increase  your  lineage  for 
you — Mr.  Publisher. 

If  you  want  the  valuable 
assistance  of  any  of  these 
men,  tell  them  so  in  a  Help 
Wanted  ad  in 

Editor  &  Publisher 


Circulaticm  Manager. 

Now  employed,  desires  connection  with  pub¬ 
lisher  needing  first  class  man.  Sixty  dollars 
weekly  minimum  .salary  considered.  Will  go 
anywhere  but  prefer  South  or  Middle  West. 
Best  references.  Box  C-818,  Editor  &  Publisher. 


Eastern  Advertising  Representative. 

New  York  office  establi>hed  1915.  Elxceptional 
I>ersonal  seivice  available.  Favorable  acquaint¬ 
ance  among  Eastern  advertisers  and  advertising 
agencies.  \VilI  consitlcr  one  additional  publica¬ 
tion.  Box  C-840,  Editor  &  Publisher. 


Editor  for  Small  Cty. 

Writer  who  has  made  good  during  five  years 
on  metropolitan  dailies,  wants  to  return  to  small 
town  work  as  editor  or  manager  of  daily  or 
weekly.  Exacting  desk,  street  and  makeup  ex- 
r^rience;  formerly  city  editor  in  town  of  50,000. 
Twenty-eight  years  old;  university  education. 
If  you  can  oflfer  permanent  position  where  hard 
work  and  editorial  experience  are  required,  write 
or  wire  Box  247,  New  Castle,  Pa. 


Editorial  Man. 

Rewrite  man,  news  executive,  editorial  writer, 
desk  man,  thirty-one,  capable,  experienced  on 
leading  dailies.  C-842,  Editor  &  Publisher. 


Evening  Paper  Only. 

Desk  head  big  morning  pap^  wants  managing 
or  news  editorship.  Experienced  news,  make-up, 
city  desks.  Thirty-five,  married.  Michigan  or 
Northern  Ohio  preferrea.  C-803,  Editor  &  Pub¬ 
lisher.  _  _  _ 


Experienced  Editor. 

Open  for  engagement.  Go(-d  editorial  writer. 
Reasonable  salary.  First-class  references. 
C-824,  Editor  &  Publisher. 


Foreman  Newspaper  Composing  Room. 

40  years  of  age,  20  years  executive,  former  pub¬ 
lisher;  best  of  credentials;  harmonizer,  sys- 
temitizer  and  efficiency  expert  (union),  Ea.st 
preferred,  but  will  go  anywhere  remuneration 
warrants.  Room  11,  145  W.  43rd  street,  New 
York  City. 


Lady  Assistant  Editor  Wanted. 

for  society  news-magazine.  College  trained; 
capable  writer;  must  know  society.  Location, 
New  York.  Salary.  Should  prove  genuine  op- 
I>ortunity.  Write  fully  in  confidence.  Box  C- 
841.  Editor  &  Publisher. _ 

Magazine  and  Newspaper  Desk  Man. 

Thoroughly  trained;  experienced  on  news, 
telegraph  and  city  desks  and  as  head  of  uni¬ 
versal  copy  desk.  Rapid  and  accurate;  con¬ 
sidered  A1  “make-up*  editor.  Also  several 
years  on  trade  and  amusement  magazines  in 
editorial  and  promotion  capacities.  7*hirty- 
four,  married  and  temperate.  C-820,  Editor  & 
Publisher. _ 


A-1  Mechanical  Superintendent. 

Young,  thoroughly  practical  man  in  all  mechan¬ 
ical  departments,  with  vision  and  planning  in 
advance  for  any  emergency  in  oraer  to  play 
safe  always.  Want  connection  where  everyone 
else  failed  thus  far  to  produce  results.  Will 
organize  to  get  maximum  production  and  also 
get  organized  labor  to  cooperate.  Confidential 
treatment.  Prefer  corporation  with  several 
plants.  Will  consider  interest.  Address  C-708, 
Editor  &  Publisher. 


Situations  Wanted 


News  Editor. 

Graduate  Missouri  School  of  Journalism  eight 
years  ago,  and  since  then  reporter,  new's  and 
managing  editor  paper  6,000  circulation  in 
15,000  city.  Can  handle  telephone  report  or 
leased  wire.  Good  head  writer.  Available 
April  1,  account  consolidation.  C.  J.  Reiter, 

Bulletin.  Rochester,  Minn. _ 

News  Executive. 

Managing  or  city  editor  seeks  permanent  loca¬ 
tion  with  small  city  evening  daily,  preferably 
in  South  or  East.  Ten  years*  experience  in 
all  around  editorial  work  from  reporter  to 
managing  editor.  Age  31,  married,  college 
education,  good  personality,  hard  worker, 
reliable.  Thoroughly  acquainted  with  all 
problems  of  small  daily.  A  builder  of  good 
will  and  real  newspaper  quality.  C-834, 
Editor  &  Publisher. 

Rewrrite  Man  or  Reporter. 

Ten  years*  experience  newspaper  game,  all 
branches  editorial.  Seeking  place  rewrite  man, 
reporter  on  live  beat.  Age  28.  single,  temper- 
ate,  prefer  position  Middle  West;  other  territory 
acceptable.  Now  copy  desk,  prefer  more  active 
place.  C-839,  Editor  &  Publisher. 

Publicity  Woman, 

Three  years*  experience  with  large  organization; 
good  writing  ability;  knowledge  direct  advertis¬ 
ing,  editing,  printing.  Address  Box  C-838, 
Editor  &  Publisher. 

Superkitendent  or  Foreman 
Of  newspaper  composing  room  wishes  perma¬ 
nent  position  with  newspaper  where  efficiency 
and  good  work  is  required;  have  had  practical 
and  executive  experience  in  large  and  small 
plants;  in  charge  of  one  composing  room  over 
twelve  years.  Arthur  Heath,  108  Malvern 
place,  Cincinnati,  Ohio. _ 


Young  Newspaper  Woman 
Wants  position  on  daily.  Experienced.  College 
graduate.  Capable  of  editing  woman’s  and 
children’s  pages.  Now  editor  of  weekly.  C-817, 
Editor  &  Publisher. 


HELP  WANTED 


Advertising  Manager. 

For  evening  newspaper  located  in  a  prosperous 
manufacturing  city  in  the  East.  The  success¬ 
ful  applicant  must  have  a  recf)rd  as  a  trained 
executive,  a  person  of  imagination,  a  man  w'ho 
thrives  on  accomplishment,  and  one  who  operates 
only  on  a  straightforward  and  honest  policy. 
If  you  are  such  a  man  give  full  details  of  your 
education  and  cxj)crience,  what  you  arc  earning 
now’,  what  salary  and  bonus  arrangement  would 
interest  you.  A  most  attractive  opportunity 
awaits  the  right  man.  Apply  C-836  Editor  & 

Publisher. _ 

Classified  Advertising  Manager. 

Unusual  opportunity  for  a  man  of  unusual 
ability,  on  a  newspaper  of  50.000  circulation, 
within  three  hours  ot  New  York.  Box  C-837, 
Editor  &  Publisher. 

Night  Editor  Wanted. 

Fast,  news  desk.  Thirty  dollars  per  week. 
Hours,  four  p.  m.  to  midnight.  Wire  Bridge- 

I)Ort  Times.  Bridgeport,  Conn. _ 

Proof  Reader  Wanted. 

Male  or  female,  .\ddress  at  once,  Bridgeport 

Times.  Bridgejv  rt.  Conn. _ 

Wanted. 

Desk  man  to  write  heads  on  all  leased  wire  and 
local  copy,  afternoon  daily  15,000  city;  $40  to 

$45.  Bulletin,  Rochester,  Minnesota. _ 

Wanted. 

Experienced  circulation  manager  to  handle 
circulation  of  approximately  10,000;  within 
twenty-five  miles  of  New  York;  must  be 
sympathetic  but  efficient  in  the  handling  of 
l»oys  and  familiar  with  all  details  of  circula¬ 
tion  w'ork.  Situation  open  at  once  for  perma¬ 
nent  position.  Address  Box  C-846,  Editor  & 
Ihiblisher,  stating  experience  and  salary  ex- 

pected. _ 

Wanted. 

Capable,  experienced  manager  for  subscription 
department  rapidly  growing  magazine.  Must 
l>e  good  executive,  systematic  and  energetic. 
Perhaps  you  are  assistant  in  some  big  maga¬ 
zine  now  and  w'ould  like  to  have  a  better  job. 
Address  in  confidence  with  no  fear  of  the  appli¬ 
cation  going  to  your  own  employer  because 
the  position  is  vacant  at  the  present  time. 
Give  full  details.  Box  C-845,  Editor  &  Pub¬ 
lisher. 


BUSINESS  OPPORTUNITIES 


A  Two  Billion  Dollar  Field 
and  no  business  paper  in  it.  I  have  complete 
plans  for  a  publication,  including  6  months' 
survey  of  field,  advertising  contracts,  dummy 
of  first  issue,  etc.  Want  connection  with  pub¬ 
lisher  or  advertising  man  financially  inter- 
ested.  Box  C-850,  Editor  &  Publisher. 
Wanted. 

Small  evening  paper  Eastern  Ohio  or  Western 
Pennsylvania,  by  experienced  newspaper  man, 
wdth  sufficient  capital  to  meet  a  substantial 
cash  payment.  Address:  Purchaser,  C-844,  care 
of  Editor  &  Publisher,  stating  price;  terms; 
and  important  particulars. 


SALES— APPRAISALS 
Newspaper  Propertiei 


”«L(i 


You  have  a  newspaper  properh 
which  you  wish  to  sell  profitably?* 

Your  newspaper  property 
making  enough  money? 

You  wish  to  make  a  sound  invest¬ 
ment  in  a  newspaper  property? 

You  wish  to  know  the  scientific 
value  of  any  newspaper  property? 


lasequence 

loss  of 


WE  HAVE  BEEN  SUCCESSFULLY  EN.  | 
GINEERING  NEWSPAPER  SALES  ANDF® 
APPRAISALS  AND  PURCHASES  AND  Lny 
CONSOLIDATIONS  FOR  THE  PAST  ^ 
THIRTY  YEARS. 


;MEWS 
mat( 
of  ri 


big  c 
Uspapers 


Palmer,  DeWitt  &  Palmer 

3S0  MADISON  AVENUE,  NEW  YOW 

Telephone:  Murray  Hill  8237 


Publisher, 


iTHEP 

of  s 
Ictiffl  spok 


Successful 

Performance 


le^rstood 
||n^  lives 


This  firm  has  a  record  of  almoa 
IS  years  of  successful  performance  is 
the  difficult  work  of 

PURCHASE,  CONSOLIDATION. 

SAI-E  AND  APPRAISAL 
of  newspaper  and  magazine  propertiei 
throughout  the  U.  S. 


lullDOt,  wil 
circula 


IWter  P. 


HARWELL  &  CANNON 

Times  Bldg.  New  York 


5  WE  CONNECT  THE  WIRES  = 


CHE  HANDLED  EVERY 
TYPE  OF  NEWS,  FEA- 
TURKS,  and  detk  relief  for 
four  years  on  Western  news¬ 
paper,  leaving  to  accept  Coast 
publicity  offer  (one  year). 
Wants  position  with  daily  near 
home  (North  Central  West). 
Employer  writes:  “Skillful  clev¬ 
erness  as  newspaper  writer.” 
Age  29.  Single.  University 
and  School  of  Journalism.  Now 
available — $35  up.  Our  No.  1743. 


Feanalo's  Exchange.Inc 

Tmiwo  Natl.B’lo'w-,  SwwiNaricLO.  Mass 


FEATURE 


To  Newspaper  and  Magazine  Publishers. 
When  in  need  of  biographical  sketches. 
to  Rudidph  I.asker,  I^)ck  Box  1104,  Wastof 
ton.  D.  U. 


PITTSBURGH  DISPATCH  SUSPEND: 
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New  Daily  was  Launched  January  I. 

by  George  P.  Griae  and  Asiociatei 

The  Pittsburgh  Daily  Disfatch,  ot; 
Sanized  and  directed  by  company 
which  George  P.  Grise.  a  former  em¬ 
ploye  of  the  old  Pittsburgh  Dispatch,^ 
president-editor,  has  suspended  publica¬ 
tion. 

The  Daily  Dispatch  started  on  JanuJT 
1  and  quit  publication  March  7. 

Lack  of  support  is  given  as  the  reasot 
for  the  suspension.  The  paper  had  prac¬ 
tically  no  advertising  and  received  raeagu 
support  from  a  circulation  standpoint 

It  is  understood  that  a  meeting  of  tl* 
stockholders  will  be  held  shortly  to  du- 
cuss  plans  for  the  future. 


Wealth  lies  in  the  art  of  sur¬ 
rounding  yourself  with  good  men. 
See  “Situations  Wanted’’  on  thb 
page  if  you  are  lcx)king  for  trained 
employes. 
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WHAT  THEY  ARE  SAYING 


DISGUISING  ADVERTISING  AS  NEWS  FATAL 

I TSE  of  news  columns  for  advertising,  no  matter  how  cleverly  disguised. 
U  is  fatal  to  the  success  of  a  newspaper.  A  double  loss  is  the  unfailing 
sequence  of  this  practise — loss  of  reader  confidence  in  the  news  columns 


J  loss  of  pulling  power  for  the  advertising  space.” — George  C.  Wheeler, 
Jitor,  Western  Farm  Life,  Before  Denver  Ad  Club. 

*  *  * 

BETTER  DAILIES  BY  CONSOLIDATION 
(lUEWSPAPERS  should  live  and  thrive  on  revenue  derived  from  legiti- 
mate  business  in  the  communities  they  serve,  and  not  depend  on  the 
iims  of  rich  men  to  pay  their  deficits.  The  trend  toward  consolidations  in 
any  big  cities  will  undoubtedly  give  these  cities  better  dailies.  Too  many 
;\»-spapers  are  not  good  for  a  city,  nor  for  the  publishers.” — Adolph  S.  Ochs, 
uulisber,  Neiv  York  Times,  in  an  Interview  With  Miami  Daily  News. 

*  *  * 

ADVERTISING  REVENUE 

There  is  a  mutuality  of  mterest  between  the  advertising  and  news  ends 
of  a  newspaper,  a  mutuality  of  advantage  and  obligation,  that  is  not 
ttfli  spoken  of,  and,  I  believe,  not  often  contemplated.  This  should  be 
aifrstood:  newspapers  do  not  make  a  living  out  of  advertising  any  more  than 
inde  lives  by  advertising  alone.  *  *  *  It  should  be  remembered  that  business 
:iaot.  with  profit  to  itself,  support  a  newspaper  by  advertising  unless  the  paper 
circulation  and  standing  that  will  tend  to  make  advertising  profitable.” — 
Hdter  P.  McGuire,  Lapeer  (Mich.)  Lapeer  County  Press. 

*  *  * 

"EVERY  CHURCH  SHOULD  ADVERTISE” 

urVERY  church  should  have  a  fund  for  newspaper  advertising  and  every 
^  preacher  should  be  taught  the  first  principles  of  journalism.  The  time  is 
ooing  when  the  church  editor  will  have  more  space  than  the  sporting  editor, 
be  next  great  revival  will  come  when  the  press  sets  itself  to  redeem  the  world. 
>er>’  preacher  should  co-operate  with  the  newspaper.  It  is  his  best  friend.” — 

O'.  J.  T.  Brabner  Smith,  Before  Methodist  Regional  Church  Council 
Paul. 

¥  *  * 

AGENCY  MUST  HAVE  ADVERTISERS  CONFIDENCE 

‘AN  advertising  man  must  go  to  a  business  executive  and  ask  him  firmly 
and  without  hesitation  for  the  most  intimate  facts  of  his  business,  before 
:f  can  begin  to  plan  a  successful  advertising  appropriation.  Ninety-nine  per 
ent  of  the  job  is  getting  the  confidence  of  the  people  with  whom  you  are 
■;j!ing.  Make  your  client  give  you  the  exact  figures  about  his  business,  drawn 
iron  the  books,  and  then  you  can  begin  to  build  your  case  from  those  facts.” — 
Huber  Hoge,  President,  Huber  Hoge,  Inc.,  Before  General  Advertising  and 
ielb-ng  Course,  Advertising  Club  of  New  YorL 
¥  ¥  ¥ 

ADVERTISING  AND  PUBLIC  UTILITIES 

DVERTISING  has  played  a  leading  role  in  public  utility  development. 
It  has  brought  the  advantages  of  these  services  to  millions.  Find  a 
>>jfly  developed  utility  situation,  usually  with  high  service  rates,  and  you  will 
(i  a  non-advertising  utility  imperfectly  meeting  public  requirements.  Look 
the  town  or  territory  with  good  service,  fully  served  population  and 

dustrles,  reasonable  rates,  harmonious  public  relations,  and  you  will  find 
amiably  utilities  that  believe  in  and  practice  advertising  on  a  liberal,  intelli- 
tmt  basis.” — W.  H.  Hodge,  President,  Public  Utilities  Advertising 
■Weiation. 

¥  ¥  ¥ 

ADVERTISING  AS  AN  ECONOMIC  FORCE 

''^^HILE  we  proudly  boast  that  the  family  of  the  American  laboring  man 
has  a  better  standard  of  living  than  royalty  had  300  years  ago,  we 
*ill  are  not  keeping  pace  with  Science  in  our  standards  of  living  and  certainly 
win  our  standards  of  Life.  So  while  I  should  blush  to  pose  as  a  philosopher 
w  wen  to  take  issue  with  the  erudite  scholars  who  criticize  advertising  because 
glorification  of  things,’  I  maintain  that  to  the  plain,  plug  American 
^ess  man  it  seems  very  apparent  that  as  long  as  we  go  on  increasing  produc- 
*•*.  advertising  must  be  depended  upon  to  maintain  a  parity  between  production 
consumption.  Otherwise  the  machinery  of  Modern  Business  stops.” — 
Marco  Morrow,  Assistant  Publisher,  Capper  Publications,  Before  7th  District 
A.  A  C.  W.  Convention,  Wichita. 

¥  ¥  ¥ 

"THE  NEWSPAPER  STILL  LEADS  THE  FIELD” 

casual  printing  of  timetables  and  train  notices,  railroad  advertising 
departments  have  grown  until  today  they  undertake  the  full  range  of 
*Wr«8ive,  persistent  and  enthusiastic  publicity — advertising  in  newspapers, 
®^azines,  direct  mail,  booklets,  calendars,  maps,  blotters,  moving  pictures, 
lecture  campaigns,  displays  outdoors  and  indoors.  But  above  all  the 
^em  schemes  and  devices  of  advertising,  the  newspaper  still  leads  the  field. 
vidL*'*  ’  railroad  advertising  budgets,  the  Northern  Pacific  pro- 

co  b  space,  as  for  all  other  forms  of  advertising 

reason  is  that  newspapers  produce  more  business  at  less  cost,” 
•  M.  Goodsill.  Advertising  Manager.  Northern  Pacific  Railway, 


Imagine  Such 
a  Market !! 


IOWA  ranks  First 

in  per  capita  wealth;  Value  of 
corn,  oats,  hogs,  horses,  poultry 
and  eggs;  value  of  farm  lands  and 
buildings;  total  value  of  farm 
products;  combined  value  of  live¬ 
stock;  farms  equipped  with  tele¬ 
phones;  automobiles  per  capita; 
percentage  of  farm  lands  im¬ 
proved;  low  illiteracy. 

IOWA  leads  all  other  states,  with 
$4,274.00  per  capita  wealth. 

IOWA  derix  es  from  her  crops, 
dairy  products,  coal,  livestock, 
poultry  and  industrial  pursuits  an 
Annual  Income  of 

$1,876,000,000 

IOWA  newspapers  listed  below, 
go  into  every  home  and  have 
become  a  vital  and  essential  part 
of  the  daily  lives  of  the  people. 
They  are  read  thoroughly, 
thought  about,  and  acted  upon, 
by  a  possible 

2,404,021  customers 


These  papers  await  your  commands 


Rate  for 

Orculatien 

S.tM  bw* 

*  Burlington  Gazette  . 

..(E) 

10,164 

.045 

*Cedar  Rapids  Gazette . 

..(E) 

21,481 

.07 

‘Davenport  Democrat  &  Leader. . 

..(E) 

14,564 

.06 

‘Davenport  Democrat  &  Leader  .. 

...(S) 

17,895 

.06 

fDavenport  Times  . 

..(E) 

24,676 

.07 

‘Iowa  City  Press-Citizen  . 

..(E) 

6487 

.035 

‘Mason  City  Globe  Gazette  . 

..(E) 

12,622 

.04 

‘Muscatine  Journal  . 

..(E) 

7,762 

.035 

‘Ottumwa  Courier  . 

..(E) 

124S2 

.05 

‘Waterloo  Evening  Courier . 

..(E) 

17,071 

.06 

‘A.  B.  C.  Statement,  Sept.  30,  1924. 
tGovemment  Statement,  Sept.  30,  1924. 
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ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


. ^  . — . --_-gg  TCgular  advcrtlsing  and  often  sell  a  series 

j— ..  ■■  ~~  of  advertisements. — Donald  O.  Ross. 

T  A  T\  ONE  DOLLAR  I  Hardly  a  month  passes  that  a  new  tire 

I  )l  )l  J  IX  $  *  WILL  BE  enter  business  in 

XA.  V.  path  e  eities  of  50,000  or  more.  And  an  easily 

_  _  rAlU  I  remembered  phone  number  is  always  de- 

X^T  TX  X  X^XX  O  FOR  EACH  I  sired.  Here’s  a  good  idea  you  can  tip 

$  $  ill  I  IX  IDEA  I  off  to  the  next  tire  service  that  enters 

A.  A^A^JL^AX.V^  PUBLISHED  I  your  field:  Have  him  select  “505”  as  his 

I  phone  number.  If  you  have  ever  looked 
'  ‘  "  — 1|  11  -II  I  at  your  speedometer  when  your  car  is 

r?  . . . . . . . . . 'TnTTTTTVTmn?EiiiVDx-:T^fc  Still  you  kuow  that  the  numbers  shown 

ESS  TICKLER  ^  are  “505.”  It  is  not  necessary  to  re¬ 

appreciate  it  if  the  readers  call  it  to  the  member  this  number  just  feature,  “When 

- -  attention  of  the  Post  if  at  any  time  they  a  tire  goes  wrong  and  you  stop  your  car 

‘h®  readers  find  an  ad  for  instruction,  soliciting  busi-  look  at  your  speedometer.  There  you 
^  of  EDITOR  &  o*"  advertising  marchandise  under  w'H  find  our  telephone  number.  The 

Pl'BI  ISHER  well-  'k®  guise  of  Help  Wanted.” — C.  M.  L.  time  it  is 

•  '  .  ’  _  needed.  It  is  also  well  to  show  illustra- 

cirTe"  writes 'Ihat  he  Spring  brings  the  people  out  of  doors  ^frh 

has  made  a  scrap-  on  long  hikes  and  walks.  Trips  of  this  ...  ehnw  the  H  Mammen 

book  of  the  valuable  kind  always  suggest  taking  along  a  cam-  tnanaoer  PnAuj-nk  (Kv  V 

business  and  editorial  era.  Why  not  write  up  some  articles  f^n^Sun  ^ 

suggestions  carried  under  the  heading  of  “Outdoors  with  the  _ 

weekly  under  the  Camera”  and  run  advertisements  of  pho-  .  ,.;AA;r,rr  a 


BUSINESS  TICKLER 


the  guise  of  Help  Wanted.”— C.  M.  L.  number  is  before  you  at  the  time  it  is 
_  needed.”  It  is  also  well  to  show  illustra- 

It,  ™  “.ni  sh<?«  the  ••50S.”-E,  H.  Mammen, 


h„H.-  »n  ,h,.  p.,e  ■t.-rhonT'lSS* 

and  indexed  them  and  veloping  houses,  and  camera  manutactur-  r.r,Vpe  am/i  email 


break  the  law  the  third  time.  Chlif 
states  are  taking  or  are  about  to  tai 
similar  steps.  An  enterprising  paper  j 
terested  in  protecting  the  vast  majori^' 
careful  and  thoughtful  motorists  as  »; 
as  pedestrians,  ^  begin  agitation  for  * 
tion  of  this  kind  through  a  series  - 
articles,  pointing  out  where  motoris- 
licenses  should  be  revoked  whenever  c- 
cumstances  indicate  the  move  essential- 
A.  C.  Recli,  Eau  Qaire,  Wis. 

A  splendid  feature  story  or  series  cj 
be  built  up  around  the  many  things  fc 
the  city  furnishes  free  for  the  cntcru:: 
ment,  instruction  or  convenience  of  cf 
zens  and  strangers.  The  Worcester  Sv 
day  Telegram  worked  them  all  into  o-.- 
story  under  the  heading  “Giving  Thicr 
Away  in  Worcester.”  It  detailed  the  a; 
vantages  and  privileges  offered  ^  •>. 
parks,  skating  rinks,  library  and  ma:- 
other  things  that  each  city  and  town  h 
for  its  residents.  The  subjects,  unit, 
standing  head,  could  be  run  as  a  serio- 
James  H.  Guilfoyle,  Worcester  (Mas,i 
Telegram. 


He  has  classified  and  indexed  them  and  veloping  houses,  and  camera  manuta 
declares  they  are  a  constant  source  of  en-  ers. — C.  E.  Pellissier,  Boston,  Mass. 

terprise  in  his  office.  The  idea  is  the  - 

whole  thing  in  publishing.  These  Qj^g  source  of  revenue  which  is 


upms  House,  a  assertion  of  lower  prices  and  small 

s.-C.  E.  Pellissier,  Boston.  Mass.  merchants 

of  Madison,  Wis.,  recently,  when  28  of 
One  source  of  revenue  which  is  often  them  co-operated  in  a  window  display 


“Hunches  and  “Dollar  Pullers  are  par-  neglected  by  advertising  solicitors  is  the  drive  and  a  four-page  newspaper  ad 
ticularly  valuable  because  they  represent  removals.  When  any  retailer  moves  showing  why  the  public  should  patronize 

not  only  ideas,  but  ideas  that  have  been  from  one  location  to  another,  you  will  the  regular  retail  store  for  hosiery.  Ad 

tried  out  in  practice.  generally  find  that  he  is  glad  to  use  your  men  will  find  that  mills  will  co-operate 

-  columns  to  tell  his  customers  about  it.  and  proves  good  for  a  big  spread. — L.  J. 

T^ARYSVILLE  (Cal.)  Democrat  re-  And,  you  can  also  bring  us  the  idea  of  Jellison. 

cently  persuaded  the  local  Rotary  .  ,  ^  ^  .  . _ . . . 

Club  to  take  a  full  page  welcoming  the  ‘  . . 

( iidley.  Cal.,  Rotary  club  into  membership  ra  K  ||  B 

in  the  international  organization.  .\  com-  ®  _  _  _  _  D  ONE  DOLLAR  U  B 

plete  list  of  Marysville  Rotarians  was  ffl  T  T  |  T  T  i  '1  I  I  '  H  WILL  BE  PAID  H  B 

printed  in  the  copy. — W.  L.  B.  ||  I  I  I  I  I  I  !■"'  I  1^  H  FOR  EACH  |]  B 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
"HUNCH” 
PUBLISHED 


five  pages  of  solid  advertising  by  insti-  i,emo; 
tuting  an  advertisement  writing  contest 
for  its  readers  in  which  it  offered  $500  in 
prizes,  donated  chiefly  by  the  merchants  p. 
themselves,  but  headed  by  the  $50  cash 


One  of  the  New  York  papers  recently 


offer  of  the  Herald  News.  Seventy-eight  feature  story  on  how  men  are 

merchants  co-operated  in  the  plan.  Con-  There  were 

testants  were  advised  to  select  the  store  m  excuses,  the  head  Jury  Commis- 

about  which  they  desired  to  write  ad-  and  he  had  seen  new 

copy,  complete  their  work  and  submit  to  o 

the  store.  Each  store  thus  gave  a  prize  section.-R. 


BY  UNITED  PRESS 


for  the  best  ad  it  received,  the  Herald 
News  gave  $25  cash  for  the  sweepstakes, 
$10  second  prize  and  $5  for  third,  fourth 


The  Lebanon  Democrat  at  one  time 


and  fifth  places.  The  winning  ads  ap- 

peared  at  the  close  of  the  contest,  which  Presented  the 

was  limited  to  10  days.  The  winning  ads  that  paper  to  its  bwth  at 

furnished  copv  for  another  layout.-J.  L.,  The  advertising  obtained 

Rnrif  icistiH  Til  "as  far-reaching  and  was  well  worth  the 

.  _  price.— R.  E.  Hardaway,  Lebanon,  Tenn. 

Weeding  the  chaff  from  the  classified  x-  i  ^  j-  . 

columns  strengthens  the  help  wanted  sec-  ^°rk  state  k  weeding  out  its 

tion.  The  following  from  the  Washing-  careless  negligent  and  irresponsible  auto- 
ton  Post  recently,  inspired  confidence  in  revoking  the  licenses 

the  kind  of  material  he  had  a  right  to  ■■■■■■■■■■■■■■ 


expect  in  such  a  section,  when  he  was 
looking  for  employment: 

“Attention — Only  bona  fide  positions  in 
good  faith  with  definite  salary  or  com¬ 
mission  are  permitted  in  the  Help 
Wanted  columns  of  the  Post,  and  we  will 


FsrRnnjrtgandSiimiiyl^tafafm 

Uernational  New*  Service 
^  a  Sprm  St,  N««  Yark 


“The  Chink  in  the  Armor” 

MRS.  BELL&  LOWNDES 

A  Hair-Raising  Mystery 

by  the 

Most  Famous  Writer 

of 

Tales  of  Terror 

Furnished  in  Daily  Instalments 
To  run 
Four  Weeks 
Write  for  Samples 

Tbe  McCInre  Newspaper  Syndicate 

J73  Fourth  Avenue,  New  York  City 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


The  WorltTs  Greatest 
Newspaper  Feature  I 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comics. 

Magazine  Feature  Pages. 
Write  for  samples  and  rates 

iloow.3imsnicET.  im 

CIKVSLAND.OHIO^^^,.^/ 


Lancaster  (Pa.)  Daily  Intelligencer  re-  I  ^  U  PUBLISHED  B 

cently  ran  a  full  page  devoted  to  firms  i||  B 

supplies  for  sale.  Local  kennels,  hatch-  . . . . ^ . . . ~  . . 

cries,  bird  shops  and  cat  fanciers  bought  'OECOMING  increasingly  popular  as  a  of  persons  driving  while  intoxicated,  those 

space.  “Save  This  Page  for  Reference  feature  are  lists  of  unclaimed  tele-  convicted  of  homicide  or  assault  in  an 

w’as  the  admonition  run  beneath  a  short  prams.  The  .Miami  (Fla.)  Herald  has  automobile  accident  and  speeders  who 

wrjteiy)  on  the  value  of  pets  in  the  home.  f,r,g  most  attention-arresting  meth- 

— ods  of  displaying  this  feature  by  printing  ‘ ‘  '  "  "|| 

rT  ..  .  ..  the  lists  beneath  an  attractive  box  heading  UV  TTTVTT'T'Tri  tydtt'CC 

The /o/ief  (Ill.)  HcraW  ATca-i  built  up  reading  “Telegram  for  You.”— George  UNllED  PRESS  U 

five  pages  of  solid  advertising  by  insti-  Lemox  Sugg,  Jackson  (Miss.)  Daily  ^  I 


Let  Your  Readers 
Laugh  a  Lot  With 

Leacock 

His  Popularity’s  Infectious 


If  your  territory  is  still  j 

open,  ask  for  terms  | 

Metropolitan  Newspaper  , 
Service  j 

Maximilian  Eiser,  Jr,,  GenL  Mgr. 

150  Nassau  Street,  New  York  City  7 


Childhood  inspires  diis 
new  puzzle  attraction— 

CROSS-WORD 

FAIRIES 

By  WANDA  GAG 

The  most  fascinating  weekly 
feature  ever  devised  for  childres 

Secure  details  of  this  cross-word 
puzzle  story  from 

Premier  Syndicate,  Inc 

241  Wert  SSth  Strert 
New  York  City 


O horn  CIS  V1 

Company 

Memphis,  -r  Tenu 

^  — 

Originators  of  the 
Perm  cijien  t  ^ 
Weekly  Business 
Review  Pa^e 

^i\' 

Look  u.s  ujj  31'*  , 
Dniv  oi-  Bi'ctdsii’eefs 


■Editor  &  Publisher  for  March  28,  1925 
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SAVINGS 

ATTAIN  GIGANTIC  PROPORTIONS  IN 

New  Y  ork  State 


Deposits  in  New  York  State  savings  banks  increased  8 
per  cent  during  the  past  year,  or  approximately 

$254,000,000 

Total  deposits  at  the  start  of  the  year  were 

$3,400,000,000 

This  sum  represents  the  savings  of  4,375,000  depositors 
making  an  average  deposit  of 

$775 

The  savings  and  loan  association  enjoyed  an  unusually 
prosperous  year  and  total  assets  now  exceed 

$225,000,000 

Each  day  during  the  year  470  persons  enjoyed  the  feeling 
of  opening  a  savings  account  or  a  total  of  1  40,000  people. 
The  increase  per  day  in  savings  in  New  York  State  is  in 
excess  of  $675,000. 

Where  the  greatest  wealth  is  located,  the  greatest  oppor¬ 
tunities  exist.  New  York  State  is  without  a  question  the 
wealthiest  community  in  the  world.  Shrewd  National 
Advertisers  insist  upon  the  usage  of  these  dailies  in  any 
campaign  covering  this  great  state. 


'Albany  Evening  Revn  . (E) 

'Albany  Knickerbocker  Fret* . (M) 

'Albany  Knickerbocker  Preu . (B) 

'Amtterdam  Recorder-Democrat  . (E) 

Auburn  Cttiien  . (E) 

'Batavia  Daily  Hew*  . (E) 

'Binghamton  Preai  . (E) 

'Brooklyn  Daily  Eagle  . (E) 

'Brooklyn  Daily  Eagle  . (S) 

'Buffalo  Courier  and  Enquirer . (KAE) 

'Buffalo  Courier . (B) 

tBuffalo  Evening  Newi  . (E) 

ttBuffalo  Evening  Timee  . (E) 

ttBuffalo  Bunday  Timea  . (B) 

'Buffalo  Ezpreaa  . (Ml 

'Buffalo  Ezpreaa  . (B) 

'Coming  Evening  Leader  . (E) 

'Elmira  Btar-Oazette  Advertiaer . (EAK) 

'Geneva  Daily  Timea  . (E) 

'Glovaraville  Leader  Republican . (E) 

'Ithaca  Jonraal-Nenra  . (E) 

'lameatown  Homing  Poat  . (Ml 


'Middletown  Timaa-Preaa  . (S)  6.714 

'Mount  Vernon  Dally  Argua . (E)  6, 693 

'Newburgh  Daily  Mewa . (E)  11,191 

'Mew  Rochelle  Btandard-Btar . (E)  7,741 

'The  Bun,  New  York  . (E)  953,763 

INew  York  Timea  . (M)  369,100 

tNaw  York  Timea  . (6)  569,693 

'New  York  Herald-Tribune  . (M)  970,159 

'Mew  York  Herald-Tribune . (B)  916,585 

tMew  York  World  . (M)  379.807 

tNew  York  World  . (B)  556.779 

tMew  York  Evening  World  . (E)  914,489 

'Niagara  Falla  Gazette  . (E)  19,108 

'Port  Cheater  Item  . (E)  0  4,359 

'Ponghkeepaie  Btar  and  Enterpriae . (E)  19,110 

'Rochaeter  Timee-Union  . (E)  64,797 

'Byracuae  Journal  . (E)  49,109 

'Troy  Record  . (MAE)  99,691 

'  A.  B.  C.  Btatement,  Bept.  80,  1994. 
t  Government  Btatement,  Bept.  90.  1994. 
tt  Pnbliabera'  Btatement. 
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“Nearly  every  Philadelphia  retail 
merchant  that  advertises  uses  The 
Bulletin.  Follow  him — he  knows,** 


Dominate  Philadelphia,  the  third  largest 
market  in  the  United  States.  Create  maxi¬ 
mum  impression  at  one  cost  by  concentrating 
in  the  newspaper  “nearly  everybody”  reads. 


r  ;in 
Philadelphia 

neaiVevoylxi^RaJs 

kTheBulletinj 


The  circulation  of  The  Philadelphia  Bulletin 
is  larger  than  that  of  any  other  daily  or  Sun¬ 
day  newspaper  published  in  Pennsylvaijia, 
and  is  one  of  the  largest  in  the  United  States. 


Circulation  for  12  months  ending  December  31,  1924—518,357  copies  daily 


Sell  Philadelphians 


(Copyright  192S— Bulletin  Company) 


